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WARREN  DIDNT  SHOOT 

A  CRITICAL  MOMENT  IN  THE 
OFFICE  OF  ST.  LOUIS  STAR 
WHEN  EDITOR  WAS  FIRED. 

Dramatic  Scene  When  E.  S.  Lewis, 

Under  Order*  from  the  Owner, 

Notified  Him  That  His  SerTice* 

Were  No  Longer  Required — De¬ 
tective*  from  Headquarter*  Called 
to  Prevent  Po**ihIe  Bloodshed. 

{.Stectal  Correspondence.) 

Sr.  Louis,  Oct.  28. — At  the  office  of 
the  new  St.  Louis  Star  they  are  telling 
a  somewhat  amusing  story  of  the  man¬ 
ner  in  which  Frederic  B.  Warren,  the 
editor,  was  fired  by  John  C.  Roberts, 
the  millionaire  shoe  manufacturer, 
new  owner  of  the  paper. 

Mr.  Warren,  it  seems,  had  the  repu¬ 
tation  of  being  «.  tire  eater  who  wrote 
vitriolic  edhorials  in  red  ink  with  one 
hand  while  holding  a  gun  in  the  other. 

He  was  the  most  highly  respected  man 
on  the  paper.  Indeed,  it  was  said  that 
the  office  boy  never  dared  speak  above 
a  whisper  when  he  entered  the  editorial 
sanctum. 

ROBERTS  DELEO.\TES  TASK. 

When  Mr.  Roberts  decided  to  part 
with  his  impetuous  editor  he  concluded 
that  he  did  not  want  to  tempt  fate  by 
discharging  W'arren  himself,  and  so 
delegated  the  task  to  E.  S.  Lewis,  gen-  • 
eral  manager  of  the  paper. 

.Mr.  Lewis  after  gulping  a  few  times 
and  madly  clutching  his  heart  at  the 
prospect  of  instant  death  when  he  exe¬ 
cuted  the  order  of  his  chief,  finally  con¬ 
cluded  that  the  surest  thing  to  do  was  W.  R.  HOTCHKIN  (.See  page  40C) 

to  write  Warren  a  note  giving  him  his  late  advertising  manager  of  gimbel  bros.,  who  has  pi  rihased  an  interest 


de  REUTER  CONDEMNED. 

LONDON  NEWSPAPERS  PROTEST 
AGAINST  MINGLING  OF  NEWS 
AND  ADS  BY  AGENCY. 

Action  Precipitated  by  Publication  of 
Circular  in  Which  Reuter  Claimed 
It  Could  Secure  Reference  to  Ad- 
verti*ed  Project*  in  New*  Column* 
of  Majority  of  Engli*h  New*papors 
— de  Reuter  Repudiate*  Circular. 

{Special  by  United  Press.) 

Londo.n,  Oct.  31. — Following  the  coun¬ 
trywide  outcry  against  the  Reuter  News 
•Agency,  the  Times  this  mornini^  carried 
but  five  Reuter  items,  totaling  546  words, 
and  the  Mail  used  but  si;c,  aggregating 
518  words,  mostly  minor  routine. 

Both  papers  are  using  increased  quan¬ 
tities  of  telegraph  from  indepemfent 
services  and  from  their  own  special  cor¬ 
respondents.  'The  Evening  News  to-day 
follows  the  action  of  the  other  Harms- 
worth  papers  by  announcing  that  it  will 
refuse  to  accept  news  and  advertising 
from  the  same  agency. 

The  action  is  the  latest  phase  in  the 
journalistic  tempest  raging  about  the 
supposedly  conservative  Reuter  News 
.\gency,  the  oldest  of  the  British  agents 
and  the  English  ally  of  the  Associated 
Press.  Following  a  countrywide  protest 
from  English  newspapers  and  strong  de¬ 
nunciatory  resolutions  by  both  the  South¬ 
ern  and  Northern  federation  of  newspa¬ 
per  owners,  the  leading  London  papers 
are  to-day  taking  steps  which  pronjise  to 
result  in  radical  changes  in  the  attitude 
of  the  British  press  toward  the  agency, 
which  has  been  almost  a  national  institu¬ 
tion  for  a  century.  j 


congi  and  call  in  a  couple  of  detectives 
from  headquarters  to  stand  guard  while 
it  was  being  delivered. 

In  response  to  his  appeal  for  aid 
Detectives  Kelly  and  Heckel  were  sent 
to  the  Star  office.  These  two  big,  strong 
individuals,  stood  facing  the  door  in 
Mr.  Lewis’  office  while  the  office  boy 
took  the  fatal  note  to  Mr.  Warren’s 
room.  It  was  a  moment  of  intense  ex¬ 
citement.  Mr.  Lewis,  in  spite  of  the 
presence  of  the  two  detectives,  was 
somewhat  apprehensive  of  his  own  per¬ 
sonal  safety,  although  he  was  not.  of 
course,  responsible  for  Warren’s  dis¬ 
charge. 

tension  .at  white  heat. 

You  could  hear  a  pin  drop  anywhere 
in  the  Star  office  for  the  next  two  or 
three  minutes.  Not  a  word  was  spoken. 
Would  Warren,  as  soon  as  he  read  the 
note,  seize  his  gun  and  with  a  whoop 
rush  into  Mr.  Lewis’  office  and  open  fire 
upon  him  and  others  who  might  be  with 
him,  and  after  satiating  his  thirst  for 
gore,  defy  the  entire  police  force  of 
the  city  to  arrest  him?  No  one  could 
tell. 

The  detectives  at  length  decided  not 
to  take  any  chances  and  walking  down 
the  corridor  to  Mr.  Warren’s  office, 
threw  open  the  door  and  walked  in. 
The  open  letter  lay  on  the  editor’s  desk. 
His  gpin  was  not  in  his  hand,  but  in  his 
hip  pocket  where  its  presence  was  plain- 
(Continned  on  page  386.) 

First  Morning  Daily  for  Yonker*. 

The  first  issue  of  the  Yonkers  (N. 
Y.)  Record  as  a  daily  paper  appeared 
la.st  week.  Harry  W.  Malone  is  the  edi¬ 
tor  and  Albert  N.  Boyle,  business  man¬ 
ager.  The  Record  will  support  the  Pro¬ 
gressive  Party.  The  paper  has  been 
published  as  a  weekly  for  the  past  year. 
It  is  the  first  morning  paper  published 
in  Yonkers. 


IN  THE  CHELTENHAJ 

SHAFFER  BUYS  REPUBLICAN. 

Chicago  Publisher  Now  Control* 
Morning  Field  in  Denver. 

John  C.  Shaffer,  the  new  owner  of  the 
Kocky  .Mountain  News  and  the  Denver 
l  imes,  which  he  purchased  last  week, 
has  acquired  the  Denver  Republican,  and 
is  now  in  complete  control  of  the  morn¬ 
ing  newspaper  field  in  that  city.  The 
purchase  of  the  Republican  was  an¬ 
nounced  on  Sunday. 

The  News  and  the  Republican  have 
been  consolidated  and  are  issued  as  a 
morning  paper  from  the  News  office. 
The  Times,  which  is  an  afternoon  paper, 
is  also  published  from  the  News  plant. 

The  Denver  Republican  was  founded 
in  1880,  and  owned  principally  by  the 
late  Senator  N.  P.  Hill.  Upon  his  death 
in  1900  the  ownership  passed  to  his 
three  children.  Crawford  Hill.  Mrs.  Lu¬ 
cius  M.  Cuthbert,  and  Mrs.  Franklin 
Price  Knott.  Josiah  .\I  Ward  has  beeii 
the  publisher  and  editor  of  the  Repub- 
licaillF 

The  active  management  of  the  con¬ 
solidated  papers,  it  is  understood,  has 
been  put  in  charge  of  Henry  D.  Car¬ 
bary,  until  last  week  editor  of  the  Rocky 
Mountain  News,  as  general  manager. 
Kbnt  Shaffer, -son  of  J  C.  Shaffer,  is  the 
treasurer  of  the  new  r  rganization.  Mr. 
Shaffer’s  other  newsprper  properties  in¬ 
clude  the  Chicago  Evening  Post,  Indian¬ 
apolis  Star,  Terre  Haute  Star,  Muncie 
Star  and  Louisville  Herald. 

Van  Bu'en  Pre**  Editor  Mi**ing. 

Robert  Knott,  editor  and  publisher  of 
the  Van  Buren  (Ark.)  Press,  one  of 
the  oldest  weekly  papers  in  Arkansas, 
suddenly  disappeared  last  week,  and  no 
word  has  been  received  from  him. 


[  AUVERTI.SING  -SERVICE. 

NEWSPAPER  UNION  SUIT  ENDS. 

Settlement  in  $800,000  Action  Against 
Ready  Print  Concern. 

Settlement  was  effected  at  Omaha. 
Neb.,  last  week  in  the  $600,<XM)  suit 
brought  in  1902  by  the  Country  Pub¬ 
lishers’  Company,  now  out  of  existence, 
and  the  Publishers’  Newspaper  Union 
of  Kansas  City,  Mo.,  against  the  W'est- 
ern  Newspaper  Union  for  alleged  viola¬ 
tions  of  the  Sherman  anti-trust  law. 

The  settlement  was  satisfactory  to  all 
parties,  it  was  stated.  The  case  was  dis¬ 
missed  without  prejudice  so  that  it  could 
not  be  again  revived.  It  is  said  a  sub¬ 
stantial  amount  was  paid  to  the  plain¬ 
tiffs. 

It  was  alleged  in  the  petition  that  the 
Western  Newspaper  Union  had  at¬ 
tempted  to  throttle  the  business  of  the 
Country  Publishers’  Company.  The 
Union,  it  was  asserted,  undersold  its 
competitors,  furnished  ready  print  mat¬ 
ter  to  customers  of  the  competitors 
free  of  charge  and  reduced  charges  in 
certain  localities  to  drive  out  its  compe¬ 
titors. 

Na*hville  Democrat  to  Su*pend? 

It  is  rumored  that  the  Nashville 
(Tenn.)  Democrat,  which  was  started 
in  1911,  will  discontinue  publication  on 
Nov.  2.  It  is  said  that  the  liquor  inter¬ 
ests  control  this  paper  and  because  of 
the  withdrawal  of  their  support  the  pa¬ 
per  is  unable  to  continue.  This  leaves 
one  afternoon  daily,  the  Banner,  and 
one  morning  paper,  the  Tennesseean  and 
.\rr.erican,  in  the  Nashville  field. 

The  Hugo  (Okla.)  Husonian  and  La 
Grande  (Ore.)  Messenger  are  new 
members  of  the  .Associated  Press. 


CIRCULAR  SOLICITING  ADS. 

Recently  Reuter’s  financial  department 
sent  out  circulars  urging  concerns  to 
place  nevvspaper  advertising  through  it 
and  claiming  that  through  its  news  serv¬ 
ice  it  could  secure  reference  to  the 
projects  in  the  news  columns  of  papers 
receiving  the  Reuter  service,  which  not 
only  goes  to  a  large  majority  of  British 
papers,  but  reaches  .American  papers 
through  the  Associated  Press,  and  is  dis¬ 
tributed  over  Europe  generally  through 
Reuter’s  alliance  with  Continental  gov¬ 
ernment  subsidized  agencies. 

I  he  circular  stated  that  through  its 
connections  Reuter’s  relations  with 
British  financial  editors  were  most  cor¬ 
dial  and  intimated,  in  effect,  its  ability 
to  influence  editorial  opinion. 

The  London  Times  immediately  ut¬ 
tered  a  vigorous  protest,  with  the  result 
that  the  assistant  secretary  of  the  Reuter 
company  withdrew  the  circular  and  ex¬ 
pressed  regret  that  it  had  been  misin¬ 
terpreted.  The  effect  of  this  not  being 
satisfactory,  Baron  de  Reuter  personally 
repudiated  the  circular,  ascribing  it  to 
the  overzealousness  of  the  manager  of 
the  financial  department. 

MAY  END  DUAL  PRACTISE. 

In  reply  to  Baron  de  Reuter  the  Times 
pointed  out  that  nothing  in  the  Baron’s 
statement  had  indicated  any  appreciation 
by  the  agency  of  the  gravity  of  the  situ¬ 
ation  revealed  by  the  circular,  namely, 
the  possibility  of  big  financial  interests 
being  permitted  to  influence  the  news 
channels  of  the  nation  through  a  too 
close  relationship  between  the  manage¬ 
ment  of  the  news  agency  and  the  special 
interests. 

It  seems  certain  that  the  incident  will 
end  the  practise  long  in  vogue  among  ' 
the  semi-official  European  news  agencies 
— a  practise  never  tolerated  by  American 
newspapers — of  having  news  and  ad¬ 
vertising  handled  by  the  same  concern. 
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WASHINGTON  TOPICS. 

Mo  Cbange  in  Blue  Tas  System  Until 
After  Jan.  1 — Correspondent*  Who 
Vfant  to  Go  to  the  Front — National 
Press  Club’s  New  President — Books 
May  Be  Admitted  to  Parcel  Post. 

{Spfiial  Correspondence.) 

Washington,  D.  C.,  Oct.  3<>. — 
Although  the  postoffice  department  has 
decided  that  a  number  of  publica¬ 
tions  heretofore  carried  by  freight  un¬ 
der  the  “blue  tag”  system  shall  l>c  re¬ 
stored  to  the  fast  mails  it  is  not  likely 
that  this  action  will  be  taken  until  after 
the  first  of  next  January.  The  restora¬ 
tion  requires  a  reweighing  and  that  will 
not  h;  practicable,  according  to  the 
postal  authorities,  until  after  the  Chri.st- 
snas  mail  expansion  is  over.  It  will  take 
several  weeks  yet  to  go  over  the  appli¬ 
cations  w'hich  have  been  made  to  have 


OSWAI.D  F.  SCHUETTE. 

publications  restored  to  the  fast  mail 
and  decide  whether  they  come  within  the 
limits  fixed  by  the  postoffice  department, 
which  is  that  actual  damage  is  being 
done  to  the  publication  by  keeping  it  in 
«he  “blue  tag”  service. 

Quite  a  number  of  Washington  corre¬ 
spond  er.ts  are  waiting  anxiously  to  go 
to  tlic  front  and  lie  with  the  first  army 
which  enters  Mexico,  in  case  there 
should  be  .such  a  calamity  —most  people 
ill  Washington  view  intervention  as  a 
•calamity.  There  are  very  few  corre- 
sjHindents  now  in  Washington  who  had 
servic.'  during  the  Spanish  war.  Sev¬ 
eral  of  the  younger  generation  are  anx¬ 
ious  to  try  out  camp  life  with  the 
Iroops. 

Oswald  1'.  Schuette.  Washington  cor¬ 
respondent  of  the  Chicago  Inter-Ocean, 
who  has  just  been  elected  president  of 
the  National  Press  Club,  is  one  of  less 
lhan  six  native  Chicagoans  on  the  edi¬ 
torial  staffs  of  the  Chicago  newspapers. 
For  some  mysterious  reason,  these  have 
always  been  recruited  from  writers  born 
outside  that  city.  Two  members  of  the 
Inter-Ocean  staff,  however,  arc  Chicago- 
horn.  John  1).  Sherman,  the  associate 
•c'dskM'  of  the  Inter-Ocean,  being  the 
•other  one. 

»Ir.  Schuette  was  born  in  Chicago. 
Aug.  31,  1X82,  and  began  his  n.'wspaper 
work  there  twenty  years  later.  In  the 
meantime  he  had  learned  the  primer’s 
trade  at  Danville.  111.,  and  worked  for 
four  years  as  an  abstractor  of  ‘  titles 
ait  Danville  and  in  Chicago. 

In  apparent  comjiliance  with  the  tradi¬ 
tions  of  the  newspaper  profession  in 
iTiicago.  Mr.  Schuette  put  in  much  of 
his  apprentice.ship  work  elsewhere.  He 
was  on  the  editorial  staff  of  the  Milwau¬ 
kee  Sentinel  in  Uk)3  and  1904,  and  in 
1905  was  made  citv  editor  of  the  Even¬ 
ing  W'isconsin  of  that  city.  In  1906  and 
1907  he  traveled  through  Europe  as  a 
special  correspondent  of  the  Evening 
Wisconsin,  and  upon  his  return  became 
a  political  writer  on  the  Inter-Occan 

In  his  reports  of  the  contest  pro¬ 
ceedings  of  the  Republican  National 


committee,  preceding  the  convention  of 
19(18.  he  coined  the  famous  political 
phrase  “the  steamroller,”  which  has  since 
become  an  accepted  term  in  the  diction¬ 
ary  of  American  politics. 

After  the  1908  campaign,  Mr.  Schuette 
was  sent  to  Washington  as  the  Inter- 
Ocean’s  correspondent,  and  has  since 
then  been  its  chief  writer  of  national 
politics.  Three  weeks  ago,  he  added  to 
liis  labors  the  Washington  representa¬ 
tion  of  Leslie’s  Weekly. 

Mrs.  Kheta  Childe  Dorr,  who  is  ex¬ 
perienced,  is  editor  of  the  Suffragist, 
a  new  Washington  publication  with  a 
national  mission.  The  Suffragist  will 
give  nation-wide  publicity  to  the  atti¬ 
tude  of  the  various  statesmen  on  equal 
suffrage.  The  new  publication  is  to  be 
used  to  concentrate  the  effort  of  all 
Suffragists  upon  the  work  of  securing 
the  national  amendment.  Offices  for  the 
Suffragist  have  been  opened  at  142<)  F. 
street.  N.  W. 

The  appearance  of  Jacob  S.  Coxey. 
of  “Coxey’s  .\rmy”  fa'.ne,  in  Washington, 
recalled  the  fact  that  the  “army”  was 
really  created  by  press  agency  work.  A 
number  of  correspondents  sent  to  the 
.scene  where  the  first  organization  was 
formed  found  there  was  “nothing 
doing,”  but  they  rose  to  the  occasion 
and  wrote  stories  which  really  created 
the  “army”  and  sent  it  on  its  way  to 
Washington. 

Sjieaking  of  Coxey,  .\rthur  W.  Dunn, 
of  the  .American  Press  .\ssociation,  says 
that  Coxey  was  the  real  head  of  the 
good  roads  movement.  “That  is,”  he 
says,  “the  (ieneral  was  the  first  man  to 
propose  government  aid  for  roads.’ 

Richard  Lee  Fearn,  for  many  years 
chief  of  the  New  York  Tribune  bureau, 
but  now  located  at  Mobile,  Ala.,  was 
greeting  his  old  friends  in  Washington 
recently  and  attended  a  meeting  of  the 
Gridiron  Club.  He  came  to  ^Vashing- 
ton  to  attend  the  wedding  of  his  daugh¬ 
ter. 

There  was  issued  from  the  Depart¬ 
ment  of  .Xgriculture  last  week  the  first 
volume  of  the  Journal  of  Research, 
which,  under  the  present  administration, 
is  to  take  the  place  of  a  number  of  the 
bulLtins  and  pamphlets  heretofore 
printed.  The  new  journal  is  intended 
strictly  for  technical  consumption  and 
will  not  get  out  among  the  farmers  and 
others  who  might  he  confused  by  the 
scientific  names  and  many  technical 
phrases  used  in  the  essays. 

The  journal  contains  alxiut  100  pages. 
It  is  a  fine  piece  of  book  work  and 
being  on  excellent  paper,  carries  some 
very  high-class  illustrations.  There  are 
three  articles  in  the  first  issue,  the  titles 
of  all  of  them  being  of  pronounced 
scientific  character. 

Ashmun  Brown,  formerly  of  Wash¬ 
ington  State  papers,  and  secretary  to 
former  Secretary  of  the  Interior  Bal¬ 
linger,  has  been  elected  treasurer  of  the 
National  Press  Gub. 

Upon  a  request  from  the  Postmaster- 
General  that  the  Interstate  Uommerce 
(.'ommission  consent  to  a  proposed 
change  in  parcel  post  regulations  by 
means  of  which  books  will  be  admitted 
to  the  mails  at  parcel  post  rates  an  in¬ 
vestigation  and  inquiry  into  the  subject 
was  ordered  by  the  Commission. 

.\ny  person  having  objection  to  offer 
must  do  so  in  writing  before  Oct.  29, 
when  the  inquiry  will  be  closed  and  a 
decision  rendered.  There  seems  but  lit¬ 
tle  doubt  that  the  commission  will 
acquiesce  in  the  change.  The  inquiry 
and  investigation  is  a  formal  preceding 
called  for  by  law. 


Printers  Meet  at  New  Orleans. 

The  twenty-seventh  annual  conven¬ 
tion  of  the  United  Typothetae  of  .Amer¬ 
ica  and  the  International  Cost  Congress 
was  held  at  the  St.  Charles  Hotel  hi 
New  Orleans  Oct.  21  to  23.  Nearly  a 
thousand  delegates  were  in  attend^ce. 
.Mayor  Behrman.  of  the  Crescent  v.-ity, 
welcomed  the  delegates  and  notable  ad¬ 
dresses  were  made  by  President  A.  M. 
Glossbrenner  and  other  delegates.  New 
York  was  well  represented.  The  or¬ 
ganizations  will  meqt  in  New  York  in 
1914  and  in  1915  they  will  go  to  San 
Francisco. 


glVnn  confers  with  editors. 

In  Keynote  Speech  Governor  Pledge* 
to  Uphold  Honest  Democratic 
Principles. 

Governor  Glynn  entertained  up-State 
Democratic  editors  in  the  executive 
chamber  at  Albany  Tuesday  afternoon, 
and  in  the  evening  was  the  principal 
speaker  at  a  dinner  tendered  by  him. 
The  editors  were  invited  to  the  capital 
by  the  Governor  in  order  that  he  might 
learn  their  views  on  the  present  political 
situation. 

In  a  keynote  speech  Governor  (ilynn 
declared  that  he , wanted  to  follow  in 
the  footsteps  of  President  Wilson,  Sam¬ 
uel  J.  Tilden  and  Martin  Van  Buren. 
He  called  upon  the  editors  to  aid  him  in 
giving  the  people  of  the  State  a  clean, 
liusiness  administration. 

“1  am  going  to  be  in  the  next  year 
and  three  months  the  best  Governor  that 
every  drop  of  blood  in  my  veins  or  an 
atom  of  brain  in  my  head  will  allow  me 
to  be,  and  to  leave  behind  me  a  decent 
record,”  said  the  Governor  in  his  address 
at  the  banquet. 

The  editors  pqssed  a  resolution  pledg¬ 
ing  their  loyal  support  to  the  Governor 
and  his  Democratic  co-workers  in  the 
State  administration. 

Those  present  included  F.  C.  Parsons.  Cort¬ 
land;  I-  W.  Farrenbaugh,  Waterloo;  K-  E. 
1..  Reynolds,  Amsterdam;  M.  F.  Collins,  Troy; 
Cerardus  Smith,  Schenectady;  George  H. 
Carley,  Coojwrstown ;  Norman  E.  Olmsted, 
Little  Falls;  Daniel  D.  Frisbie.  Middleburg; 
W.  11.  Rice.  Glens  Falls;  Frank  E.  Gannett, 
Elmira;  A.  C.  Lux,  Clyde;  B.  R.  Mitchell, 
Ithaca;  John  Fi.  Kraft,  Kingston;  E.  S.  Moore, 
Norwich;  A.  C.  Kessenger,  Rome;  Charles  B. 
Steurer,  Bronx;  John  F.  Brennan,  Hudson; 
Edwin  S.  Harris,  Schuylerville;  James  Whit- 
comh  Riley,  representing  Norman  E.  Mack, 
of  Buffalo;  Joseph  T.  McNally,  Albany;  Peter 
O’Connor,  Fort  Plain;  M.  H.  Hoover.  Lock- 
port;  F'rank  Purcell,  V’alatie;  Arthur  T.  War¬ 
ner,  Cobleskill,  and  Albert  E.  Hoyt,  of  the 
executive  committee  of  the  Democratic  State 
FMitorial  Association. 


ADVERTISING  COMPANY  FAILS. 


Liabilities  Estimated  at  $160,000; 

Assets  Outstanding  Accounts. 

The  C.  J.  Sullivan  .Advertising  Com¬ 
pany,  a  New  York  corporation,  with  of¬ 
fice  at  No.  158  West  Sixty-fifth  street, 
has  made  an  assignment  for  the  benefit 
of  creditors  to  Emmanuel  Bloomenstein, 
sheriff’s  counsel.  \  meeting  of  cred¬ 
itors  will  be  called  in  a  few  days  at  the 
office  of  Emanuel  Bloomenstein.  27 
Cedar  street. 

The  liabilities  are  estimated  at  about 
$l(i(t,(KMi.  The  estate  of  Timothy  Sul¬ 
livan  is  said  to  be  a  creditor  to  the  ex¬ 
tent  of  $125,(HMI. 

The  company  was  incorporated  in  1908 
with  a  capital  stock  of  ^.jfJ.OOfJ.  The  of¬ 
ficers  are  Frank  G.  Smith,  president,  and 
Lawrence  Mulligan,  secretary  and  treas¬ 
urer.  The  assets  consist  of  outstanding 
accounts  and  valuable  contracts. 


SAN  FRANCISCO  NOTES. 

Capt.  Robert  Dollar  Addresses  the 
Ad  Club'  on  Foreign  Business. 

(Special  by  IV ire.) 

San  F'rancisco,  Oct.  29. — Capt.  Rob¬ 
ert  Dollar,  a  leading  authority  in  .Amer¬ 
ica  on  Oriental  business  and  director 
Robert  Dollar  Steamship  Co.,  addressed 
the  -Advertising  As.sociation  to-d^  He 
.said  in  part  that  American  firmlWnust 
send  to  the  Orient  selected  men  of  re- 
^liability  and  integrity  in  order  to  hold 
their  own  with  firms  of  other  countries 
dealing  with  Chinese.  Misconduct  on 
the  part  of  one  man  brings  discredit 
upon  the  entire  .American  nation. 

J.  O.  Baum,  of  the  Los  .Angeles  Times, 
is  at  the  Palace  hotel. 

T.  C.  Hocking,  newspaper  publisher 
of  Modesto,  is  at  the  Manx  hotel. 

W.  H.  Maxwell,  Jr.,  a  representative 
of  the  London  Times,  is  in  tow’n  and  is 
engaged  in  getting  out  a  special  number 
for  the  Pacific  coast. 


A  $250  000  paper  mill  is  to  be  estab¬ 
lished  in  Prince  Albert.  Sask..  by  H.  C. 
Struchen  of  Minneapolis. 
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DENIES  WARREN  CONTRACT. 


John  C.  Roberts,  Owner  of  St.  Louis 
Star,  Replies  to  Editor’s  Charges. 

John  C.  Roberts,  owner  of  the  new 
St.  Louis  Star,  on  Saturday  filed  liis 
answer  to  Frederic  B.  Warren’s  n- 
junction  suit  against  him.  brought 
earlier  in  the  week.  A  hearing  on  the 
case  will  take  place  Nov.  7. 

Mr.  Roberts  filed  counter  charges 
against  W'arren  alleging  that  the  editor 
had  repeatedly  violated  his  contract  of 
employment  to  the  detriment  of  the 
publishing  company.  He  charges  tliat 
Warren  represented  to  him  that  the 
daily  circulation  of  the  Star,  at  the  time 
Roberts  purchased  it.  May  13,  1913,  w;is 
94,6’29  copies,  and  that  this  represented 
a  growth  of  49,060  to  50,000  copies  dur¬ 
ing  the  time  that  W'arren  had  been  con¬ 
nected  with  the  paper.  The  sworn  state¬ 
ment  of  circulation,  filed  recently  with 
the  Post-office  Department  to  comply 
with  the  law,  gave  the  circulation  at 
less  than  45.000. 

Robert  further  charged  that  Warren 
represented  to  him  that  the  Star  was  on 
a  paying  basis. 

Warren’s  injunction  suit  was  based 
upon  an  alleged  eight-year  contract 
said  to  have  been  made  with  Nathan 
Frank,  and  approved  by  Roberts.  In 
his  answer  Roberts  denies  that  he  had 
.any  knowledge  that  Warren  had  a  con¬ 
tract  with  Frank  giving  him  control  of 
the  editorial  policies  of  the  paper  for  a 
period  of  eight  years,  and  that  W'arren 
denied  that  he  had  any  such  contract. 
On  the  contrary,  Roberts  alleged  that 
the  contract  between  himself  and  War¬ 
ren,  made  May  13,  specifically  provided 
that  Roberts  should  have  general  super¬ 
vision  and  control  over  the  St.  Louis 
Star,  and  absolute  control  over  the  man¬ 
agement  of  the  corporation  in  every  par¬ 
ticular. 

WARREN  DIDNT  SHOOT. 

(Continued  from  front  page.) 

ly  indicated  by  a  prominent  protuber¬ 
ance.  Mr.  W'arren  was  calm.  He  didn’t 
seem  at  all  surprised  at  the  sudden  ap¬ 
pearance  of  the  detectives.  In  response 
to  an  inquiry  he  said  he  would  quietly 
depart  without  making  a  disturbance. 

The  detectives,  convinced  that  the  edi¬ 
tor  would  not  assassinate  anybody,  left 
the  room  and  went  down  to  the  street 
to  await  the  appearance  of  Mr.  Warren. 
When  the  latter  came  out  of  the  build¬ 
ing  he  said  in  a  most  lamblike  way: 

“W'hy  they  can’t  fire  me.  I’ve  got  a 
contract  for  eight  years,  and  I’ll  just 
rest  while  drawing  a  $100  a  week.” 

The  detectives  ran  their  hands  over 
the  editor’s  clothing,  giving  him  what 
is  known  in  police  parlance  as  “the 
once  over,” 

Evidently  the  pistol  was  not  where  it 
might  have  been.  Warren  walked  away 
after  protesting  against  “being  searched 
on  the  street.”  When  the  editor  was 
out  of  sight  the  elevator  boy  walked  up 
to  the  detectives. 

“Say,”  said  the  elevator  boy,  “he 
slipped  the  gun  to  a  man  who  came 
down  with  him  in  the  elevator.” 

The  man  was  “Bill”  Smith,  a  well- 
known  reporter  on  another  paper,  who 
had  dropped  in  to  find  out  whether  there 
were  any  new  developments  in  Warren’s 
fight  with  Roberts.  Warren,  guessing 
the  mission  of  the  detectives,  had  slipped 
his  “gun”  into  Smith’s  pocket. 

Monday  night  it  was  the  editor  who 
appealed  to  the  police  for  protection. 
\Varren  said  that  there  were  some  pa¬ 
pers  in  his  desk  which  he  wished  to  get 
and  asked  for  an  escort  to  the  office  of 
the  New  Star.  Police  Sergt.  Flannagan 
accompanied  him. 


John  F.  Beiiyon,  doing  business  as  the 
Newton  CMass.)  Sun  Publishing  Co., 
has  filed  a  voluntary  petition  in  bank¬ 
ruptcy  at  Boston,  with  liabilities  of  $12,- 
093.18  and  no  assets. 


The  Edmonton  (.Alta.)  Daily 
Ltd.,  has  changed  its  name  to  the  Ed¬ 
monton  News  Publishing  Co.,  Ltd. 
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CHICAGO  HAPPENINGS. 

Jmod  Rof«n,  Jame*  Keelejr  and 

Hopewell  L>  Roger*  Addre**  Illinois 

Daily  Newspaper  Association  at 

Annual  Meeting — A.  M.  Snook* 

Elected  President — Ad  Man  File* 

Petition — Death  of  T.  W.  Haight. 

(.Special  Correspondence.) 

Chicago,  Oct.  29. — The  Illinois  Daily 
New.spaper  Association  held  its  annual 
meeting  at  Hotel  La  Salle  last  week. 
The  chief  speakers  were  Jason  Rogers, 
of  the  New  York  Globe,  who  spoke  on 
"The  Gilt  Edge  List  of  Newspapers” ; 
Janies  Keeley,  of  the  Chicago  Tri¬ 
bune.  on  “Truthfulness  and  Candor  in 
the  -Matter  of  Circulation,”  and  Hope- 
well  L.  Rogers,  of  the  Daily  News,  on 
the  bureau  of  advertising  of  the  Amer¬ 
ican  Newspaper  Publishers’  Association. 
.\.  M.  Snook,  of  the  Aurora  Beacon- 
New.s,  was  elected  president;  V.  E.  Joy, 
of  the  Centralia  Se^itinel,  vice-president ; 
H.  F.  Kendall,  of  the  Mattoon  Journal- 
Gazette,  secretary;  H.  W.  Pollard,  of 
the  Rockford  Republican,  treasurer.  As 
directors  these  were  elected :  R.  S. 
Chapman,  of  the  Rockford  Star;  H.  N. 
Wheeler,  of  the  Quincy  Journal,  and  H. 
F.  Dorwin,  of  the  Springfield  Journal. 

PRESS  LEAGUE  MEETS. 

The  Chicago  Press  League  held  an 
open  meeting  in  the  Masonic  Temple 
Saturday  afternoon.  It  had  as  guests 
of  honor  the  officers  and  club  presidents 
of  the  Illinois  Federation  of  W'omen’s 
clubs.  N'arious  addresses  were  made 
and  some  musical  selections  rendered. 

Mrs.  lilia  VV'.  Peatlie,  literary  critic 
of  the  Tribune,  addressed  the  Woman’s 
club  of  Rockford  last  week. 

The  Tribune  claims  that  if  its  Sunday 
issue  was  gotten  up  in  magazine  style  it 
would  fill  (KM)  pages,  making  a  magazine 
three  times  ordinary  size  and  for  which 
fifteen  cents  is  usually  charged. 

William  H.  Field,  business  manager 
of  the  Tribune,  addressed  the  .Associated 
.Advertising  Clubs  of  Iowa  at  Daven¬ 
port  last  week.  He  asserted  people  took 
papers  for  their  advertising  as  well  as 
for  news. 

Owing  to  the  Dairy  Show  now  in 
progress  here,  a  lunch  for  editors  of 
dairy  and  farm  papers  was  arranged  for 
\\  ednesday  noon  at  the  Saddle  and  Sir¬ 
loin  Club. 

Willis  D.  Shafer,  an  advertising  man, 
has  filed  a  petition  in  bankruptcy,  giving 
assets  of  $15,775  and  liabilities  $92,888. 

Theron  W.  Haight,  of  Waukesha, 
Wis.,  a  well-known  attorney,  teacher 
and  newspaper  writer,  died  last  week 
aged  seventy-three.  He  was  the  father 
of  five  children  mostly  prominent  in 
newspaper  circles,  including  Robert 
Haight,  of  the  Chicago  Inter-Ocean. 

The  German-American  Press  Associa¬ 
tion,  of  Illinois,  met  here  for  several 
days  last  week  at  the  Kaiserhof  hotel. 

Benjamin  I.  Cory,  father  of  Campbell 
Cory,  the  cartoonist,  was  found  dead  in 
his  room  here  last  week.  He  was 
seventy-three  years  old  and  had  retired 
from  business. 

H.  Walton  Heegstra  addressed  the 
opening  session  of  the  season  of  the 
Joliet,  111.,  Ad  Club  last  week  on  retail 
merchandising  and  advertising. 

Loses  Suit  Against  Post  Dispatch. 

Circuit  Judge  Withrow,  of  St.  Louis, 
has  sustained  demurrers  of  former  May¬ 
or  F,  H,  Kreismann  and  the  Pulitzer 
Publishing  Co.  in  the  suit  against  them 
of  Mrs.  Nellie  J.  Weeke,  wife  of 
“Hank”  Weeke,  for  damages  because  of 
an  interview  published  in  the  St.  Louis 
Post-Dispatch.  The  demurrers  stated 
that  the  article  was  not  libelous  and  that 
there  was  no  ground  for  damages. 

Scott  Pres*  for  Montreal  Mail. 

The  Montreal  Daily  Mail,  the  new 
paper  recently  launched  in  that  city,  has 
installed  a  Scott  Multi-Unit  Printing 
Press  which  the  publishers  have  ac¬ 
cepted  and  paid  for  after  running  but 
a  few  days.  The  Scott  concern  also 
recently  installed  a  press  in  the  Provi¬ 
dence  (R.  1.)  Journail. 


New  Home  of  Raleigh  (N.  C.)  News  and  Observer. 


WANTS  HEAVY  DAMAGES. 

Los  Angeles  Herald  Bring*  Suit 
Against  Owner  of  the  Express 
and  Tribune. 

The  Los  Angeles  Evening  Herald,  of 
which  Edward  J.  Doheny  is  president, 
and  Guy  B.  Harham  is  secretary,  editor 
and  treasurer,  has  filed  suit  for  damages 
aggregating  $152,500,  against  Edwin  T. 
Earl,  proprietor  of  the  Los  Angeles  Ex¬ 
press  and  the  Los  Angeles  Tribune,  and 
J.  Clem  Arnold,  formerly  an  employe  of 
the  Evening  Herald  but  now  on  Mr. 
Earl’s  staff.  The  charges  are  as  fol¬ 
lows  : 

That  Earl  caused  photographs  to  be 
altered  and  forged  by  painting  in  the 
name  of  The  Evening  Herald  and  other¬ 
wise  to  convey  the  impression  that  the 
Evening  Herald  is  an  “Enemy  of  Civic 
Betterment.” 

That  Earl  printed  these  photographs 
in  a  circular  signed  “Civic  Betterment 
League,”  which  society  has  no  legal  or 
other  existence,  consisting  merely  of 
two  or  three  of  Earl’s  employes. 

That  Earl  caused  these  circulars  to  be 
sent  to  addresses  supplied  by  J.  Clem 
.Arnold,  and  is  specifically  charged  with 
conspiring  with  Earl  to  injure  the  busi¬ 
ness  of  the  Evening  Herald. 

That  Earl  knew  that  Arnold  had  a 
complete  knowledge  of  the  Evening 
Herald’s  advertisers  and  subscribers, 
and  for  the  purpose  of  using  this  know¬ 
ledge  to  injure  the  Evening  Herald 
bribed  Arnold  to  enter  his  employ  by 
the  offer  of  a  higher  salary. 

.An  injunction  is  asked  against  the  fur¬ 
ther  distribution  of  the  forged  pictures 
and  damages  are  requested  against  Earl 
and  .Arnold  in  the  sum  of  ^52,000  for 
known  damages  and  a  further  sum  of 
$1()0,()0()  for  punitive  damages  by  reason 
•^f  the  alleged  wilful  and  deliberate  and 
malicious  acts  on  the  part  of  the  two 
defendants. 

American  Wins  Holiday  for  Milk  Men. 

Something  new  in  business  journalism 
has  been  accomplished  by  the  New 
York  American  through  the  efforts  of 
B.  C.  Forbes,  its  business  editor.  At 
that  paper’s  recommendation  the  Bor¬ 
den’s  Condensed  Milk  Co.  has  granted 
to  its  2,090  milk  wagon  drivers  a  full 
day’s  holiday,  with  pay.  every  month. 
Until  this  voluntarv  reform,  the  men 
men  had  worked  365  days  a  y?^r, 
ing  at  2  a.  tn. 


CALIFORNIA  SOCIETY  DINES. 

Charles  J.  Brooks  Presides  Over  the 
Entertainment  Program. 


KENTUCKY  NEWS  NOTES. 

(Special  Correspondence.) 

Louisville,  Ky.,  Oct.  27. — Uniden¬ 
tified  persons  broke  into  the  plant 
of  the  Jackson  Times  last  week  and 
stole  an  entire  issue  of  the  paper,  3,000 
copies,  and  dumped  the  output  in  the 
Kentucky  river.  The  newspaper  plant 
was  not  molested.  The  paper  contained 
some  warm  political  matter  in  behalf  of 
the  Democratic  party  and  a  drastic  arti¬ 
cle,  marked  advertisement,  and  signed 
by  T,  P.  Caardwell,  Republican  candi¬ 
date  for  County  Judge.  Members  of 
the  Times  staff  gathered  about  1,000 
papers  from  the  river  bank.  They  dried 
them  and,  finishing  the  edition,  mailed 
them. 

Ed.  O.  Leigh,  editor  of  the  Bowling 
Green  Messenger,  a  scrapping  little 
journal  down  in  southern  Kentucky,  is 
quoting  Scripture  to  some  of  the  State’s 
“heathen  editors.”  The  phrase  was 
coined  by  Ed  when  some  of  the  upstate 
fellows  made  caustic  comment  when 
Leigh  and  a  fellow  editor  in  Bowling 
Green  engaged  in  cross-fire  quotations 
from  the  Good  Book.  The  Messenger’s 
editor  says  he  does  not  understand  why 
two  editors  cannot  discuss  Scripture 
without  the  whole  State  butting  in. 

J.  W.  McCammon,  late  of  the  Mil¬ 
waukee  Free  Press  staff,  is  writing  edi¬ 
torials  for  the  Louisville  Herald. 

Barrv  Bullock,  who  has  been  in  Ok¬ 
lahoma  for  several  years,  is  reading 
copy  for  the  Herald. 

S.  J.  Duncan-Clark,  who  leaves  for 
Chicago  in  a  few  weeks  to  become  edi¬ 
torial  writer  for  the  Evening  Post,  is 
the  author  of  a  new  book,  “The  Pro¬ 
gressive  Movement.” 

Ben  Kendall,  of  the  Chicago  Tribune 
staff,  is  spending  a  strenuous  vacation  in 
Louisville.  .A  few  nights  ago  he  sat  in 
the  leporters’  room  at  the  City  Hall 
telling  of  his  clashes  with  Chicago’s 
gunmen  in  the  recent  reign  of  terror 


The  California  Society  of  New  York  in  the  windy  city.  His  narrative  was  in- 
held  a  Partola  Festival  at  the  Waldorf-  terrupted  when  H.  A.  Hicks,  a  hotel 
Astoria  on  Saturday  evening,  Oct.  25,  owner,  walked  in  brandishing  a  revolver, 
which  was  attended  by  a  large  number  Hicks  promised  to  Kill  everybodv  in  the 
of  the  former  residents  of  the  Golden  room.  All  the  reoorters  fled  but  Ken- 
Gate.  ‘  dall.  He  jollied  Hicks  along  for  a  little 

The  speakers  of  the  evening  were  while  and  in  an  uncautious  moment  the 
Will  Irwin ,  the  well-known  magazine  bad  man  was  disarmed.  Kendall 
and  newspaper  writer  who  spoke  on  marched  his  threatener  to  jail  and 
“Silhouettes  of  Life  in  San  Francisco.”  swore  out  a  warrant  for  his  arrest.  La- 
Peter  Clark  MacFarlane,  who  spoke  on  ter  it  was  discovered  Hicks’  revolver 
“The  Spirit  of  San  Francisco,”  and  was  not  loaded. 

John  McNaught,  who  spoke  on  “W’hy  1  J.  Ney  Foster  has  sold  his  interest  in 
Still  Love  California.”  Edward  J.  Me-  the  Hartford  Republican  to  Col.  C.  M. 
Ganney  was  toastmaster.  Barnett,  the  senior  editor. 

The  entertainment,  which  was  given  .  T.  Sanders  Orr  has  purchased  a  con- 
under  the  direction  of  Charles  J.  Brooks,  trolling  interest  in  the  Harrodsburg 
the  foreign  representative  of  the  San  Leader  and  will  issue  a  semi- weekly. 
Fransico  Chronicle,  consisted  of  songs  Ryland  C.  Musick  has  resigned  the 
by  Mrs.  Grace  D.  Northrop,  Wallace  E.  editorship  of  the  Jackson  Times,  and 
Cox,  Harry  W.  McClaskey,  Miss  Mabel  that  paper  now  appears  with  the  name 
Riegleman,  Frank  Croxton  and  Arthur  of  Henrv  S.  Barnett  as  business  man- 
Cunningham.  J.  Meredith  Rosencrantz  ager. 

gave  an  instrumental  selection  from  “Lu- - 

cia,”  and  Charles  Keeler  recited  several  Pensacola  News’  Staff, 

original  poems.  The  entertainment,  C.  B.  Hanson,  the  new  publisher  of 
which  was  of  unusual  excellence,  was  the  Pensacola  (Fla.)  News,,  which  he 
concluded  by  an  exhibition  of  some  purchased  last  week,  has  completed  his 


beautiful  views  and  animated  pictures  editorial  and  business  staff.  J.  E.  Roe, 
of  San  Francisco  by  James  W.  Erwin.  who  was  associated  with  Mr.  Hanson 
It  was  generally  agreed  that  the  din-  for  two  years,  will  be  in  charge  of  the 
ner  was  one  of  the  most  enjoyable  ever  advertising  department,  assisted  by  H. 
given  by  the  society.  M.  Miller,  who  has  been  connected  with 

- -  the  business  department  of  the  News 

Watson  Indictment  Quashed  by  Court  for  a  number  of  years.  'The  editorial 
The  trial  at  .Augusta,  Ga.,  of  Thomas  management  of  the'  paper  is  in  the  hands 
E  Watson,  magazine  editor  and  once  of  Ben  H.  Thomas.  Herbert  Felkel 
Populist  candidate  for  President,  continues  as  editor  and  Miss  Velma 
charged  with  sending  improper  matter  Maura,  society  editor, 
through  the  mails,  ended  abruptly  Tues- 

day  of  last  week,  when  Federal  Judge  Twin-City  Sentinel’s  EqnipaMal. 
Rufus  E.  Foster  sustained  the  motion  of  The  Sentinel  Publishing  Co.,  of  Win- 
the  defense  auashing  the  indictment.  ston-Salem,  N.  C.,  publisher  of  the 
The  alleged  improper  matter  was  con-  Twin-City  Daily  Sentinel  and  the 
tained  in  a  magazine  article  purporting  Western  Semi-Weekly^  Sentinel,  have 
to  embody  questions  asked  bv  Catholic  just  installed,  in  addition  to  theif  al- 
clergvmen  in  the  confessional.  The  court  ready  modern  plant,  a  Model  8,  four- 
d-smissed  the  indictment  as  faulty,  be-  magazine  linotype,  a  Hexagon  routing 
cause  only  extracts  had  been  taken  from  machine  and  a  jig  saw.  With  the  re- 
the  alleged  article.  cent  addition  of  entirely  new  type  facet, 

-  new  twelve-page  duplex  press,  the  plant 

The  Milwaukee  Social  Democrat  Pub-  now  claims  an  equipment  second  to  no 
lishing  Co.  has  filed  an  amendment  in-  evening  newspaper  published  in  North 
creasing  its  capital  from  $80,000  to  Carolina. 

$50,000.  - 

- - -  The  Seneca  (Kan.)  Courier-Dem- 

The  Camden  (Ala.)  News^  has  bought,  ocrat  has  entered  upon  the  fiftieth  yew 
the  Banner  and  wilt  consolidate  it,  ,  pf  its  existence. 
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ART  IN  NEWSPAPER  MAKING. 

-  “There  is  of  course  a  legitimate  field 

Samuel  Bowles,  Editor  of  the  Springfield  Republican,  Critically  and  a  legitimate  demand  for  the  one 

^  ^  u  r\  1  paper  in  all  countries,  but  my  con- 

Analyzes  the  Onc-Cent  Newspaper — He  Declares  tention  is  that  in  accordance  with  sound 

That  Typographically  It  Has  Debauched  the  economic  principles  and  in  the  interest 

,  r  Lii'jcti.  society,  it  should  be  a  comparatively 

Entire  Press  of  the  United  States.  small  sheet  with  condensed  news  and 

^  ,,  3  other  reading  matter  and  a  limited  vol- 

Samuel  Bowles  of  the  SpringfieW  pubhc  taste  by  its  physical  appearance?  advertising;  that  the  small  sum 

Republican,  was  the  speaker  on  Oct.  27  There  has  ^^n  a  great  decline  in  the  should  cover  some  part  oi 

at  the  first  of  the  monthly  lertures  which  character  of  American  newspapers,  in-  the  cost  of  production.  That  is  the  plan 

are  being  offered  to  the  students  of  the  deed  of  the  press  throughout  the  civil-  which  the  most  successful  one-cent 

School  of  Journalism  in  Columbia  Uni-  ized  world,  as  typogr^hic  products,  in  ^  London,  Paris  and  Berlin  are 

y5,s‘.‘y>  New  York  City.  Dr.  Talcott  the  last  forty  years.  This  has  been  one  ^oljj^cted.  The  usual  size  of  the  Ma- 
Williams,  Director  of  the  School,  out-  of  the  striking  exhibits  of  a  peculiarly  advertising 

lined  briefly  the  purpose  of  these  lec-  commercial  age.  The  development  of  jt 

tures,  which  are  to  be  delivered  by  fast  printing  presses,  of  the  stereotyping  ^  millio'n  circulation.  The  Lo- 

practical  men  of  national  prominence  in  process  and  of  the  linotype,  and  the  use  .  .  An,p;„pr  in  Berlin  runs  smaller 
the  newspaper  world  and  said  that  they  of  photo-engraving  in  newspaper  mak-  pggef  and  more  of  thL.  The  London 
would  be  made  up  largely  of  technical  mg,  together  with  the  reduction  of  the  \fail  is  an  eight-page  sheet.  For 

discussions  on  technical  conditions  of  cost  of  print  paper  and  the  growth  of  time  after  it  was  established  it 

newspaper  life.  ^  commercial  advertising,  have  revolution-  most  artistic  newspaper 


Mr.  Bowles’s  subject  was  “Art  and 
Conscience  in  Newspaper-Making.”  He 
opened  his  address  with  allusion  to  the 
opportunities  and  social  responsibilities 
of  the  newspaper,  and  discussion  of  the 
reasons  why  it  has  become  more  than 
ever  a  factor  in  public  and  private  life. 
He  spoke  of  accurate  and  truthful 
news  reporting  as  the  primary  duty  of 
the  newspaper,  and  mentioned  ways  by 
which  the  publisher  might  either  live 
up  to  or  betray  the  economic  responsi¬ 
bility  which  rests  upon  him.  Tendencies, 
good  and  bad,  of  the  modern  newspaper 
were  taken  up  and  discussed,  and  the 
one  cent  paper  as  a  factor  in  journalism 
was  dealt  with  at  length. 

Mr.  Bowles  said  in  part ; 

“It  is  a  much  easier  task  to  enunciate 
ideals  and  lay  down  principles  of  action 
than  it  is  to  live  up  to  them  in  our 
daily  performance.  Newspaper  produc¬ 
tion  is  a  manufacturing  business  sub¬ 
ject  to  the  same  laws  of  supply  and  de¬ 
mand  that  determine  the  success  or 
failure  of  other  industrial  enterprises. 
The  newspaper  must  make  its  appeal 
for  buyers  by  presenting  something  that 
buyers  want.  The  firsrt  article  that  it 
has  to  offer  is  the  news.  That  is  the 
basis  of  its  business,  of  its  service,  but 
there  are  various  ways  of  presenting  the 


products  in  the  world.  It  was  distinctly 
constructed  in  the  interest  of  the  reader, 
with  its  contents  well  proportioned,  well 
written  and  typographically  attractive, 
and  its  advertising  limited  in  volume 
and  subordinate  in  its  location.  It 
seems  to  have  changed  its  character  in 
recent  years,  however,  and  to  have  come 
under  the  domination  of  its  advertisers 
so  far  at  least  as  the  placing  and  dis¬ 
play  of  their  announcements  are  con¬ 
cerned, 

PAP.  R  C.\N  BE  ARTISTIC. 

“It  is  possible  for  the  one-cent  paper 
of  small  size  to  be  artistic,  to  serve  the 
interest  of  the  reader,  not  merely  in  the 
quality  of  its  contents,  but  also  in  the 
manner  of  the  presentation.  The  one- 
cent  paper  of  large  size  is  constantly 
tempted  to  do  whatever  the  advertiser 
wants,  and  it  usually  yields,  and  the 
inevitable  tendency  develops  for  it  to 
become  a  sheet  to  float  advertisements. 
In  this  situation  the  interest  of  the 
reader,  and  therefore  the  social  interest, 
clearly  suffer.  It  may  even  come  to 
pass  that  the  enterprise  defeats  its  own 
purpose  because  the  matter  in  the  paper, 
designed,  for  the  reader,  becomes  so 
poor  and  unreliable  in  quality  and  so 
£,  T>  .  scant  and  scattered  in  quantity  that  read- 

Samuel  Bowles.  value  the  sheet,  and, 

ized  the  business  of  newspaper  produc-  ‘^ough  they  may  buy  it  for  a  momentair 


EDITOR’S  RESPONSIBILITY.  i^gd  the  busiuess  of  newspaper  produc-  may  ouy  it  lor  a  momentary 

“The  first  duty  of  any  manufacturer,  tion.  Compare  the  New  York  Times.  ri?  cl«!i  n  If  7  7 

as  a  member  of  the  social  organization.  Herald  and  Tribune  of  to-day  with  ..-Jisements* 
whatever  he  makes,  whether  soap  or  those  same  newspapers  of  forty  years  ...  . 

hairpins,  is  to  produce  a  good  article  by  ago  and  the  point  I  seek  to  make  will  .  |  «  *  newSer" 

honest  ’methods.  That  responsibility  be  quite  clear.  The  paper  of  the  earlier  ^°hic?Le  morl  temn^^^^^^^^^^ 
rests  with  peculiar  force  upon  the  news-  day.  with  fewer  pages  and  sel  mg  for  a  .  h«dlines  and  ^nictoffs 

paper  maker,  because  the  quality  of  his  higher  price,  were  more  dignified,  har-  ink  ar^  c7minr  o  be 

product,  or  his  service  may  be  of  vast  monious.  attractive,  artistic  than  those  careful’anTrespeSe  ad^ 

consequence  to  the  public  welfare.  Con-  of  to-day.  vertisers  over  the  vulear  and  offensive 

sider  also  that  the  journalist  avows  him-  failings  of  cent  papi^.  ^ 

self  through  his  newspaper  in  his  ap-  “Whatever  good  purpose  the  cheap  pioit  L  anfnfsty  cr  me  as  iMt  werfa 
Deal  for  popular  support,  the  exponent  newspaper  may  have  served,  it  has  cer-  Y  “  “ 

^  the  public  interests,  the  champion  and  tainly  debauched  and  degraded  almost  ma^er  of  o\erwhelming,  world  wide  im- 

defender  of  popular  rights.  How  vital  the  entire  press  of  the  United  States  ^  pr„’tests  acainst  art  ari-sf 
then  to  his  own  integrity,  to  his  in-  from  the  standpoint  of  the  typographic  «t  t,  ■  ’  t  u 

fluence  upon  the  public  mind,  is  it  that  art.  The  one-cent  paper  of  many  pages,  1  have  spoken  of  the  superior  typo- 

his  newspaper  itself  shall  be  as  excellent  as  we  know  it  in  the  United  States,  graphic  appearance  of  the  newspapers 
and  honest  as  he  can  make  it,  shall  rests  wholly  on  its  advertising  revenue,  of  earlier  days  compared  with  the  ayer- 

have  a  character  of  its  own  that  men  The  fraction  of  a  cent  a  copy,  which  it  ^e  publication  of  the  present  time, 

will  respect.  nets  to  its  publishers,  hardly  pays  for  Do  not  suppose  that  I  would  favor  a 

“It  follows  then  that  the  newspaper  the  white  paper  on  which  it  is  printed.  o*  the  old  styles  and 

should  in  the  first  place,  be  well-con-  To  secure  large  advertising  it  must  have  methods  in  newspaper  make-up.  Modern 
structed  typographically,  intelligently  large  circulation,  and  the  devil  of  big  conditions  demand  different  treatment, 
proportioned  and  arranged  as  to  its  con-  circulation  sits  always  by  the  managing  and  modern  facilities  afford  the  oppor- 
tents,  with  suitable  headlines,  lines  cor-  editor’s  desk  and  tempts  him  to  do  more  effective  presentation 

rectly  epitomizing  the  news,  or  the  gen-  things,  in  and  through  his  sheet,  which  of  the  vastly  increased  volume  of  news 
eral  reading  matter,  and  fairly  indicat-  will  attract  buyers,  but  which  he  is  that  the  journals  of  to-day  must  neces- 
ing  by  their  size  its  relatiye  importance,  ashamed  of,  if  he  takes  any  pride  in  his  sarily  carry.  I  plead,  however,  for  the 
It  should  be  clearly  printed  with  attrac-  profession  or  has  any  regard  for  his  s®”?  use  of  these  facilities,  and  protest 
tive  type  on  decent  paper.  Its  illustra-  public  responsibilities.  ^  against  their  abuse  to  the  lowering  of 

tions  so  far  as  they  are  used,  should  “It  is  true  that  it  comes  to  pass,  in  newspaper  standards  and  the  degrada- 
be  good  ones  really  helpful  in  telling  some  instances,  that  the  one-cent  paper  noble  art  and  a  noble  pro- 

the  news  story,  and  not  blotches  intro-  utimately  becomes  so  strong,  so  assured  fession. 

duced  merely  to  attract  attention.  of  its  business,  sales  and  advertising  — -  —  -  ^ 

SHOULD  BE  WORK  OF  ART.  both,  that  it  Can  afford  to  clean  up  and  Dayton  News  Sunday  Edition.  . 

“A  reasonable  restraint  should  be  ex-  drop  the  more  offensive,  inartistic  and  The  Dayton  (O.)  News,  to-morrow, 
ercised  over  the  advertising  columns  to  publicly  harmful  methods  of  appealing  will  beg^in  the  publication  of  a  Sunday 
exclude  all  display  that  is  ugly  or  of-  for  the  support  of  the  crowd.  Never-  edition,  which  will  be  in  all  respects  a 
fensive.  In  a  word,  the  newspaper  theless  these  improved  and  improving  first  class  Sunday  newspaper.  Governor 
should  be  a  work  of  art!  Why  not?  one-cent  sheets  must  ever  consider  the  James  M.  Cox,  the  owner,  has  made 
The  newspaper  pretends  to  be  a  public  danger  of  becoming  too  good  to  hold  arrangements  for  a  striking  line  of  fea- 
educator.  As  such  it  is  accorded  by  the  attention  of  the  large  sensation-  ture  matter  and  has  engaged  a  number 
the  people,  through  their  government,  a  hunting  element  and  thus  losing  some  of  of  well-known  writers  to  contribute 
special  low  rate  for  its  transmission  their  sales  and  their  advertising.  I  grant  special  articles  to  its  columns.  O.  Har- 
through  the  mails.  Should  it  not,  then,  that  there  are  some  good  one-cent  pa-  rington,  the  advertising  manager  of  the 
in  common  honesty  refrain  from  exer-  pers  in  the  country,  but  they  would  be  News,  expects  to  be  kept  busy  making 
psing  a  degrading  influence  upon  the  better,  from  the  standpoint  of  the  pub-  contracts  for  the  new  paper. 


FAST  RECORD  IN  BALTIMORE. 

With  Home-Made  Dry  Mat  the  Sun  I« 
on  Street  in  6  Minute*,  45 

Second*  After  the  Fla*h. 

{Special  Correspondence.') 

Baltimore,  Oct.  29. — Six  minutes  and 
fortj'-five  seconds  from  the  “flash”  to 
the  street.  In  the  composing  room  of 
the  Baltimore  Evening  Sun  on  the  eve¬ 
ning  of  the  final  day  of  the  world  scries 
Murray  Warfield  held  a  stop-watch,  and 
Bob  Vale,  general  manager,  held  his 
breath.  The  moment  was  tense.  Every 
man  of  the  force  was  at  attention,  and 
all  waited,  like  runners  ready  for  the 
starting  signal,  for  the  tick  at  the  wire 
end  that  would  tell  the  result  of  the  game. 
The  first  page  had  been  made  up  with 
details  •  of  the  battle  of  the  bats.  \!! 
knew  that  in  the  office  of  every  other 
evening  paper  in  town  other  groups 
were  waiting  tensely,  ready.  But  the 
Evening  Sun  MUST  be  first  on  the 
street  with  the  story — the  story  of  the 
game  that  won. 

At  seven  second  past  four  the  flash 
came.  Six  minutes  and  forty-five  sec¬ 
onds  later  six  departments  had  done 
their  appointed  work  and  newsboys  were 
rushing  away  from  the  Sun  building 
with  armfuls  of  papers,  yelling  their 
strident  cries,  “All  about  the  last  game 
of  the  world  series!”  The  Evening  Sun 
had  beaten  the  other  papers  by  several 
minutes,  as  it  had  each  day  of  the  l.ig 
games. 

Much  of  the  credit  for  the  quick  time 
between  the  receipt  of  the  result  and  its 
appearance  on  the  printed  page  on  the 
street  was  given  to  the  stereotyping  de 
partment,  of  which  Edgar  A.  .Mills  is 
foreman.  It  was,  in  a  large  measure, 
Mr.  Mills’  home-made  dry  mat  that 
made  quick  time  possible  in  his  depart 
ment.  Other  departments  sharing  in  th^ 
credit  were  the  local  room,  composing 
room,  moulding  department,  foundry, 
pressroom  and  circulation  department. 

.\  thing  that  made  the  feat  seem 
pecially  remarkable  is  that  the  stereot 
ing  department  used  no  electric  steam 
chests  or  driers,  and  the  moulding  de 
partment  is  three  floors  from  the  casting 
room.  The  use  of  Mr.  Mills’  improvised 
dry-mat  not  only  helped  make  the  quick 
time  possible  but  gave  perfect  results  in 
the  printing. 

Each  year  the  rivalry  between  Balti¬ 
more  papers  to  be  first  on  the  street 
with  the  results  of  the  big  ball  games 
is  keen.  Each  makes  elaborate  prepara¬ 
tions  to  beat  its  rivals. 

Last  year  Mr.  Mills  perfected  a  quick- 
drying  mat  paste  that  produced  results 
somewhat  similar.  The  Evening  Sun 
was  first  on  the  street  last  year.  For  a 
nurnber  of  years  Mr.  Mills  has  been  ex¬ 
perimenting  to  produce  a  practical  home¬ 
made  dry  mat.  inexpensive  and  available 
for  emergencies.  The  result  described 
indicates  success,  but  he  says  he  has 
not  yet  finished  experimenting,  and  ex¬ 
pects  to  make  it  even  more  simple  and 
give  better  results  than  are  produced  by 
any  ordinary'  wet  mat.  The  process  of 
making,  he  says,  is  so  simple  that  any 
stereotyper  can  make  it,  if  given  the 
formula.  The  finished  mat  costs  about 
six  cents  and  does  not  shrink. 

Sacramento  Star  Election. 

At  ^e  annual  election  of  directors 
and  officers  of  the  Sacramento  (Cal.) 
Star  held  last  week,  the  following  direc¬ 
tors  were  chosen;  J.  G.  Scripps,  H.  L 
Schmetz.storff,  of  San  Diego;  W  H 
Porterfield  and  A.  M.  Cabler,  of  Sacra¬ 
mento,  and  Horace  J.  Brown,  of  San 
Francisco.  Mr,  Porterfield  was  re¬ 
elected  president  and  editor-in-chief.  A. 
M.  Cabler,  vice-president  and  business 
manager;  George  R.  Young,  editor;  H. 
L.  Schmetz.storff,  secretary  and  treas¬ 
urer.  The  Star  will  enter  on  its  tenth 
year  Nov.  21. 

Rocky  Mount,  N.  C.— F.  A.  Moore, 
formerly  editor  of  the  Durham  Sun.  be¬ 
gan  Oct.  24  the  publication  of  the  Tar- 
boro  Standard,  a  weekly  newspaper  un¬ 
der  his  management. 
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gets  to  the  point  quickest. 

With  every  Hoe  press  sold  we  give  the  full  measure  of  our  experience,  which  extends  over  one 
hundred  years. 

This  experience  has  given  us  the  skill  and  ability  to  merit  the  confidence  of  every  publisher. 
Furthermore  it  has  taught  us  the  necessity  of  strength,  durability  and  perfect  mechanical  accuracy 
in  the  construction  of  printing  machinery. 

It  has  also  taught  us  simplicity,  symmetry  and  compactness  in  design,  as  well  as  economy,  effi¬ 
ciency  and  reliability  in  performance. 

The  press  shown  above  with  four  folders  and  four  deliveries  has  an  hourly  capacity  of: 

144,000 — 4,  6  or  8  pages,  the  sheets  all  inset. 

72,000 — 10,  12,  14  or  16  pages,  the  sheets  all  inset. 

36,000 — 18,  20,  22,  24,  28,  30  or  32  pages,  the  sheets  all  inset. 

36,000 — 20,  24,  28  or  32  pages,  composed  of  two  collected  sections. 

18,000 — 36,  40,  44  or  48  pages,  composed  of  two  collected  sections. 

Can  be  run  independently  as  two  Quadruples  or  as  a  Three-Roll  or  a  Four- Roll  Unit. 


NOTE  the  Open  Construction  and  Accessibility  of  the  Plate 
Cylinders,  Rollers,  Inking  Apparatus  and  Other  Working  Parts. 


We  Make  Larger  as  Well  as  Smaller  Presses,  All  of  the  **Hoe  Standard**  and  Embodying 

Hoe  Skill  and  Experience, 


R.  HOE  &  CO.,  504-520  Grand  Street,  NEW  YORK 

7  WATER  STREET,  BOSTOn!  MASS.  7  SOUTH  DEARBORN  STREET,  CHICAGO,  ILL. 

120  ST.  JAMES  STREET,  MONTREAL,  CANADA.  109-112  BOROUGH  ROAD,  LONDON,  S.  E.,  ENGLAND. 


Hoe  Double  Quadruple  Octuple 
Lightning  Newspaper  Press 

ONE  OF  OUR  MANY  DESIGNS 


PATENTED  CENTRAL  FOLDER  DESIGN 


With  High-Speed  Folders,  Self-Oiling  Boxes,  Tubular  Cylinders,  Quick- Acting  Plate  Clamps,  Locking 

Roller  Sockets  and  other  Patented  Improvements. 
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>Q  OP  AMP  RIO  AN  PRPQQ  been  made  a  member  of  the  Birm-  “A  girl  in  the  reportorial  end  of  the 

A  iughan,  Library  Board,  the  first  pubHc  business  must  have  a  level  head  and 

D*  *  u  /Ai\Ki  office  I  ever  held  and  I  am,  I  think,  the  plenty  of  common  sense,  else  everything 

>r  tne  tSirmingham  (Ala.)  News.  youngest  person  who  ever  held  an  ap-  nice  that  is  said  to  her  will  make  her 

k.  C.  Haeselbartk  pointive  office  of  that  kind  for  the  city,  conceited  and  so  play  upon  her  vanity 

“I  am  regular  staff  ‘man’  having  the  that  she  is  liable  to  forget  her  duties, 
which  than  I  was  then  making.  Had  h  not  Federal  and  Chamber  of  Commerce  or  anything  a  little  abrupt  or  harsh 

spaper  been  for  my  mistaken  idea  that  the  buildings  with  anything  extra  as  my  will  make  her  sullen  because  she  will 

ink  of  morning  paper  didn’t  want  me  because  beat.  Sometimes  I  write  street  fights,  think  it  is  a  personal  matter  instead  of 

ind  no  they  had  never  said  so  quite  as  strongly  political  meetings  or  real  estate  devel-  its  verity,  a  business  fight, 

enjoy-  as  the  afternoon  issue,  I  would  have  opments.  My  favorite  work  is  that  con-  “Those  qualities  that  count  for  a 
ss  Lily  been  there  yet.  I  learned  after  I  had  nected  with  the  Federal  court,  a  relic,  man’s  success  as  a  reporter  will  help  a 

.  Ala.,  given  my  word  to  the  afternoon  paper  perhaps,  of  my  early  legal  tendencies.  1  woman  and  are  as  necessary.  Any  re- 

porter  who  will  not  learn  baseball  so 

1  Dixie  as  to  get  ‘under  the  skin’  of  a  news 

mkness  '  — - - - -  source  ought  to  be  fired,  in  my  estima- 

course  that  only  illustrates 

»f  The  .  what  I  mean  by  a  willingness  to  do 

's  "o  ^  ^  ^  .r  anything  and  everything  honorable  to 


lieing  a  lawyer,  hut  at  the  close  of  my 
high  school  days  in  !!♦<*!•.  I  had  a  species 
of  nerious  breakdown  from  overstudy 
following  scarlet  fever,  so  the  doctors 
would  not  let  me  go  to  college.  I  spent 
the  next  year  or  so  in  chasing  medicine 
and  an  interest  in  life. 

“Finally  there  appeared  an  announce¬ 
ment  that  Bessemer  would  start  a  new 
daily  paper.  I  applied  and  was  refused 
by  the  editors  because  of  my  inexpe¬ 
rience.  I  then  went  to  the  stockholders 
in  the  paper,  who  didn’t  know  what  an 
experienced  reporter  was,  and  got  them 
to  use  their  influence  on  the  editors, 
who  were  afraid  to  ignore  them,  their 
money  being  needed  for  the  new  project, 
to  get  me  a  p<isition.  I  had  worked 
about  three  weeks  for  the  new  paper 
when  the  crash  came  and  I  was  fired. 

But  the  morning  paiier  in  Birmingham 
had  already  discovered  that  I  could  get 
around,  anyhow,  and  they  needed  a  cor¬ 
respondent  in  that  place.  So  three  hours 
of  misery  with  a  bursted  career  ended 
with  a  proposition  to  begin  life  over 
again. 

“I  was  the  first  reporter  the  town  ever 
saw,  as  the  usual  surburban  correspon¬ 
dent  gets  the  news  from  the  neighbors 
or  any  old  v^ay.  My  aim  was  to  be 
brought  into  Birmingham  as  reporter, 
but  the  copy  readers  and  office  boys  in 
the  town  office  said  it  couldn’t  ever  be 
done  because  Birmingham  had  never  had 
a  girl  reporter  and  a  morning  paper 
that  meant  work  until  2  o’clock  in  the 
wee  sma’  hours  wouldn’t  dare  to  hire 
me — Southern  conventions  you  know. 

“But  what  difference  does  it  make 
what  people  say?  I  kept  working  and 
one  night  there  was  a  murder  on  Red 
Mountain  with  only  one  eye-witness. 

^mot^*^ore  mines  and  the^inost  roman-  that  the  morm'ng  people  liked  me  a  also  cherish  ambitions  of  being  another 
tic  spot  of  our  district.  The  next  day  trifle,  but  it  was  too  late.  It  was  an-  Ida  Tarbell  or  perhaps  just  the  best  ?fi®tit  once  a  week,  perhaps,  but  there 

about  twilight  I  found  that  eye-witness  other  instance  of  a  City  Editor  failing  woman  reporter  in  the  United  States.  w 

at  his  home  after  he  came  up  from  the  to  say  anything  encouraging  or  even  hu-  ‘I  have  no  desire  to  write  a  book,  1  ™ 

mines — grimv.  ignorant  and  greeting  me  nian  to  a  reporter.  This  taught  me  also  books  are  such  a  nuisance  to  get  pub-  family  that  could  keep  me  from 

as  a  relative'of  the  dead  man.  I  let  him  that  I  needn’t  expect  it.  but  I  must  say  lished.  I  like  things  of  the  Now,  the  ^  -f  u 

labor  under  that  impression  and  got  the  there  could  be  no  more  ideal  conditions  Jo-day.  and  things  are  real  live  humans.  game-  ‘ixe  ^  omer,  n  is  tne 

interview  of  how  it  all  happened.  The  than  those  under  which  I  now  work.  I  don  t  deny  that  fiction  has  a  most  ''ttlc  things  that  count.  One  man  on 

county  solicitor  used  my  story  the'  next  “I  only  stayed  on  the  Society  desk  powerful  place  in  the  world  of  inspira- 

day  to  examine  the  witness  at  the  coro-  about  six  months,  taking  it  as  an  open-  tional  literature,  but  I  wouldn’t  read  it 
ner’s  trial.  With  that  and  the  work  I  ing.  and  for  the  experience,  as  I  intend  for  anything  except  to  murder  a  few 

did  during  a  prohibition  campaign,  to  be  a  managing  editor  some  day  and  minutes’  time.  ^  go  to  the  telegraph  rwms  and 

which  the  liquor  people  said  did  more  wished  to  know  every  branch  of  the  “It  would  be  as  farcical  to  say  that  “P  ®  choice  items  from  the 

to  help  them  than  anything  they  had  business.  In  June,  1912.  I  was  selected,  any  girl  can  be  a  successful  reporter  as  ^j^e  news  and  tell  them  to  him^  It 

during  the  fight.  I  was  brought  up  to  with  a  man  from  each  of  the  other  two  to  say  that  any  man  can  paint  Michael  I*®®  more  than  rei^id  me  because  he 
Birmingham  after  six  months  experience  local  papers,  to  represent  Birmingham  at  Angelo’s  ‘Cherubims.’  Character  is  the 

in  Bessemer.  the  annual  convention  of  the  Associated  greatest  essential  to  the  woman  in  news-  approach  to  him  ffiat  I  could  never  gam 

“I  never  was  a  writer  and  the  first  Advertising  Clubs  of  America  at  Dallas,  paper  work.  A  newspaper  man  without  ^ Another  man  likes  to  talk 
stories  I  turned  in  for  the  Sunday  issue  Texas.  There  the  three  newspaper  peo-  that  essential  sinks  soon  enough,  but  a  Tn  in  he 

of  that  paper  were  awful.*  simply  pie  edited  the  “Birminghammer”  to  ad-  girl  without  that  ingredient  cant  last  a  ^an  about  that  subject  in  order  to  be 

awful’  as  Brander  Matthews  would  say  vertise  Birmingham.  few  minutes.  Energy,  rather  than  tal-  aWe  to  meet  hirn  on  his  hobby  that  he 

During  the  first  few  months  in  town  I  “In  March,  1913,  I  took  a  leave  of  ent,  a  willingness  to  obey  orders  rather  "’ay  lose  sight  of  the  obnoxious  side  of 

did  a  great  deal  of  work  to  get  the  three  months  to  go  to  New  York  as  I  than  writing  genius,  keen  appreciation  as  a  newspaper  reporter, 
first  Great  White  Wav  for  Birminjrham  had  never  seen  the  gay  Gotham,  T  of  a  news  story  rather  than  a  thorough  I  can  always  appreciate  how 
and  in  return  the  merchants  and  busi-  worked  there  about  three  weeks  on  The  knowledge  of  the  structure  of  perfect  or  woman  who  is  being  questioned  f®^*® 

ness  men  voted  I  should  be  sponsor.  I  Journal  just  to  see  if  I  could,  but  as  I  English  composition,  loyalty  to  the  pa-  about  the  newspaper  reporter,  and  when 

accordingly  broke  a  bottle  of  champagne  had  come  to  the  city  to  learn  things  and  per  rather  than  social  success  with  the  I  have  learned  to  so  conduct  myself  that 
and  carried  a  large  bunch  of  American  study  as  much  as  possible  I  didn’t  con-  younger  set,  and  an  inexhaustible  supply  he  or  she  will  feel  at  ease  with  me,  1 
beauty  roses  when  the  Mayor  pushed  tinue  my  journalistic  efforts  after  that  of  self-sacrifice  rather  than  the  ability  to  will  consider  myself  much  happier.  1 
the  electric  button  lighting  the  new  time.  I  couldn’t  stay  away  from  Birm-  write  poetry;  these  are  the  general  sum-  want  everytedy  in  town  to  believe  that 
system.  *  ingham  the  full  three  months,  as  this  is  mary  of  things  I  have  found  necessary,  out  paper  is  the  best  one  in  the  coun- 

"About  six  months  after  I  had  been  a  most  bewitching  city,  so  I  returned  the  Intelligence  rather  than  intellwt,  re-  try,  and  as  little  as  yim  may  think  of 
in  the  metropolis,  the  afternoon  paper  middle  of  May.  Since  then  I  have  been  source  rather  than  dreamy  theories  have  it,  the  personality  of  the  reporters  has 
on  which  I  now  repose  made  me  an  offer  at  my  old  tricks  of  unearthing  news  and  also  been  counted  among  the  neces-  much  to  do  with  making  this  come 
to  be  its  society  editor  at  a  lareer  salarv  prefer  the  executive  end  of  the  game  but  saries.  true." 


LILY  W.  LYKES. 
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along  the  row. 

What's  in  a  Name. 

Sunday  is  the  only  day  that  the  Sun 
day  editor  does  not  work. 

Reciprocity, 

“Ah!  Ha!”  the  baseball  magnate  cried, 
“They  gave  that  game  a  page — that’s 
fine! 

I  think  I  will  send  them  an  ad.” 

And  so  he  did — one  agate  line. 

What  the  Proof  Slugs  Say. 
Hennessey — More  to  come. 

Mexican  Situation — With  cuts. 
Bryan— Hold  for  release. 

Gov.  Glynn — Wait  orders. 

Tammany’s  Chances — Kill. 

Lipton — Lead  sports. 

Murphy — Head  to  come. 

McCall— Follow  Murphy. 

Levy — Solomon — Wed. — B.  O.  Must. 
True. 

Said  the  editor  of  the  Socialist  daily, 
•‘Whatever  they  may  say  about  my 
paper,  they  must  admit  that  it  is  red.” 
Sure. 

No  matter  what  point  type  an  ad  is 
set  in— the  great  point  should  be  truth. 
The  Gentle  Way. 

Tliey  never  discharge  a  man  on  the 
Staats  Zeitung.  It’s  a  good  old  sheet, 
and  kind  to  its  men.  To  illustrate^his 
they  tell  a  story  along  the  Row  like  this. 
A  reporter — Oh!  call  him  Schmidt — got 
a  job  on  the  Staatz.  He  worked  hard 
for  a  day  or  so,  and  then  showed  up 
with  a  Katzenjammer,  which  he  had  to 
take  home  for  forty-eight  hours.  All 
went  well  for  awhil^  when  he  arrived 
with  another  Katzenjammer,  which  was 
double  leaded.  It  was  a  week  before  he 
coaxed  it  to  leave  him — and  he  hadn’t 
worked  over  two  weeks  before  he  was 
drawing  money  from  his  Krauken  Ver- 
ein,  for  the  purpose  of  evicting  more 
Katzenjammers.  Finally  he  showed  up 
again  O.  K.,  and  when  he  did,  the  boss 
called  him  into  his  office  and  said:  “Mr. 
Schmidt,  do  you  know  that  really  we 
are  beginning  to  get  somewhat  discour¬ 
aged  about  you?  Now  go  and  bring  in 
a  good  story  of  the  Plattdeutsche  Fes¬ 
tival.” 

Prosperous. 

“How’s  your  paper  doing?”  asked  a 
friend  of  the  publisher.  “Fine,”  he 
answered.  “Last  week  we  rented  six 
more  offices  on  the  twenty-first  Hoor.” 
Oversight. 

“Where  I  made  a  mistake,”  said  the 
graduate  of  a  school  of  journalism,  “was 
in  nf)t  going  to  a  school  of  vocal  cul¬ 
ture  after  I  received  my  diploma.  If 
I  had  I  could  have  secured  a  job  to 
cover  the  Bronx,  where  all  the  news  is 
’phoned  to  the  office.” 

What  Happened  to  Jones. 

“1  see  you  have  a  new  man  making  up 
the  classified  ad  page?”  said  the  visi¬ 
tor,  to  the  composing  room.  “Yes,” 
answered  the  foreman.  “What  became 
of  Jones  who  had  the  job?”  asked  the 
visitor.  “Oh !”  replied  the  foreman. 
“We  had  to  let  him  go.  Jones  was  a 
good  man  but  he  got  rattled  in  the  rush 
the  other  night  and  put  the  ad  of  an 
undertaker  under  “Amusements.”* 

Such  Is  Life. 

The  Sunday  Editor  looked  carefully 
over  the  young  man’s  drawings.  “You 
say,”  he  remarked,  “that  you  took  a 
correspondence  course  in  cartoon 
work?”  “Yes,  sir,”  said  the  young  man, 
timidly.  “Well,”  went  on  the  Sunday 
Editor,  “if  I  were  you  I  would  draw.” 
“Yes.  sir,”  and  hope  shone  in  the  young 

man’s  face.  - “I  would  draw,”  and 

the  Sunday  Editor  spoke  slowly,  “on  the 
school  for  all  the  money  I  had  paid 
them.  Next.” 

World  Dome. 

Hoes  advertising  pay?  Does  it? 
Say!  Just  look  at  the  new  gold  dome 
on  the  World  Building. 

Drawing  Power. 

A  little  want  ad  of  two  lines 
There’s  many  who  will  scan; 

And  it  will  bring  unto  your  door. 
Three  thousand  pounds  of  man. 
Calm  and  Dignified. 

At  least  one  daily  paper  has  main¬ 
tained  a  calm  and  dignified  attitude  this 


The 

New  York  Herald 


The  Herald’s  Waiting  List 

[From  the  Brooklyn  Eagle,  Oct.  27, 191H.] 

Confronted  by  the  alternatives  of  leav¬ 
ing  out  advertising  or  leaving  out  news, 
the  Herald  yesterday  left  out  nine  and 
three-quarters  columns  of  advertising. 
This  is  an  indication  of  the  rising  tide 
of  business  prosperity.  It  also  indicates 
that  newspapers  of  the  Herald's  class 
remain  at  the  top  of  the  heap  in  the 
estimation  of  men  who  would  buy  or 
sell  and  to  whom  quality  of  circulation 
is  the  paramount  consideration  in  se¬ 
lecting  an  advertising  medium. 

It  is  a  misfortune  for  the  advertisers 
to  be  left  out  of  a  newspaper  like  the 
Herald,  even  if  they  are  given  the  privi¬ 
leges  of  the  waiting  list  which  our  con¬ 
temporary  perforce  establishes.  The 
Eagle,  like  the  Herald,  continually  con¬ 
fronts  the  problems  presented  by  dila¬ 
tory  advertisers,  whose  contributions 
crowd  the  news  arrangements  at  the  last 
moment.  To  all  such  we  would  point 
out,  as  the  Herald  does  to  its  own  con¬ 
stituency,  that  the  proper  care  of  adver¬ 
tising  by  a  newspaper  depends  largely 
upon  the  advertiser’s  helpful  co-opera¬ 
tion. 


•  The 

New  York  Herald 


'  campaign,  and  indulged  in  no  person¬ 
alities.  The  City  Record  plays  no  fa¬ 
vorites. 

The  Narrow  Path. 

Too  bad  the  idea  did  not  occur  to  the 
early  Dutch  to  have  made  Frankfort 
street  wider.  It  would  have  been  a  great 
benefit  to  the  World — also  to  the  Sun. 

Nothing  Doing. 

Sad  days  these,  for  war  correspon¬ 
dents,  who  had  their  grips  packed  with 
summer  clothes  so  as  to  be  ready  to 
catch  the  night  train  for  Mexico.  But, 
alas !  the  Presidential  election  didn’t 
create  as  much  stir  as  an  Aldermanic 
contest  in  Tom  Foley’s  district. 

Coming.  - 

Our  old  friend,  “Do  Your  Christmas 
Shopping  Early,”  will  soon  claim  its  an¬ 
nual  space. 

Printers'  Ink. 

Lives  of  great  men  now-a-days 
Would  be  upon  the  blink. 

And  no  one  know  they  were  alive 
If  not  for  printer’s  ink. 

NEW  PUBLICATIONS. 

Decatur,  Ala.— The  Twin  City  Tele¬ 
gram,  which  has  been  published  in  New 
Decatur  for  the  past  six  years  in  the 
afternoon,  will  be  published  as  a  morn¬ 
ing  paper  in  this  city.  A  few  weeks  ago 
the  plant  was  sold  under  a  mortgage  by 
Miss  Lizzie  Simpson.  J.  C.  Norwood 
has  bought  the  plant  and  moved  it  to 
Decatur. 

North  Pleasanton,  Tex.— The  Re¬ 
porter,  a  weekly,  will  be  launched  here 
as  soon  as  machinery  can  be  installed. 

_  Coughran,  Tex. — The  Observer  is  the 
title  of  a  new  weekly  started  by  Clar¬ 
ence  Templeton. 

Buhler,  Kans. — L.  K.  Munger  is  the 
editor  of  the  Herald,  a  publication 
launched  last  week. 

Shelton,  Conn. — Louis  Peck,  owner 
of  the  Fairfield  Review,  has  founded  a 
paper  in  this  city. 

Bloomington,  Ind. — A  nonpartisan 
paper  is  to  be  started  by  the  independent 
voters’  committee  and  Charles  Cramp- 
ton,  who  was  editor-in-chief  of  the  In¬ 
diana  University  Daily  Student,  will  be 
editor. 

Ralston,  Pa. — George  N.  Truax  has 
bought  the  plant  of  the  Herald  and  is 
putting  in  an  entire  new  outfit.  He  ex¬ 
pects  to  start  the  Progressive. 

NEW  INCORPORATIONS. 

Carrabelle,  Fla. — Citizens  Printing 
Company ;  capital  stock,  $d,000 ;  to  con¬ 
duct  a  general  newspaper  and  printing 
business;  R.  F.  Pickett,  president;  J.  B. 
Neschwitz,  vice  president  and  general 
manager;  W.  T.  Mash,  treasurer;  C.  C. 
Hose,  secretary. 

Greenwood,  S.  C. — The  Greenwood 
Journal;  capital,  $5,000.  Officers:  G.  W. 
Gardner,  president  and  treasurer;  G.  W. 
Gardner,  Jr.,  secretary. 

Winfield,  W.  Va. — The  Putnam 
Leader;  publishing  a  newspaper;  capital 
stock,  $5,000.  Incorporators :  J.  M.  Hen¬ 
son,  C.  A.  Howell,  W.  E.  Hodges,  E.  W. 
Wick,  C.  A.  Pickett 

Glenville,  W.  Va. — Democrat  Pub¬ 
lishing  Company,  newspaper ;  capital 
stock,  $10,000.  Incorporators:  C.  W. 
Marsh,  N.  E.  Rymer,  Ed  B.  Lambert, 
I.  N.  Hardman  and  Oren  R.  Bush. 

New  York,  N.  Y. — Musical  Record 
Publishing  Corporation,  general  publish¬ 
ing;  capital,  $100,000.  Incorporators:  H. 
H.  Cooke,  J.  A.  Hall  and  J.  F.  Hanley. 

Carl  Crow  Goes  to  Tokio. 

Carl  Crow,  who  stands  high  in  news¬ 
paper  circles,  left  this  week  for 
Japan  where  he  is  to  become  editor  of 
the  Tokio  Advertiser.  Mr.  Crow  has  just 
completed  arrangements  with  the  pub¬ 
lisher,  Benjamin  Fleischer,  and  is  leav¬ 
ing  at  once  to  take  up  his  new  duties. 
He  was  formerly  associate  editor  of  the 
Fort  Worth  Star-Telegram  and  from 
there  went  to  Shanghai,  to  join  the  staff 
of  the  China  Press.  While  in  China  he 
issued  a  guidebook  that  is  now  in  gen¬ 
eral  use.  He  is  also  soon  to  have  a  book 
out  on  the  Philippines.  Mr.  Crow  re¬ 
turned  to  America  to  look  after  his 
magazine  work. 
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NEWSPAPERS  ARE  FIRST. 


Why  Manufacturers  of  Technical 

Goods  Should  'Use  Them  as  Ad 
Mediums  in  Building  Up  a 
Business. 

By  Charles  T.  Logax 

of  the  S.  C,  Beckwith  Special  Agency, 

New  York, 

i^From  an  address  delivered  before  the  Tech’ 
nical  Publicity  Association,) 

All  the  world  reads  the  daily  news¬ 
paper  and  this  cannot  be  said  of  _anj’ 
other  kind  of  species  of  publication. 
The  daily  newspaper  is  the  gospel  of 
mankind,  and  it  disseminates  every  form 
of  knowledge  for  which  man  has  use. 
In  addition,  the  daily  newspaper,  in  its 
improved  and  up-to-date  form,  is  an 
epitome  of  the  world’s  doings  for  that 
day  or  the  day  before.  It  therefore  be¬ 
comes  at  once  the  most  useful  medium 
for  transmitting  world  news  to  human¬ 
ity  that  has  ever  been  devised. 

Now.  with  such  a  powerful  dissem¬ 
inator  of  news  and  dispenser  of  fact3 
about  the  doing  of  mankind,  what  other 
medium  can  begin  to  approach  it  in  use¬ 
fulness  and  value  to  the  world?  I 
hold  that  it  is  more  valuable  than  any 
other  medium  of  advertising  because  it 
represents  so  much  more.  There  might 
be  one  publication  with  a  circulation  of 
5,000,000  copies,  yet  it  would  fall  far 
short  of  the  daily  newspaper,  which  is 
practically  the  same  the  world  over. 

In  the  readers  of  its  millions  of 
copies  is  represented  the  greatest  ag¬ 
gregate  of  purchasing  power  and  there¬ 
fore  the  greatest  selling  power  that  can 
be  named. 

BETTERING  SALES  CONDITIONS. 

Now,  how  can  the  manufacturer  oi 
any  article  of  common  use,  whether 
technical  or  otherwise,  better  the  gen¬ 
eral  condition  of  his  sales  than  by  using 
the  one  medium  that  reaches  nearly 
every  man  in  the  whole  civilized  world  ? 
If  you  desire  to  sell  goods  through  ad¬ 
vertising  in  any  way,  why  is  it  not  bet¬ 
ter  to  create  the  demand  among  the 
largest  percentage  of  consumers  of  the 
article  you  are  advertising,  rather  than 
make  your  appeal  to  the  merchants  who 
stock  up  with  your  product  and  who 
then  make  their  appeal  over  the  coun¬ 
ter,  or  through  some  other  medium  of 
publicity,  themselves? 

With  proper  distribution,  whether 
nationally,  by  zones,  or  States,  there 
is  no  doubt  but  that  the  general  results 
would  be  better  were  the  manufacturer 
to  make  the  public  want  his  goods  rather 
than  treat  with  the  dealer  who  may  not 
be  able  to  dispose  of  them  once  he  buys 
them. 

I  believe  that  there  is  nothing  that 
cannot  be  better  sold  through  the  daily 
newspaper  than  any  other  medium  be¬ 
cause  of  the  accepted  universality  of 
the  newspaper  as  a  circulator.  The 
farmer  may  now  be  reached  through  the 
daily  newspaper  because  the  Governmpt 
has  placed  him  in  touch  with  the  outside 
world  through  the  rural  delivery 
routes.  If  the  truth  be  stated  about  any 
article  of  merit,  it  is  going  to  sell  if  you 
tell  it  right,  through  the  newspaper. 

PINS  FAITH  IN  NEWSPAPER. 

The  Rumely  Co.,  of  Laporte,  Ind.,  has 
just  started  a  campaign  in  504  daily 
newspapers  for  selling  gasoline  engines, 
an  appeal  almost  exclusively  to  farmers. 

My  faith  is  pinned  to  the  daily  news¬ 
paper  on  anything  connected  with  ad¬ 
vertising  because  I  believe  it  is  the  most 
logical  of  all  media.  It  is  this  all  ab¬ 
sorbing  grasp, — the  grip — the  all  iinder- 
hold  it  takes  on  the  reader.  It  just 
won’t  let  up  on  him.  I  can  multiply  ex¬ 
amples  of  how  you  unconsciously  take 
the  advertiser’s  word  for  it.  principally 
because  you  can’t  help  it,  and  mostly  be  ■ 
cause  you  have  seen  it  in  the  newspaper, 
and  because  you  don’t  know  how  you 
have  been  influenced  yourself. 

Peter  Carruthers,  of  my  office,  tell? 
an  interesting  story  of  how  the  news¬ 
paper  unconsciously  picks  out  its  vic¬ 
tims.  He  was  summering  down  on  th' 
coast  this  year  with  a  party  of  friends 
pn  the  mess  plan.  Each  man  had  to  do 


Get  Some  Vital  Facts  About 
Advertising  in  New  York 

First  put  your  time  against  ours.  As  an  advertiser  you 
want  papers  that  can  pull  business. 

If  you  are  in  the  market  for  a  producer  you  can  afford  to 
put  up  some  of  your  time  against  ours  in  finding  out  what 
THE  GLOBE  can  do  for  you  in  this  productive  field. 

We  know  this  field — and  know  what  we  can  do  for  any 
given  advertiser.  We  will  gladly  take  your  proposition  under 
advisement  and  tell  you  frankly  just  what  service  we  can  render 
and  what  you  have  a  right  to  expect  from  a  campaign  in 
THE  GLOBE. 

If  we  cannot  see  our  way  clear  to  make  good  for  you  we 
will  be  candid  and  tell  you  so.  We  don’t  want  business  from 
any  advertiser  for  whom  we  cannot  produce  results — and 
there  is  some  advertising  we  don’t  want  at  any  price. 

Our  standard  is  pretty  high — and  that  is  why  THE 
GLOBE  enjoys  a  greater  influence  with  its  readers  than  some 
papers  claiming  a  larger  circulation — yet  THE  GLOBE  leads 
in  circulation  in  the  high-class  evening  field,  and  that  is  why 
we  produce  the  results  we  do.  If  you  are  ready  for  facts  and 
details  in  connection  with  your  advertising  we  are  ready  to 
give  them. 

IN  NEW  YORK  IT’S 
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PUBLISHER'S  NOTICE 


the  buying  of  supplies  for  one  week. 
Among  these  was  a  business  man  who 
rather  boasted  that  he  didn’t  have  much 
faith  in  advertising.  He  was  a  store¬ 
keeper  himself,  had  a  magnificent  trade, 
he  claimed,  but  never  advertised.  He 
said  he  sold  as  much  goods  as  he  cared 
to  sell.  He  was  moderately  prosperous 
and  satisfied.  Mr.  Carruthers  says  lie 
went  with  him  the  day  he  started  out  to 
buy  supplies  for  the  party.  He  asked 
for  Beechnut  bacon,  Virginia  ham,  Pills- 
bury  flour,  grape  nuts,  shredded  wheat, 
Horlick’s  milk,  Uneeda  biscuits,  and  i 
lot  of  other  advertised  brands,  callin'; 
them  off  so  rapidly  that  only  the  most 
perfect  familiarity  could  have  made  it 
possible.  So  you  see  that  when  we  say 
that  we  are  not  impressed  by  the  daily 
newspaper  we  don’t  know  what  we  are 
talking  about. 

HOW  SATURDAY  EVENING  POST  DID  IT. 

Not  long  ago,  the  Saturday  Evenini; 
Post  had  a  mission  to  perform.  It  had 
been  after  one  single  advertiser  a  long 
time  and  could  not  touch  him.  Tlie 
solicitors  had  failed,  the  business  office 
had  failed,  the  long  chain  of  marked 
copies  had  failed,  and  then  the  Saturday 
Evening  Post  centered  upon  a  novel 
plan.  It  took  a  full  page  in  the  New 
York  Sun  and  went  after  this  one  lone 
advertiser.  It  proved  to  be  a  center 
shot  and  brought  down  the  game. 

So  reducing  this  technical  proposi¬ 
tion  of  yours  to  tlie  abstract,  there  is  no 
reason  why  you  should  not  pull  off  suc¬ 
cessful  campaigns  through  the  daily 
newspaper,  more  of  them,  and  sell  more 
goods — and  all  in  shorter  time.  It  's 
the  shortest  route  that  you  can  take  be¬ 
tween  the  two  points  of  manufacture 
and  sale. 


Myrick  Ca«e  on  Appeal. 

Judge  Morton  of  the  United  States 
District  Court  in  Boston  on  Sept.  8,  im¬ 
posed  a  fine  of  $1,000  each  upon  Herbert 
Myrick,  publisher,  and  James  H.  Cun¬ 
ningham,  circulation  manager,  of  the 
Orange  Judd  Northwest  Farmstead,  an 
agricultural  paper  published  in  Spring- 
field,  on  indictments  for  conspiring  to 
obtain  the  second  class  mail  privilege 
for  the  paper  by  means  of  false  state¬ 
ments  relating  to  the  number  and  char¬ 
acter  of  its  subscriptions.  Execution  of 
the  sentence  was  stayed  pending  the  de- 
tcrniination  of  the  case  by  the  United 
States  Circuit  Court  of  Appeals,  to 
which  it  was  subsequently  carried  on  a 
writ  of  error.  Juilge  Morton  said  at 
the  time  that  he  was  unable  to  reconcil.; 
the  verdicts  of  guilty  on  both  indict¬ 
ments,  but  was  bound  by  the  verdict,  al¬ 
though  one  conviction  was  because  the 
men  included  subscriptions  outside  the 
privilege  class  and  the  other  conviction 
was  because  they  did  not  include  the 
same  sort  of  subscriptions.  It  is  ex¬ 
pected  that  the  appeal  will  be  argued 
next  week. 


Popular  Mechanics  Magazine  DOES  NOT 

Join  in  Any  Clubbing  Offers 

This  frequently  repeated  announcement  seems  necessary  on  account  of  the  cut  rate 
clubbing  offer  which  appears  in  Pearson’s  Magazine  for  November. 

Pearson’s  made  this  offer  without  our  consent  or  knowledge.  Not  only  without  our 
knowledge,  but  after  we  had  notified  them  several  times,  including  once  by  registered 
letter  (receipt  for  which  we  hold),  that  Popular  Mechanics  MUST  NOT  be  clubbed. 

In  addition,  during  the  past  three  years  alone,  we  have  printed  on  the  front  cover 
of  I2,5»5,0()0  copies  of  Popular  Mechanics  Magazine  the  statement  that  “Popular 
Mechanics  Offers  No  Premiums;  Does  Not  Join  in  Clubbing  Offers,  and  Employs  No 
Subscription  Solicitors.” 

On  June  13,  1913,  an  injunction  was  granted  us  in  the  United  States  District  Court 
for  the  District  of  Massachusetts  against  the  School  Arts  Publishing  Co.,  which  had  offered 
Popular  Mechanics  in  a  clubbing  offer. 

Suit  has  now  been  entered  in  the  District  Court  for  the  Southern  District  of  New 
York,  against  the  Pearson  Publishing  Co.  for  perpetual  injunction  against  the  offering  of 
Popular  Mechanics  to  prospective  subscribers  on  any  terms  whatsoever  without  our 
consent,  and  for  other  relief. 

The  36,000  newsdealers  who  are  handling  Popular  Mechanics  may  rest  assured  there 
is  no  intention  to  depart  from  our  long  and  well-known  policy  of  "A  SQUARE  DEAL 
FOR  THE  NEWSDEALER." 

POPULAR  MECHANICS  MAGAZINE, 

H.  H.  WINDSOR.  PrasideDt 

Chicago,  October  S8,  1918. 


Panama  Canal  Contest. 

The  (Ga.)  Chronicle  is  now  conduct¬ 
ing  a  Panama  Canal  Trip  Contest,  the 
thirty  winners  of  which  it  will  take  to 
Panama.  One  Tuesday  evening  of  last 
week  it  rented  the  Grand  Opera  House, 
and  engaged  Claude  Bennett,  of  Wash¬ 
ington, _  D.  C.,  to  give  a  lecture  with 
steroptican  pictures  on  the  Canal.  This 
was  done  in  order  to  boost  the  contest 
along.  Admission  to  the  lecture  was 
obtained  free  by  the  use  of  a  coupon 
clipped  from  the  Chronicle.  The  Opera 
House  was  crowded  and  the  lecture 
created  quite  a  lot  of  talk,  and  inciden¬ 
tally  advertised  the  Chronicle’s  contest, 
which  was  planned  by  J.  L.  Boeshans 
the  circulation  manager  of  the  Chron¬ 
icle. 


Lexington  Tribune  Give*  Up  Struggle. 

The  Lexington  (Ky.)  Tribune,  which 
was  started  July  4,  as  a  non-partisan 
afternoon  daily  by  Thomas  M.  Owsley, 
president  of  the  Transylvania  Printing 
Co.,  suspended  publication  Oct.  23.  Lack 
of  financial  aid  is  given  as  the  cause. 
Arrangements  were  made  to  have  the 
subscribers  of  the  Tribune  receive  an¬ 
other  daily  paper. 
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ON  LOCAL  CO-OPERATION. 

Newbold  Say»  It  U  Merely  Taking 

Time  and  Trouble  to  Serve  Your 
Advertiser. 

I'lnniiig  Newbold,  business  manager 
of  the  Washington  Star,  in  discussing 
the  sniiject  of  co-operation  with  the  ad¬ 
vertiser,  writes  as  follows  to  The  Edi- 
ToK  AMI  Publisher: 

••[  think  the  subject  should  be  ap- 
proti  hed  with  a  kindly  spirit  on  the 
part  uf  the  newspaper  toward  the  cus¬ 
tomer.  The  person  who  comes  to  a 
newspaper  office  with  a  50-cent  want  ad 
shonlil  be  given  the  best  service  and  at- 
teiiiiun,  and  so  also  the  customer  who 
comes  with  a  $1,500  contract. 

"Co-operation  is  merely  taking  the  1 
trouble  and  time  to  serve  the  best  in-  . 
terests  of  your  customers.  Of  course 
this  IS  an  expense,  but  all  service  is  an 
expense. 

"A  newspaper  can  very  properly  co- 
oper.ite  with  a  prospective  customer  by 
giving  him  a  comprehensive  report  on 
exaci  trade  conditions  affecting  his 
product,  from  the  local  distributers  and 
the  retail  trade,  and  put  him  in  touch 
with  local  people  who  should  handle  his 
line  and  ought  to  be  interested.  The 
service  can  go  further  by  mapping  out 
a  local  campaign  and  possibly  preparing 
the  copy,  where  a  manufacturer  hasn’t 
his  own  agent. 

"The  local  newspaper  must  stand  well 
in  its  community  or  it  cannot  exist.  It, 
therefore,  should  not  be  difficult  for  any 
newspaper  to  induce  the  local  dealer,  as 
a  matter  of  self-interest  on  his  part,  to 
co-operate  with  the  manufacturer,  as  the 
result  must  be  beneficial  both  to  the 
manufacturer  and  dealer,  and  necessa¬ 
rily  benefit  the  newspaper.  ' 

"I  hope  to  see  the  united  support  of 
the  newspapers  of  the  country  given  to 
the  efforts  of  the  directors  of  the  A.  N. 

I’.  .\.  Bureau  of  Advertising  to  instil 
into  the  minds  of  the  manufacturers  • 
that  newspaper  advertising  is  the  great¬ 
est  force  for  creating  consumer  de¬ 
mand. 

"Tile  newspapers,  in  turn,  should  in¬ 
still  into  the  minds  of  the  local  dealers 
that  they  should  keep  in  touch  with  the 
local  advertising  done  by  the  national 
manufacturers,  as  a  matter  of  self-in¬ 
terest  and  co-operate  with  the  manu¬ 
facturer  during  a  newspaper  cam¬ 
paign  by  prominently  displaying  and 
pushing  such  goods  as  they  handle  to 
increase  sales  for  themselves  and  for 
the  manufacturer. 

"It  is  to  the  interest  of  the  newspa¬ 
pers  to  bring  about,  as  far  as  possible, 
such  conditions  and  at  the  same  time 
educate  the  people  to  the  fact  that  goods 
advertised  in  the  newspapers  are  stand¬ 
ard  goods,  and  show  them  how  the 
study  of  advertising  will  aid  them  in 
their  purchases.” 

Technical  Publicity  Aasociation. 

The  regular  November  meeting  of  the 
Technical  Publicity  Association  will 
take  place  at  the  Martinique  Hotel  on 
Thursday  evening,  Nov.  13.  It  will  be 
devoted  to  the  subject  of  “Paper.”  Be¬ 
low  is  the  program : 

Personally  Conducted  Trip 
Through  a  Paper  Mill,”  motion  picture 
and  stereopticon  lecture,  by  C.  W.  Dear- 
den,  advertising  manager  of  the  Strath¬ 
more  Paper  Co.,  Mittineague,  Mass. 

“How  to  Test  Paper,”  by  Raymond 
Woolf,  the  paper  instrument  department 
of  the  Ashcroft  Manufacturing  Co., 
N'ew'  York. 

“Mechanical  Knowledge  of  Paper  Re¬ 
quired  by  a  Catalog  Editor,”  by  Isaac  H. 
Blanchard,  president,  Isaac  H.  Blan¬ 
chard  &  Co.,  New  York. 

Mr.  Dearden’s  lecture  will  take  in 
every  operation  of  paper  making  as  con¬ 
ducted  in  any  high-grade  mill,  including 
the  actual  manufacture  in  the  different 
departments,  rag  joom,  washers,  beaters, 
machine  room  and  loft.  It  will  show 
sheet  and  roll  pasting  for  cardboards 
and  heavy  weight  cover  stocks,  show 
calendering  both  in  the  sheet  and  roll, 
show  finishing  on  platers  as  well  as 
Sorting,  trimming,  sealing,  etc. 


Is  the  Detroit  Tribune 

A  RESULT  PRODUCER? 

It  Is  Second  Only  to  The  News 
Look  at  this  Evidence 

A  well-known  food  product  advertiser  keyed  his  advertisements 
in  two  evening  and  two  week  day  morning  papers  in  Detroit  for 
a  three  months’  period.  Following  were  the  replies  received: 

From  Detroit  News . 2,301 

From  Detroit  Tribune .  t.529 

Evening  Competitor .  866 

Morning  Competitor  .  74^ 

Just  analyze  these  figures 

1st.  The  Tribune  produced  76%  MORE  replies 
than  its  nearest  competitor. 

2nd.  The  News  and  Tribune,  costing  less  com¬ 
bined  than  their  two  competitors,  produced  138%  MORE 
results. 

The  name  and  address  of  the  advertiser  whose  experience  is  related  above  will  be  furnished  to 
anyone  interested,  upon  request. 

FOREIGN  .\nVERTISING 

I.  .\.  Klein,  John  Glass, 

Metropolitan  Tower,  New  York.  Peoples  Gas  Bldg.,  Chicago. 


COPY  OF  STATEMENT  OF  L’lTAUA  FILED  WITH  THE 
FEDERAL  COYERNMENT  OF  THE  U.  S. 

Statement  of  ownership,  management,  circulation,  etc.,  of 
L’rrALIA,  published  daily  at  San  Francisco,  Cal.,  required  by 
the  Act  of  August  24,  1912: 

Note. — This  statement  is  to  be  made  in  duplicate,  both  copies 
to  be  delivered  by  the  publisher  to  the  postmaster,  who  will 
send  one  copy  to  the  Third  Assistant  Postmaster  General  (Divi¬ 
sion  of  Classification),  Washington,  D.  C.,  and  retain  the  other 
in  the  files  of  the  post  office. 

Editor,  Ettore  Patrizi,  118  Columbus  Avenue. 

Managing  Editor,  Ettore  Patrizi,  1 18  Columbus,  Avenue. 

Business  Manager,  Luigi  Liati,  118  Columbus  Avenue. 

Publisher,  L’ltalia  Press  Co.,  Inc. 

Owners:  (If  a  corporation,  give  names  and  addresses  of 
stockholders  holding  1  per  cent,  or  more  of  total  amount  of 
stock.) 

Ettore  Patrizi,  1268  Sixth  Avenue,  San  Francisco. 

O.  M.  Ratto,  876  Lombard  Street,  San  Francisco. 

Luigi  Liati,  1951  Taylor  Street,  San  Francisco. 

Known  bondholders,  mortgagees,  and  other  security  holders, 
holding  I  per  cent,  or  more  of  total  amount  of  bonds,  mortgages 
or  other  securities : 

None. 

Average  number  of  copies  of  each  issue  of  this  publication 
sold  or  distributed,  through  the  mails  or  otherwise,  to  paid  sub¬ 
scribers  during  the  six  months  preceding  the  date  of  this  state¬ 
ment  (this  information  is  required  from  daily  newspapers  only), 
9,765.  L.  LIATI,  Business  Manager. 

(Signature  of  editor,  publisher,  business  manager  or  owner.) 

Sworn  and  subscribed  before  me  this  1st  day  of  October, 
1913.  THOMAS  S.  BURNES, 

Notary  Public  in  and  for  the  City  and  County  of  San  Francisco, 

(Seal.)  State  of  California. 

(My  commission  expires  January  4th,  1916.) 


JOURNALISM  TEACHERS’  PLANS. 

Second  Annual  Conference  to  Be 
Held  at  Maduon,  Nov.  28  and  29. 

Prof.  Willard  G.  Bleyer,  of  the  Uni¬ 
versity  of  Wisconsin,  president  of  the 
American  Conference  of  Teachers  of 
Journalism,  announces  that  the  second 
annual  meeting  of  the  organization  will 
be  held  at  Madison,  Wis.,  Nov.  28  and 
29. 

Plans  will  be  considered  by  the  con¬ 
ference  for  the  establishment  of  a  lec¬ 
ture  bureau  that  will  be  similar  to  that 
established  by  the  associated  advertis¬ 
ing  clubs  in  order  to  secure  the  services 
of  well  known  lecturers  and  writers  to 
address  the  students  of  journalism  in 
the  various  colleges  and  universities. 

Among  the  speakers  on  the  program 
are  Professor  Merle  Thorp,  of  the  Uni¬ 
versity  of  Kansas,  who  will  read  a  paper 
on  “The  Need  of  a  Printing  Plant  for 
Instruction  in  Journalism.” 

James  Melvin  Lee,  head  of  the  depart¬ 
ment  of  journalism  of  the  New  York 
University,  will  read  a  paper  on  instruc¬ 
tion  in  advertising,  circulation,  and  other 
phases  of  business  management  of  news¬ 
papers  that  can  be  given  by  instructors. 
Professor  H.  T.  Harrington,  of  the  Ohio 
State  University,  will  discuss  the  college 
daily  paper  as  a  means  of  giving  stu¬ 
dents  in  journalism  practical  experience. 
Professor  John  W.  Cunliffe,  of  Colum¬ 
bia  University,  will  address  the  con¬ 
ference  on  the  journalist’s  responsibility. 

Other  subjects  to  be  considered  are 
the  metropolitan  paper  as  a  means  of 
giving  students  practical  experience  in 
summer  time  and  methods  of  training 
students  in  agricultural  journalism. 

1  he  officers  of  the  new  organization 
are;  President,  Willard  G.  Bleyer,  Uni¬ 
versity  of  Wisconsin;  vice-president, 
James  Melvin  Lee,  New  York  Univer¬ 
sity;  secretary-treasurer,  H.  T.  Farring¬ 
ton,  Ohio  State  University;  additional 
members  of  the  executive  committee, 
Talcott  \\  illiams,  Columbia  University, 
and  F.  W.  Scott,  University  of  Illinois. 

OBITUARY  NOTES. 

William  Nelson,  editor  of  the  Salt 
Lake  City  (Utah)  Tribune,  and  well 
known  throughout  the  West,  died  of 
apoplexy  last  Sunday.  Mr.  Nelson  was 
born  in  Scotland  seventy- four  years  ago 
and  came  to  the  United  States  when  a 
boy.  In  1852  he  worked  on  the  Mon¬ 
roe  (Wis.)  Sentinel  and  later  on  papers 
in  Richland,  Lancaster,  Platteville  and 
Mineral  Point,  Wis.,  and  at  Galena,  Ill. 

Reuben  G.  Thwaites,  formerly  for  ten 
years  managing  editor  of  the  Wisconsin 
State  Journal  at  Madison,  died  Oct.  22 
at  his  home  in  that  city. 

J.  Ervin  Coen,  advertising  manager 
of  the  Sedalia  (Mo.)  Morning  Capital, 
is  dead  after  a  brief  illness  with  ty¬ 
phoid  fever. 

Isaac  L.  Hart,  seventy  years  old  died 
in  Pipestone,  Minn.,  last  week.  He  found¬ 
ed  the  Pipestone  County  Star  in  1879 
and  was  actively  connected  with  that 
paper  until  shortly  before  his  death.  He 
was  born  in  New  York.  His  first  ex¬ 
perience  in  newspaper  work  was  on  the 
Chicago  Times  as  office  boy  in  1853,  and 
he  was  identified  with  several  well 
known  Chicago  papers. 

Mrs.  Isabel  C.  Barrows,  widow  of 
Samuel  J.  Barrows,  late  editor  of  the 
Christian  Register,  Boston,  died  Mon¬ 
day  at  Croton-on-the-Hudson,  N.  Y., 
after  an  illness  of  several  months.  Mrs. 
Barrows  was  sixty-eight  years  old.  She 
was  associate  editor  of  the  Register  for 
sixteen  years  and  contributed  articles  to 
New  York  publications. 

Spencer  T.  Driggs,  for  many  years  a 
prominent  musical  editor  and  musical 
agent,  died  at  his  home  in  New  York 
Oct.  24.  He  was  one  time  the  editor  of 
the  Musical  Courier.  Mr.  Driggs  was 
born  in  18C1. 

Charles  W.  Smith,  formerly  a  well- 
known  journalist  of  Long  Island  and 
New  Jersey,  having  at  periods  owned 
and  published  the  Flushing  Evening 
Journal,  Flushing  Daily  Times,  and  the 
Trenton  Times,  died  in  New  York  last 
week  from  an  affliction  of  the  throat. 
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FOR  NEWSPAPER  MAKERS.  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Ealercd  m  mcoikI  cUm  mU  matter  in  th« 

New  York  Poet  Ofice 

Br  Thb  Emtoi  and  Pudlisbu  Ca,  World  Building,  New 
York  Citjr.  Telephone,  4SS0  Beekmmn.  luued  ererjr  Saturday. 
Subeeription,  ft.OO  per  year;  Canadian,  $t.60;  Foreign,  $S.OO. 


Thb  JouaNALisT,  Established  1884;  Thb  Editob  and  Pub- 
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New  York.  Saturday,  November  1.  1913 

“Stand,  therefore,  having  girded  your  loins  with 
truth  and  having  put  on  the  breastplate  of  righteous¬ 
ness,  and  liaving  shod  your  feet  with  the  preparation 
of  the  gospel  of  peace." — Ephesians. 

DECUNE  IN  NEWSPAPER  TYPOGRAPHIC 
ART  AS  SEEN  BY  MR.  BOWLES. 

In  his  address  before  the  Pulitzer  School  of 
Journalism  on  Monday,  Samuel  Bowles,  editor  of 
the  Springfield  Republican,  said  that  from  the 
standpoint  of  typographical  art  the  one  cent  news¬ 
paper  had  debauched  and  degraded  the  entire  press 
of  the  United  States.  He  might  have  gone  fur¬ 
ther  and  stated  that  it  had  also  lowered  the  tone 
and  standards  of  journalism.  Of  course  these 
statements  referred  to  what  are  termed  the  yellow 
or  sensational  newspapers,  and  not  to  the  conserva¬ 
tive  publications  that  may  be  found  in  many  of  the 
larger  cities. 

As  Mr.  Bowles  truthfully  says,  the  newspapers  of 
to-day  do  not  begin  to  compare  in  typographical 
appearance  with  those  of  forty  or  fifty  years  ago. 
This  is  the  age  of  speed — of  the  linotype,  the  per¬ 
fecting  press,  the  telephone,  rapid  transit.  To  ob¬ 
tain  artistic  effects  in  the  physical  appearance  of 
the  newspaper  a  certain  deliberateness  and  pains¬ 
taking  care  are  necessary.  There  is  no  time  for 
these  in  an  oflace  where  the  entire  office  force  is 
keyed  up  to  concert  pitch,  and  where  the  loss  of 
a  minute  may  mean  the  failure  of  the  edition  to 
catch  the  outgoing  mail  trains. 

In  the  old  days  the  newspapers  were  run  off  on 
presses  that  could  not  print  over  10,000  to  20,000 
an  hour.  Now  they  pour  out  of  the  maw  of  printing 
machines  at  a  speed  of  150,000  to  200,000  an  hour. 
You  cannot  expect  papers  printed  under  such  con¬ 
ditions  to  have  the  artistic  appearance  of  those 
produced  on  slow,  flat  bed  presses  by  men  who  have 
plenty  of  time  and  whose  business  it  is  to  secure 
artistic  results. 

But  while  general  conditions  have  been  respon¬ 
sible  for  this  departure  from  typographical  art 
standards  it  is  the  sensational  one  cent  daily  that 
has  committed  the  most  atrocious  breaches  of  good 
taste  in  this  direction,  and  as  Mr.  Bowles  truly 
says,  has  debauched  the  press  of  the  country.  The 
yellow  penny  press  depends  for  its  success  upon 
glaring  headlines,  screaming  illustrations  and  siz¬ 
zling  text  It  wants  to  attract  attention,  and  in 
doing  so  employs  sensational  methods.  No  paper 
can  be  artistic  in  appearance  that  uses  poster  type 
in  its  heads,  or  breaks  up  its  front  page  with  all 
sorts  of  boxes,  double  and  tripple  heads  and  fan¬ 
tastic  cuts.  Having  committed  itself  to  such  meth¬ 
ods,  a  newspaper  must  keep  them  up  or  run  the 
risk  of  losing  popularity  and  circulation. 

Publishers  of  some  of  the  higher  priced  dailies, 
on  seeing  the  ease  with  which  the  flamboyant  one 
cent  newspapers  were  able  to  secure  large  circula¬ 
tions  through  the  use  of  big  headlines  and  freak 


make-up,  followed  their  example,  to  a  degree,  and 
thus  lost  whatever  reputation  they  had  had  for  get¬ 
ting  out  attractive  looking  sheets. 

It  is  not  beyond  the  range  of  possibility  that  the 
newspaper  of  to-morrow  will  be  a  much  more 
artistic  publication  from  a  typographical  standpoint. 
Several  of  the  yellow  penny  papers  have  already 
discarded  the  poster  for  the  less  conspicuous  styles 
of  type.  Four  column  scare  heads  are  rarely  used 
except  over  news  stores  of  exceptional  importance. 
The  atrocious  illustrations  that  once  disfigured 
their  pages  are  gradually  being  displaced  by  those 
of  a  better  character. 

We  have  been  devoting  so  much  time  to  speed 
of  production  that  we  have  overlooked  the  desir¬ 
ability  of  making  our  newspapers  typographically 
artistic.  Now  that  we  have  practically  reached  tlie 
economic  limit  in  this  department  the  mechani¬ 
cal  experts  of  the  composing  and  press  rooms  ought 
to  devote  some  of  their  attention  to  the  improve¬ 
ment  of  newspaper  typography. 

THE  FOGGY  POSTAL  LAW.  j 

The  Post  Office  Department  has  thus  lar  taken 
no  official  action  against  newspapers  that  have 
tailed  to  file  statements  as  to  circulation,  etc.,  as 
provided  by  the  postal  act  of  Aug.  24,  11112.  Post¬ 
master  General  Burleson  has  on  several  occasions 
declared  his  intention  of  enforcing  the  law,  and 
doubtless  will  do  so  in  time.  Evidently  he  does  nut 
want  to  act  too  hastily  and  is  giving  the  newspaper 
publishers  opportunity  to  file  their  statements  before 
doing  anything. 

Unless  newspaper  publishers  have  materially 
changed  their  habits,  quite  a  number  of  them  will 
wake  up  some  morning  to  find  themselves  outside 
of  the  second  class  mail  privilege  breastworks.  This 
will  not  be  due  to  a  wilful  disregard  of  the  law, 
but  to  carelessness.  If  publishers  will  allow  letters 
involving  advertising  contracts  amounting  to  sev¬ 
eral  thousands  of  dollars  to  remain  unanswered  for 
weeks,  and  even  months,  how  can  they  be  expected 
to  make  out  statements  of  any  kind  for  the  gov¬ 
ernment  ? 

Perhaps  a  number  have  neglected  to  file  state¬ 
ments  because  of  the  fogginess  of  the  act  and  their 
consequent  inability  to  determine  just  what  is  re¬ 
quired  in  the  way  of  information. 

The  statesman  who  framed  the  law  must  have 
been  a  lawyer  of  long  experience;  otherwise  he 
could  not  have  made  that  portion  of  the  act  relat¬ 
ing  to  paid  circulation  so  hazy  and  capable  of  so 
many  different  interpretations.  Any  experienced 
newspaper  man  could  have  expressed  the  idea  that 
was  evidently  in  the  minds  of  those  who  advocated 
the  measure,  in  language  so  simple  that  a  child  could 
understand  it. 

Net  paid  circulation,  as  understood  by  the  trade, 
is  the  only  kind  of  circulation  that  can  be  standard¬ 
ized  in  statements  to  the  government.  It  is  the 
only  kind  of  circulation  that  the  advertiser  wants 
to  know  about.  Newsboys  and  newsagents’  sales 
are  just  as  much  “paid  circulation”  as  subscrip¬ 
tions.  If  a  newspaper  sells  10,000  papers  a  day 
through  them,  the  latter  should  be  regarded  as  a 
part  of  its  paid  circulation,  whether  the  copies  were 
ordered  in  advance  of  publication  or  not.  If  the 
law  at  present  does  not  allow  such  copies  to  be  in¬ 
cluded  in  its  circulation  statement  to  the  govern¬ 
ment,  and  seemingly  it  does  not,  the  law  should  be 
amended  at  once. 

EDITORIAL  COMMENT. 

It  is  wonderful  how  association  with  a  live  news¬ 
paper  develops  the  news  instinct  of  those  connected 
with  its  mechanical  and  business  departments.  One 
of  the  best  illustrations  that  has  come  under  our 
observation  was  the  case  of  C.  F.  Hart,  mechanical 
superintendent  of  Lord  Northcliffe’s  publications, 
who  was  on  the  Carmania  when  she  went  to  the  aid 
of  the  Volturno.  Mr.  Hart,  who  was  formerly  in 
charge  of  the  Brooklyn  Eagle’s  mechanical  depart¬ 
ment,  promptly  sent  the  London  Mail,  by  wireless, 
a  vivid,  comprehensive  and  accurate  account  of  the 
scenes  connected  with  the  rescue  of  the  passengers 


and  crew  from  the  burning ’Volturno.  The  story 
was  one  of  the  best  printed  about  the  wreck.  Mr. 
Hart  wanted  the  Mail  to  get  an  account  of  the  dis¬ 
aster  as  soon  as  possible  and  so,  instead  of  waiting 
to  find  some  newspaper  man  to  write  the  dispatch, 
he  prepared  it  himself,  although  such  work  was  not 
in  his  line. 

For  several  weeks  this  tali  the  Atlanta  Constitu¬ 
tion  has  printed  two  single  page  advertisements  for 
the  purpose  of  impressing  upon  the  readers  of  tliat 
newspaper  and  advertisers  the  significance  of 
the  prestige  of  the  Constitution  in  relation  to  ad¬ 
vertising.  The  advertisements  were  prepared  under 
the  direction  of  W.  L.  Halstead,  the  business  man¬ 
ager,  who  believed  that  if  the  public  were  better 
acquainted  with  the  Constitution  as  a  business  pro¬ 
ducing  medium,  it  would  be  able  to  help  more 
national  and  local  advertisers  to  win  success.  In 
its  issue  of  Oct.  15  these  advertisements  were  re¬ 
printed  in  a  section  by  themselves.  Each  adver¬ 
tisement  was  written  around  a  single  idea.  One 
page  was  devoted  to  a  summary  of  replies  received 
in  answer  to  ten  questions  contained  in  a  letter 
sent  by  the  Constitution  to  1,000  women  in  Atlanta, 
the  heads  of  households  to  which  the  paper  is  regu¬ 
larly  delivered.  From  these  it  appears  that  ninety- 
seven  per  cent,  read  the  Constitution  regularly,  and 
eighty-seven  per  cent,  admit  that  they  are  influenced 
in  their  purchases  by  the  advertising  it  contains. 
Another  page  presented  arguments  to  prove  the 
supremacy  of  the  morning  newspaper.  Another 
dwelt  upon  the  value  of  the  prestige  resulting  from 
continuous  advertising  in  a  reputable  newspaper 
like  the  Constitution.  An  interesting  and  highly 
educational  page  was  entitled,  “The  Atlanta  Con¬ 
stitution — An  Institution,”  The  results  of  such  ad¬ 
vertising  can  have  but  one  effect — namely,  to 
heighten  the  appreciation  of  the  Constitution  in  the 
minds  of  intelligent  advertisers. 

The  biggest  figure  in  New  York  City  politics 
during  the  campaign  that  doses  to-night  has  been 
John  A.  Hennessy,  for  thirty  years  identified  with 
New  York  journalism.  The  vast  amount  of  in¬ 
formation  he  has  been  pouring  out  concerning  the 
inner  workings  of  Tammany  Hall  has  created  a 
sensation.  People  wonder  how  he  obtained  it  all. 
They  forget,  of  course,  that  a  newspaper  man  who 
has  had  years  of  experience  in  political  reporting 
and  in  editing  a  daily  paper  is  in  a  position  to 
know  many  things  of  which  the  public  is  ignorant. 
Hennessy  has  a  good  memory;  he  understands  the 
law  in  reg^ard  to  libel,  and  he  knows  the  conse¬ 
quences  that  follow  the  uttering  of  false  statements 
on  the  platform  or  in  the  columns  of  a  daily  news¬ 
paper.  Those  who  know  Mr.  Hennessy  believe 
that  he  is  able  to  substantiate  every  statement  he 
has  made  about  Judge  McCall,  Mr.  Murphy  and 
other  Tammany  Hall  adherents.  If  he  is  brought 
into  court  in  an  action  for  libel,  the  report  of  the 
proceedings  will  be  fully  as  interesting  as  any  sen¬ 
sational  story  that  has  been  published  in  recent 
years. 

THE  TYPO  AND  HIS  PIPE. 

The  long,  long  day  through  summer’s  heat. 

The  long,  long  day  through  winter’s  cold. 

Demurely  he  sits  in  his  lowly  seat, 
iWith  a  steady  hand  and  a  spirit  bold. 

-Vnd  he  fills  his  galley  with  lines  of  type, 

.\nd  slowly  rises  and  fills  his  pipe. 

He  touches  the  keys  with  his  finger  tips. 

And  down  the  matrices  swiftly  glide, 

.\nd  in  the  corners  of  his  pale  lips 
.4  smile  of  comfort  essays  to  hide. 

Because  his  galley  is  filled  with  type. 

And  he  has  a  chance  to  fill  his  pipe. 

The  wheels  go  round  with  a  jolt  and  jerk. 

And  the  pot  of  metal  sends  out  its  heat, 

But  the  liinotypist  bends  to  his  work. 

And  this  is  the  thing  that  keeps  him  sweet — 

He  knows  when  his  galley  is  filled  with  type 
He  then  can  rise  and  fill  his  pipe. 

Explain,  pipe  dreamers,  some  pleasant  day, 

Bo  a  poor  old  logy  can  comprehend. 

What  is  the  charm  of  the  cob  or  clay. 

Though  redolent  with  nicotine  blend. 

That  makes  a  typo  fill  his  pipe. 

Each  time  he  fills  his  galley  with  tj^. 

— J.  M.  Gavaness,  in  the  Ohanute  (Kan.)  Tribune. 
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PERSONALS.  NEW  YORK  town.  Harry  J.  Brown,  of  the  Portland  Ore- 

_  Thomas  M.  Diuaide,  city  editor  of  the  fouian,  have  b^n  elected  members  of  the 

..  1  r  House  Committee  of  the  National  Press 

Oswald  Garrison  Villard,  owner  of  evening  wtn,  is  on  a  vacation  to  the 

the  New  York  Evening  Post,  was  the  Panama  Canal  Zone.  - 

urincioal  speaker  at  a  meeting  of  the  •  ,  .  „  ^ Lloyd  Wright,  of  the  Detroit  News, 

\’  liuiial  \ssociation  for  the  Advance-  Daniel  A.  Breen,  formerly  Jersey  City  has  been  elected  a  member  of  the  member- 

meiit  of  the  Colored  People  at  Baltimore  correspondent,  is  now  covering  City  ship  committee  of  the  Press  Club. 

I  .  the  P'vening  World.  - 

last  wcttt.. _  _  Arthur  B.  Krock,  correspondent  of  the 

..  IX  U  ....  .i,»  riiii-.irn  n.iMUtiPr  ^^>^6  Dudley,  of  the  Morning  Tele-  Louisville  Courier- Journal,  accompanied 
P-  is  back  from  a  visit  to  Leaven-  by  Mrs.  Krock.  is  spending  a  few  weeks 

was  a  leading  speaker  at  the  annual  con-  at  Panama. 

vention  of  the  Southern  Commercial  _  _ 

Congress  in  ^lobile  luesday.  He  told  yv.  IC  Doane,  a  Philadelphia  news-  BROOKLYN  PERSONALS, 

how  to  make  a  great  trade  center  of  the  paper  man,  has  joined  the  rewrite  staff  hklitor  John  Halton,  of  the  Standard 

Panama  Canal  Zone.  „f  Press.  Union,  is  a  vigorous  writer  and  he  is 

-  -  now  at  his  best,  ifiring  three-column 

W  illiam  Bruce  Kenny  has  been  ap-  Oon  Marquis,  who  runs  the  “Sun  S'" 


cash  available  for  first  payment 
on  New  York  State  or  New 
England  newspaper  property  or 
interest.  City  of  at  least  50,000 
population.  Proposition  I.  H. 


Congress  ill  ^lobile  luesday.  He  told  F.  Doane,  a  Philadelphia  news-  BROOKLYN  PERSONALS, 

how  to  make  a  great  trade  center  of  the  man,  has  joined  the  rewrite  staff  E<litor  John  Halton,  of  the  Standard 

Panama  Canal  Zone.  „f  Press.  Union,  is  a  vigorous  writer  and  he  is 

-  now  at  his  best,  ifiring  three-column 

succeeding  bred  C.  W  arren.  Mr  Kenny  rusticating  for  the  week  in  Brooklyn.  Edward  Reilly  and  Ralph  D.  Robin- 
was  formerly  editor  ot  tne  Dt.  Louis  jj^ri  Marquis  is  his  real  name.  son,  who  are  both  news  hustlers,  are 

Chronicle  and  later  was  with  the  .Asso-  hard  at  work,  so  it  is  r^orted.  on  a 

ciated  Press.  Lawrence  P.  Price  has  recently  be-  bc'v  vaudeville  sketch.  iSeveral  that 

- -  come  secretary  to  Melville  t,.  btone,  ^bey  have  written  have  met  with  suc- 

Charles  K.  Needham,  formerly  owner  general  manager  of  the  Associated  _ _ 

and  editor  of  seve^l  Iowa  “owspapers,  p^ess.  F.  H.  Deane,  president  of  the  Brook- 

lias  purchased  a  residence^  at  Los  A.n  -  jyjj  ppggg  dub,  is  making  iireparations 


gclcs.  Cal.,  where  he  will  hereafter  re-  Maxwell  V; 

sblc.  _  W'orld  Forum, 

Leopold  Morris,  editor  of  the  Victoria  I’ofsoned  hai^ 
(Tex.)  .Advocate,  and  a  member  of  the  WASHINf 
State  Legislature,  has  announced  his 
candidacy  for  Governor  of  Texas.  .^obn  I .  Ry 


Maxwell  Van  Why,  editor  of  the  a  dinner  and  entertainment  to  be 
World  Forum,  is  home  nursing  a  blood-  the  latter  Mrt  of  next  month.  He 

iioicnripH  hand  *®y®  ^bat  It  18  the  intention  of  the  club 

poisoned  hand^ _  functions  every 

month.  He  is  also  making  nlaus  for 
WASHINGTON  PERSONALS.  the  club’s  “Extra,”  which  will  be  some- 


John  P.  Ryan,  of  the  San  Francisco  W'bat  like^  the  famous  Gambol  of  the 
Post,  has  been  elected  a  member  of  the  Lambs.  New_  Year’s  Eve  will  be  Ladies’ 


,  ,  ,  ,  tiiiuous  Gridiron  Club. 

S.  Gurney  Lapham,  who  recently  re-  _ 

tired  from  active  editorial  service  on  t;  (\  Brainerd,  chief  of  the  Brooklyn 
the  Syracuse  Herald,  was  the  recipient  Eagle  bureau,  is  at  the  home  office  until 
of  a  loving  cup  last  week  from  the  mem-  after  the  election. 

hers  of  the  Herald  staff,  in  appreciation  -  .....  . 


Night,  for  which  a  great  program  is  being 
prepared. 

City  Editor  Bosshard,  of  the  Standard 
Union,  is  cutting  down  night  assign¬ 
ments  as  much  as  possible.  We  tried  to 


Dcrs  01  tne  neraiu  siau,  ...  appix-ciai  oo  ^  F  Forrest  of  the  United  Press  has  say  something  like  this  recently  but 
of  his  forty-six  years  honorable  service,  for 'Colunibus,  O.,  to  take  temporary  tbe  printer  man  made  a  wreck  out  of 


_  •  .1  1-.  c  charge  of  the  U.  P.  office  there. 

Robert  Pearson  is  the  new  editor  ot  _ 

the  Joliet  (Ill.)  Herald.  I{.  Eddy  Matthews,  of  the  Boston 

-  Christian  Science  Monitor,  delivered  an 


Bossbard’s  name,  so  that  he  didn’t  get 
the  credit  due  him. 

Jerome  Spanier,  formerly  of  the 


.Marc  Atkinson,  editor  of  the  Crosby  address  on  “Clean  .Journalism”  at  the  Times,  is  so  busy  hustling  for  advertis- 
Minn.)  Crucible,  has  been  appointed  FBs^t  ('hristian  Science  Church  here  last  La^g 

OStlTlEStCr  of  tlliit  city  U\  1  rcsiclcnt  *  ohuma  T-Tai  atiill  litTAS  i.n  RiVknIrlTrn  oTiil 


postmaster  of  that  city  by  i  resiueni  ^  _ _  chums.  still  lives  in  Brooklyn  and 

Wilson.  Fred  (’ook,  news  editor  of  the  that  he  will .  never  forsake  it  for 

,  ^  ~  -  ,  Washington  Star,  has  returned  to  his  Manhattan. 

Richard  L.  Moorman,  editor  oi  the  an  ahsem*e  of  several  weeks.  t  k  4ii  .u  •  .*.u  i. 

Knox  (Ind.)  Republican,  has  been  en-  Major  (’ook  attended  the  National  Guard  ^  Aldeu,  who  sings  tb^  sweet 

dorsed  for  Kidiana  State  chairman  of  .Vs.siK  iatioii  eoiivention  in  Chicago  and  ^ tnlitorial  pa^ 

.l,c  Kcpublic.  par.,.  vW...d  the 


,„c  KcpuPItcan  par.,.  .rT-^  k  ‘'■““S' 

H.  U.  Su.hcrla„,l  ba,  rcsigne.!  a,  .l.e  ..^o,  .h.  park.  b~», 

editor  of  the  Boyne  City  (.Mich.)  Even-  ,  Memminger.  formerly  of  the  ‘^e  i^.iimon  people  a  chance  to  ad 

ing  Journal.  Washington  Times  and  Washington  bu-  ’  ' _ 

- .  '■eau  of  the  New  York  Tribune,  and  now  .  -  .  qx-  , 

Charles  L.  Slough  business  manager  i„  the  consular  service,  is  in  Washm^^^  nuJed^the  t’ana«ie  Kval  to  sueeZ', 
of  the  New  Castle  (Pa.)  Herald,  has  re  on  his  way  to  Rouen,  trance,  where  he  been  engaged  to  do  the  stunt  all  over 
signed  to  become  general  manager  of  the  has  jiist  been  assigned.  again  for  next  summer.  If  there  are 

Sharon  (Pa.)  Telegraph.  „„  I  _ fatherless  carnivals  kicking  about 

-  ,,  newspaper  men  who  accompani^  I>ong  Island  needing  a  helping  hand  they 

\I  L  Curtis  editor  of  the  Knoxville  1 '"esident  W  ilson  to  I  hiladelphia  and  gjjouij  communicate  wiih  William. 

-'1.  L.  \_urus,  tuuur  oi  uit  rxiiuAviiiv.  Ala.,  were  David  Lawrence,  of  _ 

(la.)  Journal,  is  being  urged  by  friends  Associated  Press;  F.  E.  Ackerman,  j:_  Mulhane  save  it  is  a  remarkable 
to  become  a  candidate  for  Congress.  „£  tlie  United  Press,  and  “Archie”  Jamie-  in  fhe  newspaper  profes- 

^rxic-DAi  CTACC  son,  of  the  International  News  Service.  ginj,  never  have  to  take  the  rest  cure. 

OLNbKAL  slArr  I'tttauwAL.a.  -  -v  u  «  I^awyers.  doctors,  preachers,  professors. 


^rxic-DAi  CTACC  son,  of  the  International  News  Service.  gi^n  never  have  to  take  the  rest  cure. 

OLNbKAL  slArr  I'bttauniAL.a.  -  I^awyers.  doctors,  preachers,  professors, 

Victor  T.  Holland,  of  the  Syracuse  L.  .\nies  Brown,  of  the  New  York  Sun  financiers — all  indulge  in  it  once  in 
(N  Y  )  Herald  was  this  week  appoint-  bureau,  was  one  of  the  lucky  new^a^r  awh.le,  but  scribes  have  no  time  to  enjoy 

ed  ;ecrkry  Jo  James  M.  Lynch,  the  new  _ 

Slate  Commissioner  of  Labor  and  presi-  -  ViSlXORS  IN  NEW  YORK 


Newspaper  Properties 

225  Fifth  Ave.  New  York 
HELP  WANTED 

WANTED,  by  Chicago  Spaciai  Agency,  a 
live,  bustling  solicitor  for  strictly  iiigh-clasa 
papers;  not  necessarily  experie  iced  ic  solicit¬ 
ing,  but  must  have  an  acquaintance  among  Chi¬ 
cago  general  advertising  agencies;  be  clean  cut 
and  reliable;  state  salary  expected,  which  must 
be  moderate,  increased  when  ability  is  proven. 
Address  “D.,  1110,”  care  The  Editoe  and  Pue- 

LISUEE. 

SITUATIONS  WANTED 

Advertisements  under  this  classification  will  cost 
Ic.  P^r  tVord:  Display  l.Sr,  ^er  A  gate  Line 

BUSINESS  and  Advertising  Manager  of 
newspapers  for  last  15  years,  age  40,  now  finish¬ 
ing  contract  to  build  up  advertising  for  run¬ 
down  newspaper,  would  like  to  correspond  with 
party  desiring  a  thoroughly  capable  and  success¬ 
ful  business  or  advertising  manager,  or  both. 
Advertising  and  circulation  doubled  in  two 
years  under  my  regime  of  present  paper.  In 
fact,  put  paper  on  paying  basis  after  it  had 
failed  twice.  Twenty-five  years  in  newspaper 
office,  and  served  every  part  of  newspaper  work 
except  editor.  Address  “.AFFABLE,**  care 
The  Editor  and  Pubiisher. 

CITY  OR  NEWS  EDITOR  will  consider 
change  for  Jan.  1.  Salary  $40  a  week.  Ad¬ 
dress  “D.,  1116,**  care  The  Editor  and  Pub¬ 
lisher. 

STEREOTYPE  FOREMAN. 

Of  proven  ability  and  dependability,  for  years 
with  large  afternoon  daily,  familiar  with  all 
branches  of  the  trade;  interview  and  oppor 
^ntty  to  demonstrate  solicited.  Address  “P. 
C.,**  care  Thr  Editor  awd  PuBn«w»a 

MISCELLANEOUS 

DAILY  NEWS 

Keportt  for  evening  papers,  advance  news  mail 
service,  special  and  Chicago  news,  stereotype 
P>a‘e».  60c.  per  page.  YARD’S  NEWS  BU- 
REAU,  187  W.  Washington  St.  Chicago.  III. 

LINOTYPE  MACHINES 

All  models,  bought  and  sold.  Complete  line  ot 
Printus’  machinery  and  supplies  on  hand  for 
immediate  shipment. 

RICH  ft  McLEAN. 

El  mm  c.  v.«  V— < 

W.OOO  YEARLY  BUSINESS  OF  YOUR 
OWN;  mail  order;  success  sure;  honest,  legit¬ 
imate;  small  capital;  original  methoda  Write 

M.  CLEMENT  MOORE,  Specialist,  New  Egypt, 

N.  J. _ 

TYPEWRITING  neatly  and  correctly  done. 
Fifty  cents  per  thousand  words,  including  car- 
hon  copy.  Address  “D.,  1102,”  care  The 
EniTOS  AND  PtISMSHlS. 


State  Commissioner  of  Labor  and  presi¬ 
dent  of  I.  T.  U. 

Joseph  J.  Mc.\uliflfe,  political  writer 
for  the  St.  Louis  Post-Dispatch,  became 


.las.  E.  Breadv,  of  the  Times,  has  r-  .  a  o  i.  t  u  • 
joined  the  staff  of  the  Post.  .  Ernest  A.  Scholz  business  manager; 

_  Irving  Stone,  mechanical  supermtend- 

llenry  R.  Jones,  telegraph  editor  of  the  ent,  of  the  Chicago  Record-Herald. 

Post,  ii^  just  celebrated  the  tenth  anni-  - 

versary  of  his  appointment  to  his  present  A.  R.  Treanor,  business  manager  of 


city  editor  of  the  Globe-Democrat  on  Post,  has  just  celebrated  the  tenth  anni-  - — _ 

Monday,  succeeding  William  M.  Ledbet-  'or^ry  of  his  appointment  to  his  present  A.  R.  Treanor,  business  manager  of 

ter,  who  has  become  managing  editor  of  *’*’‘^*  _  Saginaw  (Mich.)  News. 

the  St.  Louis  Republic.  'rhrough  the  efforts  of  James  D.  Pres-  Charles  H.  Tavlor.  Ir..  Boston  Globe : 

-  .  .  the  popular  superintendent  of  the  xhnmac  Tuttle  HaJw  VPa  I  Timec 

D.  Russell  Kennedy  has  resigned  as  Senate  press  gallery,  the  moving  pictures  luttle,  Hawley  (Fa.)  limes. 

I'okio  correspondent  of  the  Associated  of  the  children  of  the  members  of  the  WEnniNP  RFI I  R 

Press.  Mr.  Kennedy  sailed  for  the  I-ress  of  this  city  were  shown  again  w  v,  ,!  .  .u 

Oripnt  last  wppk  riiuisday  night  at  the  Lyric  Theatre.  John  J.  McMahon,  city  editor  of  the 

‘ _  They  were  first  exhibited  several  months  Lynn  (Mass.)  Evening  News,  and  Miss 

Fred  R.  Barkhurst,  city  editor  of  the  Margaret  J.  Buckley,  were  married  in 

Springfield  (Mo.)  Republican,  has  _  that  city  recently^ _ 

joined  the  editorial  staff  of  the  St.  Jo-  Mercer  Vernon,  of  the  Seattle  Post-In-  .  r  t  n  j-., 

seph  (Mo.)  Gazette.  telligencer.  has  returned  from  a  visit  to  ^  ^  ^  .Mo**oyi 

_  Everett,  Wash.,  and  other  cities  on  the  of  the  Timpson  (Tex.)  Times,  and  Miss 

David  Bailey  who  years  ago  did  na-  <  oast.  Everett  is  the  home  of  the  Vernon  Miriam  Blair,  was  solemnized  at  Na¬ 
tional  politics  for  the  New  York  Press,  brothers,  LeRoy  and  Mercer.  cogdoches,  Oct.  17. 

and  who  was  a  warm  personal  friend  of  ^  galleries  of  Con-  Announcement  has  been  made  of  the 

President  McKinley,  and  Arthur  Mac-  i  S.  S.  Nottingham,  for  ,  Announcement  nas  Deen  made  ot  the 

kaye,former!y  of  the  New  York  Tribune,  Sy  vearr  publisher  of  the  Norfolk  f?'-thcoming  wedding  of  Miss  Lucreta 
a  son  of  the  well-known  dramatist,  (Va.)  Landmaxk,  and  one  of  the  best  ^.-  Dickinson,  editor  of  the  Grand  Ra- 

Sieele  Mackaye,  are  both  doing  news-  known  newspaper  men  in  the  iSouth.  pids  (Minn.)  Independent,  to  Charles 

paper  work  in  Los  Angeles.  .  „  - Hi -  ,  i.-  r  f  S'  of  P‘«sb“rgh,  at  Holyoke, 

_  J.  Fred  Essany,  the  popular  chief  of  Mass.,  New  Year  s  day. 

r  R  T  uinc  rpppntlv  annointed  the  Baltimore  Sun  bureau,  has  returne<l  - ..  .ri,' - = 

Hitor  of  tho  Clanton  (Ala.(  pfe«.  '^Uin’n””'  ''''  ABWEBTlSlIillll!  iEM 


George  W.  Smalley,  foritierly  London  Wni.  L.  rrminse.  of  the  Iron  Trade  Re-  BLACK  phi^fsr  M  yssn  the  coal 

correspondent  of  the  New  York  Tribune,  view,  who  lias  just  returned  to  Washing-  otamOND  trade*’  leading  |•ameL  Wri»» 
is  a  passenger  on  the  Lusitania.  ton  after  several  years  alwenee,  and  for  rates. 


_ FOR  SALE _ 

a  WEEKLY  PUBLICATION  in  the  amnse- 
ment  field  can  be  bought  for  $20,000.  The 
paper  is  more  than  20  years  old,  has  always 
been  considered  the  first  among  ita  competi¬ 
tors.  Yearly  income  about  $0,000  a  month. 
A  good  newspaper  man  should  own  it  HAR- 
RIS-DIBBLE  COMPANY,  71  West  Uf 
Street  New  York. 

FOR  S.^LE. — 1  Murray  saw  and  trimmer;  1 
4-column  caster  box;  8  wooden  tables  with  steel 
tops;  8  steel  8-column  12-em  chases  with  fake 
sticks;  1  10-h.p.  500-vclt  d.  c.  1,350  r.  p.  m. 
General  Electric  motor  with  rheostat:  1  elevat¬ 
ing  table,  but  little  used,  lias  been  in  storage 
for  some  time.  Chean  for  cash.  R.  J.  MEIN- 
BURG,  United  Bank  Building.  Cincinnati,  O. 

PUBLISHER’S  NOTICE. 

Advertising  Rates;  Display,  16  cents  per 
agate  line;  25  per  cent,  discount  on  yearly  con¬ 
tracts.  Classified,  1  cent  per  word. 

The  Editor  and  Publisher  can  be  found  on 
sale  each  week  at  the  following  newsstands: 

New  York — World  Building,  Tribune  Build¬ 
ing,  Park  Row  Building,  140  Nassau  street. 
Manning’s  (opposite  the  World  Building).  $S 
Park  Row;  The  Woolworth  Building,  Time* 
Building,  Forty-second  street  and  Broadway,  at 
basement  entrance  to  Subway;  Brentano’f  Book 
Store,  Twenty-sixth  street  and  Fifth  avenue, 
and  Mack's,  opposite  Macy’s  on  Thirty-fourth 
street 

Brooklyn — Frank  Williamson,  Borough  Hall. 

Washington,  D.  C. — Bert  E.  Trenia,  611  14th 
street,  N.  W. 

Chicago — Morris  Book  Shop,  71  Eaat  Adams 
street 

San  Franciaco — R.  J.  Bidwell  Co.,  74$  Mar¬ 
ket  street 


396 


THB  EDITOR  AND'  PUBLISHER  AND  JOURNALIST 


November  i,  1913. 


AMONG  THE  NEW  BOOKS  “The  Story  of  a  Page”  is  as  interest- 

_  ing  and  as  gripping  upon  the  attention 

,  .  ,  u  »  .  relating  to  contemporary  ImprovemenU  Made 

John  L,  Heaton  •  The  Story  of  a  events  that  1  have  read  in  a  long  time.  OfiBce  to  Increai 
'Page”  Published  by  Harper  &  fhe  author  has,  apparently,  devoted  xh,.  /"M 

„  .  many  months  to  the  study  of  the  im-  ,  miauieiown 

K'T’L  o  Brother*.  portant  things  that  have  happened  in  made  a  number  o 

The  Story  of  a  Page,”  by  John  L.  Aew  iork  city  and  the  nation  during  f®  plant  for  the  purp 
Heaton,  which  has  just  been  issued  from  the  last  thirty  years.  In  terse,  brief  sen-  . 

the  press  of  Harper  &  Brothers,  will  tences  he  portrays  political  condiUons,  f^P^^ity  of  the  plant  1 
undoubtedly  arouse  considerable  inter-  especially  in  Washington  and  then  goes  *"8  ““siness  ot  tne  pj 
est  in  the  newspaper  world  because  of  on  to  show  how  Mr.  Pulizer  regard-  l  ne  editorial  depart 
Its  unique  and  valuable  character.  “A  ed  them,  as  reflected  by  his  editorials  in  .  O"  grounc 

Page,”  referred  to  in  the  title,  is  the  the  columns  of  the  World.  ° 

editorial  page  of  the  New  York  World.  Beginning  with  the  taking  over  of  the  composing 

Sometime  before  Mr.  Pulitzer  died  he  Worfd  by  Mr.  Puliuer  in  May,  1883.  f 
selected  Mr.  Heaton,  a  member  of  his  Mr.  Heaton  unfolds,  'year  by  year,  al- 

editorial  stan,  to  prepare  a  volume  though  not  always  in  consecutive  order,  .  ^ 

made  up  of  editorials  from  the  World,  the  principal  events  that  have  engaged 

with  accompanying  explanatory  text.  public  attention  up  to  tiie  present  time.  *  ” 

Mr.  Heaton  had  made  some  progress  i  he  manner  in  which  Mr.  Heaton  has 

with  the  work  when  his  chief  passed  done  his  work  is  worthy  of  praise.  1  ^ 

away.  This  made  it  necessary  for  Mr.  know  oi  no  other  recently  published 

Heaton  to  change,  somewhat,  the  char-  book  that  gives  in  so  brief  a  space  such 

acter  of  the  book  in  order  that  it  might  a  clear  understanding  of  public  occur-  *  A  -  ^ 

reflect  to  a  higher  degree  the  achieve-  rences  during  the  past  three  decades.  f 

ments  of  the  great  editor.  As  a  work  for  the  enlightenment  of  col-  '  i  '^3 

.  In  this  book  Mr.  Heaton  has  done  [ege  students,  and  others  who  want  4 


PROSPERITY  AT  MIDDLETOWN. 


THE  prrrsBURG 
PRESS 

H..  m.  Largest 


Dally  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  Advertising  Representatives 
I.  A.  KLEIN,  MetropoKtaa  Tower,  N.  Y. 
JOHN  GLASS,  Peoples  Gas  BMg.,  Chicago 


The  New  York 
Evening  Mail 


was  a  pioneer  in  the  fight  for  reliable 
advertising.  Its  readers — who  com¬ 
prise  the  most  substantial  and  well- 
to-do  people  of  New  York  and  vicin¬ 
ity — show  their  appreciation  of  this 
fact  by  their  responsiveness  to  ad¬ 
vertisements  printed  in  its  columns. 


Christmas  Edition 

The  New  York  Times 

SUNDAY,  DECEMBER  7 


will  convey  an  impression  of 


The  American  Girl  of  To-day 


by  twenty-nine  portraits  of  Beautiful  Young 
Women,  supplied  by  readers  of  THE 
TIMES. 


The  A.  A.  A.  Auditor 


The  Best  Clientele 


found  the  following  in  Detroit 

City  Circulation  INCREASES; 

(For  the  year  ending  .\pril  80,  1918.) 


in  Pittsburgh  and  West¬ 
ern  Pennsylvania  are 
readers  of 


,  ,  e  n  ..Cl  ,1.  puuiisiicis  ui  inc  x  iiiico-i  i  cas  an. 

Adventure*  of  a  Reporter-Sleuth.  justly  proud.  The  generous  use  of  il- 
“Lonegan,  Amateur  Detective,”  is  the  lustrations  has  been  responsible,  in  part, 
title  of  a  collection  of  stories  b>  Hd-  at  least,  for  the  rapid  extension  of  the 
ward  H.  Hurlburt,  recounting  the  thrill-  paper’s  circulation  during  the  past  year, 
ing  adventures  of  a  San  Francisco  The  editor  of  the  Times-Press  is  the 
newspaper  man.  The  hero,  in  his  quest  Hon.  John  D.  Stivers,  present  State 
for  news,  meets  with  a  succession  of  Senator  from  the  Twenty-fifth  District, 
stirring  incidents,  involving  most  in-  Mr.  Stivers  enjoys  the  distinction  of 
tricate  of  detective  problems.  These  he  having  been  continuously  returned  to 
solves  in  his  own  original  way,  but  not  Albany  as  Assemblyman  for  three  years 
before  he  has  created  a  high  tension  of  and  is  now  representing  his  constituency 
interest  in  the  reader’s  mind.  Mystery,  in  his  first  Senatorial  term.  The  then 
acute  thinking,  quick  action  and  daring  Times  was  started  on  its  eventually  suc- 
captures  hold  the  reader’s  attention  cessful  career  by  the  late  Hon.  Moses 
from  start  to  finish.  The  book  is  pub-  D.  Stivers,  father  of  the  present  editor 
lished  by  the  Sturgis  &  Walton  Co.  and  an  influential  Republican  Congress- 
-  man. 

Big  Issue  of  German  Paper.  The  secretary-treasurer  is  Dr.  M.  A. 

The  Westliche  Post  of  St.  Louis  Stivers,  who  has  been  indirectly,  if  not 
issued  on  Oct.  18,  a  74-page  Mississippi  always  directly,  associated  with  the  pub- 
Blatter  to  mark  the  hundredth  anni-  lication  of  the  newspaper,  being  instru- 
yersary  of  the  Battle  of  The  Nations.  It  mental  in  arranging  the  consolidation 
is  a  newspaper  achievement  that  the  pub-  of  the  Times  with  the  old  Middletown 
lishers  have  every  reason  to  be  proud  Press.  He  is  prominent  in  medical  de- 
of,  and  is  certainly  a  record-breaker  for  partments  of  Orange  County  and  is  now 
German  papers  in  this  country.  The  captain  of  the_  Hospital  Corps  detach- 
typographical  appearance  was  excellent  ment  of  the  First  Infantry,  stationed  at 
and  the  reading  matter  and  illustrations  Middletown,  and  frequently  serves  on 
of  a  very  high  character.  the  State  Examining  Board. 

- The  manager  of  the  Times-Press  is 

London’*  Younge*t  Editor.  H.  H.  Knickerbocker,  one  of  the 

The  youngest  editor  and  newspaper  younger  newspaper  business  managers 
proprietor  in  London  is  A.  Salter,  aged  i 

12%  years,  who  publishes  the  Weekly 
Report  and  the  Mid-Weekly  Report  at 

one  halfpenny  from  16  The  Avenue,  Kew  nr  *  n  v  t  Fv-- 

_ a.,  (now  Beacon,  N.  Y.)  Lvening  Journal, 

Gardens.  Each  issue,  printed  on  a  du-  ^  ^  ; 

phcatmg  device,  contains  quarto  pages  of  before  going  to  Watertown.  Ar.  Knick- 
varied  and  interest  ng  general  matter.  ^.^ocker  is  a  member  of  the  New  York 

Associated  Dailies  and  many  other  or- 
The  Detroit  (Mich.)  Free  Press,  Salt  ganizations,  both  in  connection  with  the 
Lake  City  Tribune  and  El  Paso  Herald  publishing  business  and  socially.  He 
have  become  members  of  the  Advertis-  gets  most  of  his  enjoyment  out  of  his 
ing  Bureau  of  the  A.  N.  P.  A.  business,  but  finds  recreation  in  golf. 


The 

Pittsburgh  Post 


DETROIT  NEWS  -  -  15,388 


1st  competitor. 
2d  competitor. 
Sd  competitor. 


(Every  Morning  and  Sunday.) 

It  concentrates  your  advertising  upon  a 
community  of  thrifty  homes. 

EKXZ,  M.  SCHO^S,  Oeseral  Kaaager, 

CONE,  LORENZEN  &  WOODMAN, 
Foreign  Advertising  Representatives. 
NEW  YORK.  DETROIT.  CHICAGO. 


John  Glass, 
Peoples  Gas  Bldg. 
Chicago,  Ilu 


I.  A.  Klein, 
Metropolitan  Tower 
New  York,  N.  Y. 


The  Catholic  Tribune 

(English) 

Katholischer  Westen 

(German) 

Luxemburger  Gazette 

(German) 

40,000  Guaranteed 

CATHOUC  PRINTING  CO. 
Dubaqoe.  Iowa 


GET  THE  BEST  ALWAYS 


PttBburg  StBpatck 


Greater  Pittsburg’s  Greatest 
Newspaper 

Wallace  G  Brook*.  Horac*  M.  Ford, 

Brunswick  Bldg.,  People’*  Gm  Bldg., 

New  York  Ckicago 

H.  C  Rook, 

Real  Estate  Trust  Bldg.,  Philadelphia. 


PEORIA 

JOURNAL 

ia  the  only  newspaper  in  Peoria  which  opens 
iti  books  to  the  A.  A.  A. 

NET  PAiD^^’^  Circulation. 

H.  M.  PINDELL,  Proprietor. 

CHARLES  H.  EDDY,  Rcpreaentadvc. 
_ 1  Madiion  Avenue,  NEW  YORK. _ 


Chicago 
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THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


It  is  read  every  day  by  a 
greater  number  of  people  than  any 
other  daily  newspaper  west  of  New 
York  City— advertisers  who  con¬ 
centrate  in  the 

Chicago  Evening 
American 

Get  the  best  results. 


NEW  YORK 
EVENING 
JOURNAL 

Prints  and  sells  more 
copies  than  any  other 
Daily  Paper  in  America. 

The  Circaletion  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 

THE  LARGEST  H  NEW  ENGLAMD 


Detroit  Saturday  Night 

is  an  esiablislied  lador  in  the  newspaper  liie  oi 
Detroit  and  Michigan.  Its  influence  advances 
beyond  the  hounds  ol  its  home  community,  and 
in  this  larger  inlluence  there  have  come  both  to 
the  readers  ol,  and  the  advertiiers  in.  DETROIT 
SATURDAY  NIGHT  a  larger  measure  ol 
personal  prolit. 

Foreign  Advertising  Representatives 


F.  S.  KELLY  &  CO. 
1216  Peoplea  Gas  Bldg. 
CHICAGO 


GEO.  H.  ALCORN 
Tribune  BWe 
NEW  YORK 


THE  HERALD 

HAS  THE 

LARGEST  MORNING  CIR¬ 
CULATION 

IN 

WASHINGTON 

C.  T.’BRAINERD,  President. 

Kepresentatives: 

J.  C.  WILBEKDING,  A.  R.  KEATOR, 
Brunswick  Bldg.,  16  Hartford  Bldg., 
NEW  YORK.  CHICAGO. 


YOU  MUST  USE  THE 

LrO0  AINQELrES 

BXAMirNER 

U  cwvur  the  GREAT  SOUTHWEST 

120,000 


PLAN  CIRCULATION  AUDITS. 

Permanent  Verification  Bureau  Voted 
at  Important  Conference. 

The  establishment  of  a  permanent 
bureau  for  the  verification  of  circulation 
statements  was  decided  upon  at  an  im¬ 
portant  conference  of  committees  rep¬ 
resenting  the  leading  associations  of 
publishers,  advertising  agencies  and  ad¬ 
vertising  managers  of  the  country,  at 
the  Aldine  Club,  Monday  afternoon.  O. 
C.  Harn,  of  the  National  Lead  Co.,  who 
had  acted  as  chairman  of  the  prelimi¬ 
nary  conferences,  presided  at  the  meeting. 

The  executive  committee  of  the  con¬ 
ference,  which  is  made  up  of  the  chair¬ 
man  of  tlic  committees  representing  the 
various  associations,  was  instructed  to 
submit  a  plan  for  permanent  organiza¬ 
tion.  The  members  of  this  committee 
are  A.  W,  Erickson,  George  Von  Utassy, 

F.  R.  Davis,  M.  C.  Robbins,  George  .M. 
Rogers,  W.  H.  Whitney  and  O.  C.  Harn. 

It  was  recommended  at  the  meeting 
that  every  publication  pay  for  its  own 
audit,  which  should  be  made  at  least 
once  a  year  and  that  the  findings  of  the 
audits  be  sent  to  all  associations  rep¬ 
resenting  agencies  and  advertisers. 
While  this  plan  would  put  the  initial 
expense  upon  the  publisher,  it  was  the 
opinion  of  some  of  the  gentlemen  pres¬ 
ent  that  the  audit  charge  would  fall,  in 
the  last  analysis,  as  an  indirect  tax  upon 
the  advertiser. 

The  conference  was  adjourned  sub¬ 
ject  to  the  call  of  the  chair.  It  is  un¬ 
derstood  that  another  meeting  will  be 
held  within  a  month,  when  the  report 
of  the  committee  on  permanent  organ¬ 
ization  will  be  acted  upon. 

The  whole  field  of  advertising  effort 
was  represented  at  the  conference.  The 
associations  and  delegates  in  attendance 
were  as  follows: 

American  Newspaper  Publishers’  Association 
— George  M.  Rogers,  of  the  Cleveland  Plain 
Dealer;  Wiliiam  H.  Field,  of  the  Chicago  Trib¬ 
une,  and  R.  L.  McLean,  of  the  Philadelphia 
Bulletin. 

Association  of  National  Advertising  Man¬ 
agers — L.  B.  Jones  of  the  Eastman  Kodak  Co.; 

G.  B.  Sharpe,  De  Laval  Separator  Co.,  and  O. 

C.  Harn,  National  Lead  Co. 

Periodical  Publishers’  Association — George 
Von  Utassy,  Cosmopolitan  Magazine;  Thomas 
F.  Barrett,  Orange  Judd  Publications  and  P.  J. 
Collins  of  the  Curtis  Publishing  Co.  Mr.  Collins 
was  not  present 

Technical  Publicity  Association — F.  R.  Davis, 
General  Electric  Co.,  Schenectady,  N.  Y.;  R.  S. 
Scarborough,  New  York  Telephone  Co.,  and 
Arthur  Haller,  American  Locomotive  Co. 

Grocery  and  Allied  Trade  Press  Associations 
—William  H.  Ulkers,  Tea  &  Coffee  Trade 
Journel. 

federation  of  Trade  Press  Associations — 
M.  C.  Robbins,  of  the  Iron  /cge;  President  F. 

D.  Porter,  of  the  National  Builder,  who  is  not 
a  member  of  the  Conference,  out  was  proxy  for 
another. 

Farm  Press  Club— W.  H.  Whitney,  Pnelp^s 
Publishing  Company,  Springfield,  Mass.;  S.  E. 
Leith,  of  the  Standard  Farm  Papers,  and  Irvin 
F.  Paschall,  of  the  Farm  Journal. 

Association  of  New  York  Advertising  Agents 
— A.  W.  Erickson,  of  the  A.  W.  Erickson  Ad¬ 
vertising  .Agency. 

The  delegations  from  the  American 
Newspaper  Publishers’  Association  and 
the  Farm  Press  Club  voted  at  the  con¬ 
ference  subject  to  the  final  approval  of 
their  respective  organizations.  These 
representatives  were  appointed  by  the 
presidents  of  their  organizations. 

SEEKS  TO  ENJOIN  “CLUBBING.” 

Popular  Mechanic*  Bring*  Suit 
Again*!  Pear*on’*  for  Unau¬ 
thorized  Offer. 

Popular  Mechanics  Magazine,  Chi¬ 
cago,  has  entered  suit  in  the  Federal 
court  for  the  Southern  District  of  New 
York  against  the  Pearson  Publishing 
Co.,  of  this  city,  publishers  of  Pearson’s 
Magazine,  asking  for  a  perpetual  in¬ 
junction  against  “clubbing”  Popular 
Mechanics  with  that  magazine  and  for 
other  relief. 

It  is  alleged  in  the  complaint  that  the 
circulation  of  Popular  Mechanics  is  ex¬ 
tensively  based  upon  a  co-operation 
with  some  36,000  newsdealers  as  agents 
in  its  .sale  to  the  public,  that  it  has  suf¬ 
fered  damage  through  the  Pearson  of¬ 
fer,  and  that  the  policy  of  the  publica¬ 
tion  is  directly  set  against  “clubbing.” 
The  complainant,  therefore,  prays  that 
Pearson’s  be  enjoined  against  including 
it  in  any  unauthorized  clubbing  plan. 


During  the  past  three  years  the  pub¬ 
lishers  of  Popular  MecUanics  Have 
printed  on  the  tront  cover  of  the  maga¬ 
zine  the  statement  that  "Popular  .vie-, 
chanics  offers  no  premiums;  does  not 
join  ill  clubbing  otters  and  employs  no 
subscription  solicitors.” 

Ihe  School  Arts  Publishing  Co.  was 
recently  enjoined  by  a  PeUeral  court 
in  Massachusetts  from  offering  Popular 
.Viechanics  m  a  club  plan,  i'liis  the 
complainant  cites  as  a  precedent  to  the 
court. 

CHANGES  IN  INTEREST. 

York,  Neb. — T.  E,  Sedgwick,  owner 
and  editor  of  the  Daily  Times  for  more 
than  twenty-five  years,  has  disposed  of 
his  interest  in  it  to  J.  D.  Field.  Mr. 
Sedgwick  becomes  the  owner  of  the  . 
Republican  and  will  devote  his  time  to 
that  publication. 

Sutherland,  la. — S.  S.  Sherman  has 
sold  the  Courier  to  J.  N.  Slick  and  E 
A.  McFarland,  who  take  charge  Nov.  1. 

Hamilton,  Mo. — J.  Lucas  Campbell, 
who  came  here  Sept.  1  to  publish  the 
Hamiltonian,  having  bought  it  from  Roy 
A.  McCoy,  has  turned  the  business  back 
to  McCoy,  who  becomes  it  publisher  for 
the  third  time. 

SwANViLLE,  Alinn. — The  News  has 
been  repurchased  by  its  founder,  A.  J. 
Hunt,  who  sold  it  thirteen  years  ago. 

Melrose,  Alinn. — The  Beacon  has  been 
sold  by  A.  F'.  Steffen  to  two  North  Da¬ 
kota  newspaper  men,  J.  B.  Howard,  of 
AlcHenry,  and  E.  D.  Lum,  of  Valley 
City. 

Petersburg,  N.  D,— B.  A.  Hall,  pub¬ 
lisher  of  the  Record,  has  closed  a  deal 
whereby  John  Taylor  takes  over  the 
management  of  the  publication. 

Galt,  AIo. — The  Sun  and  Herald,  a 
weekly  newspaper,  has  been  sold  to  F. 

S.  Tolle,  its  former  editor. 

West  Point,  Neb. — D.  L.  Crellin,  re¬ 
cently  publisher  of  the  Paige  Reporter, 
has  purchased  the  Cuming  County  Dem¬ 
ocrat. 

Turtle  Lake,  Wis.— The  Bugle  has 
been  purchased  by  A.  K.  Huhn,  who 
will  change  its  name  to  the  Times. 

Adel,  la. — L.  M.  Wood,  of  Toledo, 
Ill.,  has  bought  the  Dallas  County  Rec¬ 
ord  from  George  B.  Tracy. 

HEADS  JOURNALISM  BOARD. 

St.  Clair  McKelway  Fill*  Whitelaw 
Reid’*  Place  in  Pulitzer  School. 

St.  Clair  McKelway,  editor  of  the 
Brooklyn  Eagle,  was  elected  chairman 
of  the  advisory  board  of  the  Pulitzer 
School  of  Journalism  Tuesday  after¬ 
noon.  Mr.  McKelway’s  election  fills  the 
place  left  vacant  last  winter  by  the  death 
of  Whitelaw  Reid,  editor  of  the  New 
York  Tribune 

The  board  had  not  visited  Columbia 
as  a  body  since  the  completion  of  the 
new  Journalism  building,  and  after  the 
meeting  the  structure  was  inspected.  Dr. 
Talcott  Williams,  director  of  the  Jour¬ 
nalism  school,  explained  the  features  of 
the  new  building. 

Those  present  were  Ralph  Pulitzer, 
and  J.  L.  Heaton,  of  the  New  York 
W'orld;  C.  R.  Miller,  of  the  New  York 
Times ;  E.  P.  Mitchell,  of  the  Sun ;  Mel¬ 
ville  E.  Stone,  general  manager  of  the 
Associated  Press;  Samuel  Bowles,  of 
the  Springfield  Republican ;  Angus  Shaw, 
of  the  Pulitzer  estate,  and  St.  Clair  Mc¬ 
Kelway. 


The  Seattle  Times 

STILL  MAKING  HISTORY 

During  1918  the  Times  printed  over  11,- 
000,000  agate  lines  of  total  space,  which  was 
3,284,000  lines  more  than  its  nearest  com¬ 
petitor.  Gain  over  1911  was  504,000  lines. 

The  foreign  business  amounted  to  1,066>' 
000  lines.  Gain  in  foreign  business  was 
238,000  agate  lines  over  igiL 

In  December,  1918,  the  Times  led  nearest 
competitor — 866,000  lines  of  local  and  18,600 
lines  of  foreign  advertising. 

Present  average  circulation:  Daily,  67,- 
000;  Sunday,  87,000. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 

Sole  Foreign  Representatives 
NKW  YORK  CHICAGO  ST.  LOUIS 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Proprietor 

“The  only  Buffalo  newspaper  that 
censors  its  advertising  columns.  Many 
of  our  advertisers  use  our  columns 
exclusively.  The  above  is  one  of  the 
many  reasons  why.” 


Fpreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
880  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


The  Dayton  News 

On  Nov.  2  begins  the  Publication  of  a 

Sunday  Edition 

erabling  THF.  NF.W.S  LE.AGUE  PAPERS 
to  now  give  advertisers  7-day  service 
tlirougliout  the  year  in  both  Dayton  and 
Springfield. 

The  SUNDAY  EDITION  of  THE  DAY- 
TON  NEWS  will  be  second  to  no  other 
Sunday  paper  published  in  the  State. 
Combination  Rate,  6  cts.  per  Line. 

NEWS  LEAGUE  OF  OHIO 

Home  Office,  Dayton,  Ohio 

New  York — La  Coste  &  Maxwell,  Monolith 
Bldg. 

Chicago — John  Glass,  Peoplea  Gas  Bldg. 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
Circulation  well  know  that  its 
Increase  in  Quantity  involves 
no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 

THE  DAILY  ADVOCATE 

a  copy!  Stamford,  Connecticut. 

Advertising  that  reaches  the  home  is  the 
advertising  that  “gets  across.”  The  Advo¬ 
cate  is  read  by  Stamford’s  representative 
families. 

New  York  Representative, 
O’Flaherty's  New  Yoek  Suburbak  List, 
150  Nassau  St.  New  York  City. 


The  follorving  circulation  has  recently  been  certified  b\) 
the  audit  of  the  American  Nervspaper  Annual  and  Directory: 

NEW  YORK,  N.  Y. 

The  Assodated  Sanda;  Magazaies, 
Weekly . 1,410,580 
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CIRCULATION  SCHEMES. 


How  Van  Laejrs  IncroMed  the  Sales 
of  the  Houston  Chronicle  Twenty* 
fire  Per  Cent. — Ingenious  Ways 
for  Arousing  Public  Interest — 
School  Cadets  as  Subscription 
Ajgents  and  Outings  for  Newsboys. 

By  Eryan  D.  Powers. 

By  making  friends,  with  the  children 
mai^y,  and  by  improving  the  means  of 
circulating  the  paper,  is  how  L.  J.  Van 
Laeys  has  increased  the  average  daily 
circulation  of  the  Houston  Chronicle 
by  approximately  8,000  since  he  became 
manager  of  the  department  on  Oct.  26, 
1912. 

When  Van  Laeys  took  charge  of  the 
Chronicle  he  had  a  system  which  has 
now  crystallized  into  a  circulation  that 
at  present  is  said  to  be  the  largest  sworn 
circulation  in  Texas. 

His  first  act  on  taking  charge  of  the 
Chronicle  was  to  reorganize  the  carrier 
and  delivery  service.  He  worked  at  that 
until  he  made  it  as  near  perfect  as  he 
could.  He  adopted  two  expedients  that 
have  done  a  great  deal  toward  perfect- 


HENRYA.  WISE  WOOD 

AND 

BENJAMIN  WOOD 

INC. 

Newspaper  Engineers 

SPECIALISTS  IN  THE  DESIGN,  CONSTRUCTION 
AND  ORGANIZATION  OF  NEWS- 
FAFEH  PLANTS 

Professional  services  of  the  highest  order 
rendered  in  the  following  matters:  Con> 
s^ruction  or  Reconstruction  of  Plants;  lm> 
provementof  Departmental  Efficiency;  Ex- 
^  amination  of  Materials ;  Ascertainment  of 
Manufacturing  Costs;  Bettermentof  Print¬ 
ed  Product;  Appraisal  cf  Plants;  Solution  of 
Particular  Problems.  Brochure  sent  enre^st. 

1  Bladison  Avenue,  New  Yorlf  City,  U.  S.  A. 


$5,000  Cashil 

buys  a  syndicate  of  country  week¬ 
lies  in  Southwestern  State ;  all  pub¬ 
lished  at  one  central  plant,  under  one 
management.  Present  net  profit  to 
owner,  in  excess  of  $2,000  a  year ; 
excellent  scheme  for  right  man  to 
make  $5,000  or  more  annually.  Quick 
action  necessary,  as  owner  has  plans 
necessitating  immediate  sale. 


American  Newspaper  Exchange 
Rind-McNalty  BuildinK,  Chicago 


Canadian  Press  Clippings 

The  problem  of  covering  the  Cai.adian 
Field  it  answered  by  obtaining  the  service  of 

The  Dominion  Press 
Clipping  Agency 

which  gives  tfae  clipping  on  all  matters  of 
interest  to  you,  printed  in  over  95  per  cent, 
of  the  newspapers  and  publications  of  CAN- 
ADA. 

We  cover  every  foot  of  Canada  and  New¬ 
foundland  at  our  head  office. 

74-76  CHURCH  ST,  TORONTO,  CAN. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


Busmess  Reports 

for  trade  papers  and  news¬ 
papers  made  up  daily  from 
thousands  of  Northwest 
papers.  Price  low.  Circu¬ 
lar  Free. 


Western  Press  ClippiDg  Exekange 

MINNEAPOLIS.  MINN. 


ing  the  system.  If  a  subscriber  reports 
that  his  paper  has  not  been  received,  a 
special  carrier  on  a  motorcycle  is  sent  to 
him  with  a  copy.  The  next  morning,  or, 
if  possible,  the  same  afternoon,  a  spe¬ 
cial  investigator  is  sent  to  hnd  the 
cause  of  the  failure  to  deliver. 

BEFRIENDING  THE  BOYS. 

Making  friends  is  the  principal  way  in 
which  Van  Laeys  has  set  about  increas¬ 
ing  the  Chronicle  circulation.  He  be¬ 
lieves  that  it  is  only  through  friends 
that  the  circulation  can  be  made  perma¬ 
nent.  Generally  he  works  to  get  the 
children  on  his  side,  because  he  feels 
that  the  children  have  a  powerful  pull¬ 
ing  force.  And,  in  addition,  he  expects 
the  children  to  buy  papers  themselves 
some  day. 

Contests,  picnics  and  clubs  have  beep 
organized  and  carried  out  without  a 
single  failure.  Each  has  been  extremely 
popular  and  called  out  hundreds  of 
people  who  took  active  part.  The  first 
was  a  beauty  contest  to  determine  the 
handsomest  working  girl  in  Houston. 
There  were  dozens  of  candidates,  and 
hundreds  of  boosters  worked  for  them. 
Pages  of  pictures  were  printed.  Stores 
took  sides,  each  being  represented  by 
one  or  more  girls. 

Before  the  beauty  contest  was  ended 
the  Christmas  season  approached  and  a 
Chronicle  Goodfellows  Club  was  organ¬ 
ized  for  the  purpose  of  distributing  food 
and  clothing  among  the  poor  of  the  city, 
through  the  organized  charities  in  whose 
territories  the  individual  cases  were  re¬ 
ported.  Large  sums  of  money  were  col¬ 
lected.  Every  poor  man  or  woman  who 
was  reported  to  the  club  and  who  proved 
deserving,  received  aid.  Although  the 
club  had  only  a  short  time  to  run  be¬ 
fore  the  Christmas  season  was  ended, 
it  gained  hundreds  of  friends  for  the 
paper. 

POPUL.ARITV  CO.N'TtSTS. 

.\nother  contest  that  gained  friends 
directly  and  indirectly  for  the  paper  was 
a  popularity  contest  for  street  car  con¬ 
ductors.  Nearly  every  conductor  in  the 
city  was  actively  interested  in  it.  Votes 
poured  into  the  office  by  thousands  and 
the  result  was  most  satisfactory. 

Close  upon  the  heels  of  the  conduc¬ 
tors’  contest  came  the  organization  of 
the  Birthday  Club,  which  is  the  direct 
cause  of  the  visits  to  the  Chronicle  of 
at  least  fifty  boys  and  girls  every  day. 
The  Birthday  Club  has  a  story  in  the 
paper  every  day.  At  the  end  of  the 
story  is  printed  a  list  of  the  names  of 
boys  and  girls  with  birthdays  on  that 
day.  Every  one  on  the  list  is  given  a 
present  on  coming  to  the  office.  The 
names  and  birthdays  were  obtained 
from  the  school  census.  The  presents 
given  to  the  children  are  theater  tickets, 
furnished  free  by  the  theaters,  from 
four  to  six  tickets  being  given  to  each 
boy  and  girl.  No  service  is  required. 
To  get  their  tickets  all  they  do  is  visit 
“Miss  Birthday.”  I  case  one  says  his 
name  has  been  left  off  of  the  list  he  gets 
his  present  the  same  as  the  others. 

The  Birthday  Club  of  Aug.  1  held 
a  picnic  at  a  Houston  pleasure  park. 
Everything  was  provided  free  for  the 
guests,  who  numbered  6,000  persons. 
The  picnic  cost  the  Chronicle  very  little, 
yet  it  made  hundreds  of  friends.  Boys 
and  girls  are  still  writing  letters  about 
it. 

Because  of  the  success  of  the  picnic, 
it  was  announced  before  the  day  was 
over  that  it  would  become  an  annual 
event. 

ENLISTING  THE  CADETS. 

_  A  more  direct  campaign  for  circula¬ 
tion  was  waged  through  the  School 
Cadets  of  Houston,  who  have  the  official 
sanction  of  the  authorities.  There  are 
two  high  schools  and  several  ward 
school  companies,  the  members  of 
which  wanted  to  go  to  camp  the  first 
of  the  summer.  In  order  to  help  them 
raise  the  money,  the  Chronicle  engaged 
them  to  act  as  canvassers  for  new  sub¬ 
scribers.  The  city  was  organized  into 
disctricts  in  charge  of  squads  of  the 
boys,  more  than  200  of  whom  set  out 
the  first  day  to  get  subscribers.  They 
were  so  successful  that  by  the  end  of 
the  campaign  they  had  money  enough 
to  go  on  their  camp  and  the  Chronicle 
had  made  a  substantial  gain  in  sub¬ 
scribers. 


Another  scheme  that  worked  well  was 
a  newsboys’  outing.  Subscriptions  to 
the  fund  were  invited  and  the  newsboys 
themselves  went  to  work  to  sell  more 
Chronicles  than  ever  before. 

Early  one  Monday  morning  the  boys 
left  for  Galveston  on  the  longest  trip 
many  of  them  had  ever  taken.  At  the 
beach  they  were  taken  in  bathing.  After 
lunch  they  visited  the  battleship  Michi- 
g^,  whicti  was  anchored  in  the  harbor. 
They  started  home  after  supper,  vowing 
that  they  had  had  the  time  of  their 
lives.  The  trip  cost  the  Chronicle  a  lit¬ 
tle  space  and  $25.  Of  course,  the  total 
e«*st  of  the  trip  was  several  hundreds 
of  dollars. 

These  are  some  of  the  ways  which 
Mr.  Van  Laeys  employed  to  increase 
the  circulation.  That  they  were  success¬ 
ful  is  shown  by  the  figures.  The  Chron¬ 
icle  during  the  period  named  probably 
made  the  greatest  gain  in  circulation 
ever  made  by  a  Southern  paper  in  that 
len^h  of  time. 

lhat  the  gains  were  not  made  at  too 
great  an  expense  is  shown  by  the  fact 
that  the  circulation  department  has 
shown  a  net  eighty-five  per  cent,  profit 
after  the  total  expenses  have  been  de¬ 
ducted. 


PRESS  ASSOCIATIONS. 


The  officers  elected  at  the  recent  an¬ 
nual  meeting  of  the  Oregon  Editorial 
Association  at  Portland  are:  President, 
Elbert  Bede,  of  the  Cottage  Grove  Sen¬ 
tinel  ;  vice  president,  E.  H.  Flagg,  of  the 
Mt.  Scott  News,  Arleta,  and  secretary- 
treasurer,  Phil  Bales.  About  ^00  was 
pledged  and  a  plan  adopted  that  will  re¬ 
sult  in  a  substantial  fund  to  erect  a  suit¬ 
able  monument  over  the  grave  of  the 
late  Homer  Davenport,  who  is  buried 
at  Silverton,  Ore.  The  fund  will  be 
handled  by  Governor  West,  Editor 
Hodges  of  the  Silverton  .\ppeal  and  Mr. 
Kraz  of  the  Portland  Oregonian. 

The  managing  editors  of  the  morning 
newspapers  of  the  Oklahoma,  Arkansas 
and  Texas  circuits  of  the  Associated 
Press  held  their  annual  meeting  at  Beau¬ 
mont,  Tex.,  last  week  and  elected  D.  P. 
Toomey,  of  the  Dallas  News,  chairman, 
and  Joseph  Emerson  Smith,  of  the  San 
Antonio  Express,  secretary.  Resolu¬ 
tions  touching  with  regret  upon  the 
death  of  John  R.  Hedges,  of  the  Gal¬ 
veston  News  and  C.  J.  Glover,  of  the 
Waco  Times  Herald,  were  adopted.  A 
feature  of  the  meeting  was  the  address 
by  Frederick  Roy  Martin,  assistant  gen¬ 
eral  manager  of  the  Associated  Press. 


The  members  of  the  Eastern  Baseball 
Writers’  Association  held  their  annual 
meeting  at  Hartford,  Conn.,  last  week 
and  re-elected  the  old  officers  for  the  en¬ 
suing  year;  President,  Sidney  W.  Chal¬ 
lenger,  of  Bridgeport;  vice-president, 
Frank  H.  Smith,  of  New  Haven;  secre¬ 
tary  and  treasurer,  Frank  H.  Mattoon, 
of  Waterbury.  The  following  board  of 
directors  was  elected ;  John  H.  McDer¬ 
mott,  Hartford;  John  F.  Sullivan, 
Springfield;  William  E.  Smith,  Bridge¬ 
port;  Joseph  A.  Pfeifer,  Pittsfield;  M. 
J.  Mollan,  New  London. 


The  Navarro  Press  Club  was  organ¬ 
ized  recently  at  Corsicana,  Tex.,  with  the 
following  officers:  A.  N.  Justiss,  presi¬ 
dent;  A.  A.  Wortham,  vice  president, 
and  J.  W.  Smith,  secretary-treasurer. 


Women  newspaper  workers  were 
praised  for  the  elevating  influence  they 
exercise  by  Rev.  J.  E.  Copus,  head  of 
the  school  of  journalism  of  Marquette 
University,  at  a  dinner  of  the  Milwaukee 
Press  Club  last  week  for  active  and 
former  women  writers.  Miss  Sarah 
McDougall  of  the  Daily  News  in  a  wit¬ 
ty  address  exalted  the  virtues  of  the 
male  co-workers  of  the  women  writers, 
and  in  gentle  sarcasm  told  of  some  of 
their  defects.  Mrs.  John  T.  Thornton 
told  of  the  conditions  among  women 
writers  in  the  early  days. 


The  Antigo  (Wis.)  Daily  Journal  has 
installed  a  new  Goss  Comet  Press. 


$30,000.00  WiU  Buy 

an  equal  one-half  interest  in  a  Middle-West 
Daily  newspaper  property  the  net  income 
from  which  investment,  including  salary  of 
the  buyer,  who  will  be  expected  to  tase  im¬ 
portant  position  in  the  management,  will 
amount  to  around  $6,000  annually.  Larger 
earnings  imssible. 

HARWELL,  CANNON  &  McCARTHY 

Broken  in  Newspaper  and 
Magazine  Properties 

Pkwc  447S  GtuBmr-2N  FIFTH  AVE.,  NEW  TORE 


TURNER’S  BULLETIN 


Highest  testimonials  have  been 
awarded 

C.  Godwin  Turner 

on 

Efficiency  of  Press  Room,  Paper, 
Circulation  and  Delivery. 

Address 

THE  DATA  CIR.  AUDIT  CO., 

286  Fifth  Ave.,  New  York 


BARNHART  BROTHERS  &  SPINDLER 

Sole  Manufacturers  of  the 

Electric-Welded  Silver-Gloss 
Steel  Chases 

OVER  EIGHTY-FOUR  THOUSAND 
Made  and  Sold  by  Us  and  Every  One 
Satisfactory 

All  Other  Chases  Inferior  to  this  Well 
Known  Make 

Barnhart  Brothers  &Spindler 

TYPE  FOUNDERS 

CbicaEo  N^w  York  Wasbintton  St.  Louis 
Dallas  Kansas  City  Omaha  St.  Paul  Seattle 


We  can  increase  your  business — if 
you  want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how 
press  clippings  can  be  made  a  busi¬ 
ness-builder  for  you. 

BURRELLE 

CHARLES  HEMSTREET,  Muwger 
60  aad  62  Wairea  Street,  New  Terk  City 
Established  a  Quarter  of  a  Century 


“Try  our  perfectinc  Nows  at 
5  cents.  It  is  fuaranteed  not 
to  smut  or  offset  and  u  black 
and  clean.** 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 

Maaufacturen  Fine  Printinc  Inks 
PHILADU.PI11A.  PA. 
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daily  ad  men  dine. 

pint  Function  of  the  Seaton  Bnngt 
Out  Many  Guettt — Who  Were 
There  and  What  Wat  Done 
to  Entertain  Them. 

The  Daily  Ad  Men’s  Club  of  New 
York  bold  its  first  dinner  of  the  season 
at  tlie  Martinique  on  Thursday  evening, 
Oct.  ■-•1.  The  affair  was  a  success  in 
every  way,  the  speeches  being  interesting 
and  valuable  and  the  dinner  appealingly 
good.  About  125  men  were  present  of 
whom  fifty  were  guests. 

1'.  Irving  Fletcher,  advertising  mana¬ 
ger  of  Saks  &  Company,  was  the  toast 
master.  In  a  witty  speech  in  which  he 
told  of  the  ways  in  which  politics  and 
advertising  are  similar,  he  said: 

"An  advertising  man  is  one  who  selli 
people  things  they  don’t  want  and  yet 
leaves  them  under  a  sense  of  profound 
obligation.  Good  will  is  the  basis  of  ad¬ 
vertising.  Politicians  are  not  consistent, 
although  like  advertising  meti,  they  are 
both  users  of  white  space.  Before  elec¬ 
tion  they  seek  publicity,  and  after  elec¬ 
tion  they  dodge  it.” 

appel's  suggestion. 

Joseph  H.  -Appel,  advertising  manager 
of  W’anamaker’s,  suggested  that  the 
city  spend  the  money  now  used  in  the 
City  Record,  which  is  never  read,  except 
by  (tfiice  holders,  in  buying  space  in  the 
newspapers  so  that  the  work  the  city 
is  doing  can  be  properly  exploited. 

John  Purroy  Mitchell  and  Qarence  J. 
Shearn  also  spoke. 

The  committee  in  charge  of  the  din¬ 
ner  consisted  of  Martin  C.  Ready,  of 
the  New  York  American;  E.  O.  Peter¬ 
sen.  of  O’hlaherty’s  Suburban  List ; 

W  illiam  J.  Crompton,  of  the  Journal  of 
Commerce :  William  Barrett,  of  the 
Brooklyn  Times;  Claude  R.  .Ahele,  of 
the  N'ew  A’ork  .American,  and  R.  B. 
Adams,  of  the  New  York  World. 

The  officials  of  the  club  who  contri¬ 
buted  to  the  winning  occasion  were : 
Richard  B.  Adams,  president ;  William 
Barrett,  vice-president;  Claude  R.  -Abell, 
treasurer;  Harry  Winters,  secretary. 

This  dinner  proved  that  the  New  York 
solicitors  and  agency  men  love  to  get 
together  in  a  spirit  of  good  fellowship. 
No  one  has  ever  sounded  the  full  ex¬ 
tent  of  this  “get  together  desire.”  Per- 
hai)s  the  reason  is  that  both  these  classes 
of  high  grade  talent  meet  too  little  on 
common  ground  and  that  the  counting 
room  of  the  average  agency  is  a  bar  to 
the  social  intercourse  that  both  the  par¬ 
ties  of  the  first  and  second  part  would 
like  to  obliviate.  Anyway,  for  once  the 
harriers  were  cleared  out  of  the  path 
and  both  divisions  entered  into  an  oc¬ 
casion  that  will  not  soon  be  forgotten. 
The  menu  was  as  follows : 

THE  MENU. 

Oyster  Cocktail 

I'll  be  with  you  In  the  AqueerinR  of  a  lemon. 

—Oliver  Goldsmith 
Croute  Au  Pot  Menagere 
\\  ho  would  not  give  all  else  for  two  penny¬ 
worth  of  beautiful  soup. — Lewis  Carrol 
Almonds  Celery  Olives 

. Filet  of  Bass,  Joinville 

This  dish  is  too  good  for  any  but  anglers  or 
very  honest  men. — I  rank  Walton. 

Lamb  Chop.  Jardiniere 
What’s  this,  mutton? — Wm.  Shakespeare, 
('ysniic 

Maeedone  of  Fresh  Vegetables 

Kiiinart 

Brut 

Roast  Squab  Au  Cresson 
Here's  a  pigeon  so  finely  roasted  it  cries, 
“Come,  eat  me.’’ — Jonathan  Swift. 
Panachee  Salad 
01  Herbacious  treat, 

'Twould  tempt  the  dying  anchorite  to  eat. 

— Sidney  Smith. 
Biscuit  Excelsior 
Fancy  Cakes 

(I  tempore,  O  mores,  what  profanations  these 
That  seek  to  dim  the  glories  of  apple  pie  and 
cheese. — Eugene  Field. 

Co0ee 

1  all  Malls  Coronas 

Wffien  the  stream  of  oratory  was 
turned  on  President  Adams  showed  that 
he  was  some  speaker  himself,  and  after 
he  had  finished  he  beamed  on  Toa.st- 
uiaster  Fletcher  in  a  way  that  rivaled 
at  his  best.  At  the  guests’  table  sat  in 
addition  to  the  speakers  listed  above. 
Howard  Davis,  business  manager  of  the 
-American;  Joseph  A.  Flynn  and  Ex- 
Cungressman  J.  J.  Adams. 

The  new  club  song,  words  and  music 
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To  Teach  Journaliam  at  Oklahoma. 

Harold  Herbert,  telegraph  editor  of 
the  Peoria  (Ill.)  Journal,  has  been  se¬ 
lected  to  take  charge  of  the  new  de¬ 
partment  of  journalism  at  the  Univer¬ 
sity  of  Oklahoma,  at  Norman,  Okla. 
Mr.  Herbert  was  chosen  from  a  number 
of  applicants  who  applied  for  the  posi¬ 
tion  after  the  death  of  Chester  C.  Wells, 


by  W.  H.  Putnam,  made  a  silent  hit. 
Nobody  recognized  it  as  a  song,  but  the 
author  says  it’s  good,  and  what  he  says 
goes : 

THE  ADVERTISING  MAN. 

(!)  ... 

We’re  the  bulwarks  of  bie  business 
Because  we  throw  the  bull, 

We  know  the  joys  of  livinf? 

For  we’ve  lived  life  to  the  full; 

We’ve  all  been  up  against  it. 

In  fact  that  is  the  plan 
That  led  to  the  creation 
Of  the  Advertising  Man.' 

Then  tilt  the  merry  goblets  high 
Ye  seasoned  .Ad  Club  members, 

Let's  cast  the  ashes  to  the  sky 
And  stir  the  glowirig  embers; 

We  all  will  make  fair  weather,  boys. 
We  pledge  it  at  this  revel, 

W'e’ll  play  the  game  together,  boys, 
-And  play  it  on  the  level. 

(2) 

Our  work  is  just  a  pleasure. 

()ne  sweet  and  joyous  song. 

We  call  and  get  your  measure 
.■\nd  it  does  not  take  us  long; 

We  are  wizards  after  copy. 

Just  dodge  us  if  you  can. 

You’ll  always  find  before  you,  bo, 

-\n  Advertising  Man. 

(8) 

The  recipe  that  made  us 
Is  a  secret  formula. 

Don’t  try  to  scare  or  fade  us 

For  we’ll  hand  you  the  ha,  ha; 

.Vnd  if  you  work  against  us 
You’ll  find  there  is  a  clan, 

Up.  D.  A.  M.  C.,  root  for 
'The  Advertising  Man. 


A  quartette  of  misguided  youths, 
headed  by  Little  Bill  Walsh,  publicity 
manager  of  the  American,  then  rendered 
a  parody  of  about  ninety  verses.  It  is 
painful  to  note  that  Little  Bill  thinks 
he  can  sing.  It  is  still  more  painful  to 
faithfully  record  that  the  author  was 
the  same  anarchist  who  perpetrated  the 
club  song.  This  same  quartette  com¬ 
prised  the  music  committee:  hence  the 
reason  for  their  singing.  Thev  were: 
H.  S.  Tibbs,  first  tenor;  W.  H.  Putnam, 
second  tenor;  William  C.  Walsh,  bari¬ 
tone,  and  Sidney  F.  Wall,  bass.  But  let 
us  draw  a  curtain  over  the  touching 
scene. 

-Among  those  present  were: 

H.  A.  Ahern,  Evening  Post;  R.  B.  Adams, 
New  York  World;  Joseph  H.  .\npel,  John  Wan- 
amaker’s;  C.  R.  Abell,  New  York  American; 
F.  B.  Appleget,  Newspanerdom;  Leland  M. 
Burr,  Evening  Post;  G.  Franklin  Bailey,  Eve¬ 
ning  Globe;  Wm.  Barrett,  Brooklyn  Times;  J. 
F.  Beale,  Jr.,  R.  H.  Maev  &  Co,;  Mr.  Berger, 
New  York  World;  Mr.  Paul  Bonwit.  Bonwit 
Teller  &  Co  :  Benj.  Butterworth.  Evening  Tele¬ 
gram;  D.  P.  Carritte,  Wm.  H  von  Dreele, 
Thos  Cleary,  Staats  Zeitung;  N  Cohen.  Collins 
Armstrong  Advertising  Co.;  Wm.  Crompton, 
Journal  of  Commerce;  F.  E  Colson,  News- 
paperdom;  T.  V.  Kraft.  New  York  World; 

W.  Dodsworth,  Journal  of  Commerce;  L.  S. 
Dickie,  New  York  American;  Howard  Davis, 
New  'York  American:  Herbert  Everett,  John 
Wanamaker’s;  John  'W.  Ferguson,  New  York 
Tribune;  F.  Irving  Fletcher,  Saks  &  Co.;  J. 
Farley,  Journal  of  Commerce;  Henry  Fiegen- 
baum.  Fourteenth  Street  Store;  C.  A.  Gould, 
James  McCreery  &  Co.;  Rudolph  Guenther,  Ad- 


H.  H.  Herbert. 

who  originally  was  chosen  to  open  the 
department.  Prior  to  going  to  the  Jour¬ 
nal  Herbert  was  managing  editor  of  the 
Daily  Illini,  the  student  paper  at  the 
University  of  Illinois.  He  is  a  member 
of  Sigma  Delta  Chi,  the  national  news¬ 
paper  fraternity,  and  is  also  affiliated 
with  Phi  Betta  Kappa,  the  national  hon¬ 
orary  scholastic  fraternity.  At  Okla¬ 
homa  a  curriculum  of  half  a  dozen 
courses  is  to  be  instituted  and  both  lab¬ 
oratory  and  theoretical  training  provided 
for  students  in  newspaper  work. 

Editor  Charged  with  Carrying  Arms. 

Howard  C.  Guilford,  editor  of  the  St. 
Paul  Reporter,  who  was  arrested  last 
week  as  he  was  leaving  the  grand  jury 
room  and  who  alleges  an  assault  upon 
him  by  Chief  of  Police  Martin  Flana¬ 
gan  in  the  police  station,  was  indicted 
last  Monday  on  the  charge  of  carrying 
concealed  weapons  and  released  on  his 
own  recognizance  for  trial.  Mayor 
Keller  and  members  of  tbe  police  board 
are  conducting  an  investigation  of  the 
Guilford  case.  The  removal  of  Chief 
Flanagan  was  demanded  in  a  mass 
meeting  of  citizens  recently  held. 

vertising  Agent;  Louis  Guenther,  Financial 
World;  E.  K.  (Jordon,  J-esan  -Agency;  Foster 
Gilroy,  Ewing  &  Miles;  Chas.  Hartner,  Collin 
-Armstrong  -Advertising  Co.;  Bert  Haskins,  Chat¬ 
ham  Phoenix  Bank;  Douglas  Hayes,  Holbrook 
Schaefer  Co.;  Samuel  Hecht,  New  York  Ameri¬ 
can:  T.  S  Holbrook,  Holbrook  Schaefer  Co.; 

J  Frank  Howell,  Consolidated  Stock  Exchange; 
William  Horner.  Brooklyn  Eagle;  Elmer 
Helms,  New  York  Tribune;  G.  H.  Harmon, 
Morse  -Agency;  E.  H.  Hooper,  New  York 
American;  Ewen  Justice,  North  German  Lloyd; 
A.  J-.  Kohmfeeder,  Hudson  Observer;  Chas. 
Kohler,  Jnsurance  .Agent;  A.  S-  Klein, 
Deutches  Journal;  J.  A.  Klein,  publishers’ 
representative;  H.  H.  Klein,  publishers’  repre¬ 
sentative;  Geo.  P.  J-effler,  Editor  and  Pub¬ 
lisher,'  'Thos  H.  Moore,  Brooklyn  Eagle;  Hugh 
Mc.Atamney,  advertising  agent;  Mr.  Miller, 
Stern  Bros.;  C.  M.  Morgan,  New  York  Press; 
F.  McLaughlin,  New  A'ork  Sun;  Jos  F.  Mc- 
Keon,  Brooklvn  Times;  Chas.  K..  Miller  Cone, 
I.orenzen  &  Woodman;  John  Purrov  Mitchel, 
candidate  for  Mayor:  M.  Nye,  New  York  Trib¬ 
une;  Ralph  Nollev,  Nolley  Agency;  J.  Edward 
Orr;  James  O’Flaherty,  James  O’Flaherty’s 
1  Suburban  J.ist;  Frank  Pascal,  Deutches  Jour¬ 
nal;  Chas.  Powell,  German  Herald;  E.  O.  Peter¬ 
sen,  Ci.Plahort  's  ^nb'irhan  1 -st :  W  H.  Pnt- 
.  nam,  New  York  American;  Martin  C  Ready, 

.  New  A’ork  .Airerir.->n :  I  o'lis  Ro  enherg.  C.reen- 
,  hut-Siegel  Cooper  Co.;  Clarence  J.  Shearn,  New 
t  York  -American;  Edward  Schaefer,  Holbrook, 
.  Schaefer  &  Co.;  Wm.  Seaman,  C.  O.  Seaman; 
,  C.  V.  Skoog,  American  Radiator  Co.;  Jules  P. 
5  '^torm  I.  1*.  Storm  .\o'"n  •;  T  B.  S  oncer, 
,  New  York  Sun:  Al.  Sneider;  R.  K.  Smith, 
-  Bedell  Co.;  H.  S.  "Tibbs.  Gimbel  Bros.;  Frank 
;  Tailor,  Newark  News:  Wm,  von  Dreele,  Wm. 

von  Dreele  Co.;  W.  D.  Walker.  John  Wtna- 
.,  amaker’s;  Sidney  Wall,  O’Neil-Adams  Co.; 
1  -Arthur  Wendell,  Frank  Presbrey  Co  ;  Wil- 
{  liam  E.  Willis,  New  York  American;  William 
.  Walsh,  New  York  American:  Harry  Winter, 
.  Evening  Journal;  Armand  Wyle,  New  York 
[,  J’ress;  William  N.  G.  Woodward,  New  York 
.-  Press. 
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DINNER  TO  W.  R.  HOTCHKIN. 


Friends  Present  Him  With  a  Ma¬ 
hogany  Hall  Clock. 

Friends  and  associates  of  W.  R.  Hotch- 
kin,  who  is  retiring  from  the  office  of 
advertising  and  sales  manager  of  Gimbel 
Bros,  in  this  city,  gave  him  a  dinner 
Thursdav  night  at  the  Waldorf-Astoria. 
Mr.  Hotchkin  has  purchased  an  interest 
in  the  Cheltenham  Advertising  service 
and  will  be  actively  associated  with  that 
agency. 

Mr.  Hotchkin  was  for  eleven  years 
advertising  manager  for  John  Wana- 
maker  in  this  city,  and  before  that  for 
many  years  was  with  John  Wanamaker 
in  Philadelphia. 

The  dinner  program  was  a  handsomely 
printed  folder  one  yard  long,  which  con¬ 
tained  as  a  frontispiece  a  picture  of  Mr. 
Hotchkin.  The  speakers  were  James 
O’Flaherty,  Theodore  S.  Fettinger.  Louis 
Rosenberg,  Justin  McCarthy,  William  C. 
'Freeman,  Samuel  Brill.  E.  D.  Gibbs, 
Ingalls  Kimball,  John  H.  Hawley  and  F. 
Irving  Fletcher.  A  telegram  from  A.  A. 
Christian  was  read.  R.  F.  R.  Huntsman 
was  the  toastmaster. 

.\n  interesting  feature  of  the  evening 
was  the  presentation  to  Mr.  Hotchkin 
of  a  mahogony  hall  clock  as  the  gift  of 
his  many  friends. 

Those  present  at  the  dinner  were : 

E.  D.  Gibbs.  Cha«.  F.  Dodd,  Fenj.  T.  Buttfr- 
worth,  Samuel  Brill,  James  C.  Dayton,  John  C. 
Cook,  H.  L.  Stoddard.  William  C.  Freeman, 
Bernard  H.  Bidder,  R.  F.  R.  Huntsman,  James 
O’Flahertv.  Stephen  C.  BerRer.  Justin  Mc¬ 
Carthy,  Preston  P.  Lynn,  Walter  Hammitt. 


James  O’Flaberty,  Jr.,  Ralph  Trier,  Louis 
Rosenberg,  Joseph  B.  Shefield,  John  H.  Hawley, 
G.  Franklin  Bailey.  Malcolm  Strauss,  Robert  L. 
Stillson.  John  E.  O’Mara.  Edward  t\.  Westfall, 
W.  D.  Walker,  Roger  J.  O’Connell,  Ingalls  Kim¬ 
ball.  H.  G.  Cleveland,  W.  J.  F.  Dailey,  J.  Frank 
Beale,  Jr.,  Dr.  D.  C  Adams,  A.  D.  Honeyman, 
Hon.  Frank  W.  Meyer,  F.  Irving  Retcher,  Theo¬ 
dore  S.  Fettinger,  S.  H.  Ditchett,  Walter  A. 
Olsen,  Louis  Gimbel.  Freeman  E.  Wright, 
Harry  Y.  Haden.  F.  E.  Colson,  Jason  Rogers, 
Howard  Davis,  William  Ostrander.  Thomas  D. 
Taylor,  Martin  C.  Ready,  William  Berri,  H.  S. 
Tibbs,  E.  M.  Alexander  A.  H.  Gamble,  Joseph 
R.  Appel,  John  Appel,  Lew  Hahn,  A.  E.  Erick¬ 
son,  Charles  Powell,  A.  A.  Christian,  E.  F. 
Hooper,  Corbett  McCarthy,  Frank  McLaughlin. 
El  wood  H.  Randolph. 


NEWS-POST  LIBEL  SUIT. 


Philstdelpkia  Grand  Jury  Find  Twenty- 
five  Indictments  Against  It. 

Because  the  Philadelphia  News-Post, 
an  independent  afternoon  paper,  printed 
a  petition  of  a  committee  of  citizens 
protesting  against  the  conduct  of  Magis¬ 
trate  Thomas  McFarland,  the  grand 
jury  on  Thursday  returned  twenty-four 
indictments  of  criminal  libel  against  the 
editors  of  the  paper  and  the  signers  ol 
the  petition.  Marten  Le  Pew,  editor; 
Hamilton  B.  Clark,  vice-president ;  Ed¬ 
ward  F.  Roberts,  managing  editor,  and 
Charles  P.  Sweeney,  reporter  of  the 
News-Post,  were  charged  with  having 
conspired  with  the  citizens  to  libel  the 
magistrate. 

The  petition,  which,  it  is  charged,  was 
libelous,  asked  the  public  safety  director 
to  remove  the  magistrate  from  their 
neighborhood,  because  they  charged  his 
immoral  life  was  a  menace  to  the  city. 


TABLE  OF  CONTENTS. 


Warren  Didn’t  Shoot . Front  Page 

Reuter  Condemned  . Front  Page 

Shaffer  Buys  Republican . Front  Page 

Newspaper  Union  Suit  Ends . Front  Page 

Washington  Topics  .  886 

Glvnn  Confers  with  Editors .  386 

San  Francisco  Notes  .  886 

Denies  Warren  Contract .  386 

Chicago  Happenings  .  387 

Wants  Heavy  Damages .  387 

California  Society  Dines .  887 

Kentucky  Notes  .  887 

•Art  in  Newspaper  Making .  388 

Fast  Record  in  Baltimore .  888 

Women  Mailers  of  American  Press . 390 

New  ■  Publications  .  891 

New  Incorporations  .  391 

Newspapers  .^re  First .  392 

On  Local  Co-operation .  393 

Journalism  Teachers’  Plans .  398 

Obituary  Notes  .  893 

Editorial  Page  .  394 

Personal  Page  .  395 

Among  the  New  Books .  396 

Prosperity  at  Middletown  .  396 

Plan  Circulation  Audits .  397 

Changes  in  Interest .  397 

Seeks  to  Enioin  Clubbing .  897 

Circulation  Schemes  .  898 

Press  Associations  .  398 

Daily  Ad  Men  Dine .  399 

Dinner  to  W.  R-  Hotchkin .  400 

Trade  Press  Dinner...... .  <00 

Trade  Unionism  and  Politics .  <01 

Carriers’  Savings  Bank .  <01 

Religious  Ad  Movement .  <01 

Newspaper  Woman  Secretary .  <01 

Tips  For  the  Ad.  Manager .  <02 

On  the  Keying  of  Ads .  <02 

Live  Ad.  Club  News . <03 


INDEX  TO  ADVERTISEMENTS. 

Allen  &  Ward .  <03 

American  Newspaper  Exchange .  398 

.American  Snorts  Publishing  Co .  <03 

Anderson,  C.  T.,  Special  .\gency .  <03 

Anderson  Daily  Mail...... .  <02 

Armstrong,  ColUn  Advertising  Company..  <08 

Asburv  Park  Press .  <02 

.\iigusta  Chronicle  .  <0“ 

Atlanta  Constitution  .  <02 

Atlanta  Journal  .  <02 

Aver,  N.  W.,  &  Son .  397 

Baltimore  Sun  .  <02 

Barnhart  Brothers  &  Spindler .  398 

Beers  .\dvertising  Agency .  <03 

Bolletino  Delja  Sera .  <02 

Boston  American  .  397 

Branham.  John  M.,  Company .  <08 

Bricka,  Geo.  W .  <03 

Budd.  The  John,  Company .  403 

Buffalo  Evening  News .  897 

Burrelle  . 

Butte  Miner  . . . •  <02 

Carnenter-Scheerer  Special  Agency .  <08 

Catholic  Printing  Company .  396 

Central  Press  Association .  <00 

Chester  Times  . <02 

Chicago  Evening  American  .  397 

Chicago  Polish  Dailv  Zgoda .  <02 

Chicago  Scandinavian  .  <02 

Chico  Enterprise  .  <02 

Classified  Ad/ert^'ements . 395 

Classified  .Ad  Company .  <03 

Cleveland  Plain  Dealer .  ^0"’ 

Columbia.  The,  State .  <02 

Columb-’s  I..edger  .  <02 

Cone,  Lorenzen  &  Woodman .  <01 

De  Clerque,  Henry .  <08 

Des  Moines  Register  &  Leader .  <02 

Detroit  News  .  *08 

Detroit  Saturday  Night .  897 

Dctrinion  Press  Clipping  Agency .  198 


Dubuque,  The,  Times-Joumal .  <02 

Export  .Advertising  Ageu  "y  .  4'j8 

Fort  Worth  Star-Telegram .  <02 

Frank,  Albert,  &  Co .  <03 

Guenther-Bradford  &  Co .  408 

Hartford  Times  .  399 

Harwell,  Cannon  &  McCarthy  .  398 

Henkel,  F.  W . . .  .  zos 

Hoe,  R.,  &  Co .  386 

Houston  Chronicle  .  <02 

Howland,  H.  S,  Advertising  .Agency. _ <08 

Intcrnrtional  News  Service . <00 

International  Syndicate  .  <O0 

Jackson  Patriot  .  402 

Johnstown  Daily  Democrat .  402 

Joliet  Herald  .  <02 

Joliet  News  .  <02 

Keator,  .A.  R .  403 

Lee-Jones,  Inc .  403 

Lincoln  Freie  Presse .  402 

Lindenstein,  S-  G .  403 

L’ltalia,  San  Francisco .  393 

T.ondon  Free  Press .  402 

Los  Angeles  Examiner .  S;)7 

I.a)s  Angeles  Record... .  402 

Los  Angeles  Tribune .  4i)S 

Ixiuisville  Courier-Journal  .  102 

Louisville  Times  .  40J 

Meirphis  News-Scimitar  . 402 

Mergenthaler  Linotype  Company .  401 

Meyen  C.,  &  Co .  4','3 

Mi/waukee  Evening  Wis .  402 

Minneapolis  Tribune  .  402 

Montreal  La  Patrie .  402 

Montreal  T.a  Presse .  402 

Nashville  Banner  .  402 

New  Orleans  Daily  States .  402 

New  Orleans  Item .  896 

New  Orleans  States .  '02 

News  League  of  Ohio .  397 

Newspaper  Feature  Service .  400 

New  York  Evening  Journal .  397 

New  York  Evening  Globe .  892 

New  York  Evening  Mail .  896 

New  York  Herald .  891 

New  York  Times .  896 

New  York  Tribune .  397 

Northrup,  Frank  R .  403 

Notre  Dame,  The,  Ave  Maria .  403 

Okie  Co.,  F.  E .  398 

Palmer,  C.  M .  895 

Payne  &  Young .  408 

Peoria  Star  .  402 

Peoria  Tournal  .  396 

Peoria  Herald-Transcript  .  402 

Phoenix  Gazette  .  402 

Pittsburgh  Dispatch  .  896 

Pittsburgh  Press  .  896 

Pittsburgh  Press  .  402 

Pittsburgh  Sun  .  396 

Plainfield  Courier-News  .  402 

Popular  Mechanics  Magazine .  392 

Powers  Photo  Engraving  Co .  368 

Putnam  &  Randall .  408 

St.  Louis  Post-Dispatch .  402 

San  Francisco  Bulletin .  402 

Santa  Barbara  Independent .  402 

Seattle  Post-Intelligencer  .  402 

Seattle  Times  .  397 

Stamford  Advocate  .  897 

Stockton  Record  .  402 

Stockwell  Special  Agency .  403 

Topeka  Daily  Capital .  896 

Troy  Standard  Press .  402 

Turner’s  Bulletin  .  398 

United  Press  .  400 

Union  Syndicate  .  400 

V’eree  &  Conklin .  403 

Washington  Herald  .  397 

Western  Press  Exchange .  398 

Wilkes-Barre  Times-Leader  .  402 

Wood,  H.  A.  W.  &  Beniamin .  898 

World  Color  Printing  Co .  400 

Yoik  Gazette  .  402 

Youngstown  Vindicator  .  402 


In  Holiday  Spirit 

By  BARBARA  BOYD. 

This  new  series  runs  through  November  and 
December,  the  months  in  which  the  social  spirit  is 
at  its  zenith. 

The  International  Syndicate  -  Baltimore,  Md. 

TRADE  PRESS  DINNER. 


How  the  Big  Convention  Was  Worked 
Up  Described  by  Mr.  Ukers. 

The  New  York  Trade  Press  Associa¬ 
tion  held  its  first  dinner  of  the  season 
at  the  Hardware  Club  Friday  evening, 
Oct.  24.  The  general  subject  of  the 
speeches  was  “The  Results  of  the  Con¬ 
vention,’’  meaning,  of  course,  that  of  the 
Federation  of  Trade  Press  .Associations 
recently  held  in  this  city. 

One  of  the  most  interesting  addresses 
of  the  evening  was  that  of  W.  11.  Ukers, 
publisher  of  the  Tea  and  Coffee  Trade 
Journal,  who  told  how  the  convention 
was  worked  up  by  the  committee  of  ar¬ 
rangements,  of  which  he  was  chairman. 
From  what  he  said  it  was  quite  evident 
that  the  public  has  little  realization  of 
the  amount  of  hard  work  involved. 
Preparations  for  the  event  began  five 
months  in  advance.  The  program  was 
completed  three  months  before  it  was 
given,  but  was  announced  only  a  few 
weeks  ahead. 

h'rom  .April  right  up  to  the  date  of 
the  big  meeting  the  committee  sent  out 
at  intervals  letters,  circulars,  booklets 
and  various  kinds  of  advertising  matter 
to  stir  up  interest  in  the  event.  The 
trade  papers  ran  articles  and  advertise¬ 
ments  about  it,  and  everything  was  done 
that  possibly  could  be  done  to  make  the 
trade  publishers  and  editors  want  to  go. 

The  following  are  some  of  the  con¬ 
crete  facts  given  by  Mr.  Ukers  about 
the  work: 

“Sixty  of  the  federation  papers  do¬ 
nated  advertising  space  which,  at  card 
rates,  figured  up  $!5,034.46. 

“Thirty-six  non-federation  papers  con¬ 
tributed  advertising  space  to  the  value 
of  $2,277.50. 

“Then  there  were  contributions  from 
some  sixty-odd  papers,  both  members 
and  non-members,  which  failed  to  send 
in  any  reports,  the  value  of  which  was 
estimated  at  $1,950,  making  a  grand 
total  of  $13,201.96  for  the  cause  of 
trade  press  betterment. 

“During  the  six  months  the  commit¬ 
tee  on  arrangements  distributed  among 
trade  paper  editors  and  publishers,  and 
the  selected  list  of  3,000  names  of  manu¬ 
facturers,  sales  managers  and  advertis¬ 
ing  men  interested  in  the  trade  press, 
some  31,250  pieces  of  advertising  litera¬ 
ture,  including  circular  letters,  broad¬ 
sides,  advertisements,  reading  notices, 
programs  and  calendars.  The  incidental 
expenses  (about  $2,000)  for  the  han¬ 
dling  of  this  campaign  were  borne  by 
the  New  York  Trade  Press  Association. 
All  the  members  of  the  committee  gave 
their  time  and  services  to  the  work 
without  charge.  It  can  be  said  that  no 
such  generous  contributions  to  the  trade 
paper  cause  have  ever  before  been  made 
in  the  history  of  the  federation  move¬ 
ment. 

“The  net  result  was  that  where  the 
committee  hadn’t  hoped  for  an  attend¬ 
ance  exceeding  2.50,  some  650  registered. 
About  25  per  cent,  of  these  were  manu¬ 
facturers  or  advertising  men,  so  that 
the  convention  became  in  very  truth  ‘a 
reunion  of  advertisers  and  publishers.’ 

“The  biggest  thing  accomplished  by 
the  convention  was  to  secure  general 
recognition  of  the  trade  paper  as  an  in¬ 
dispensable  factor  in  the  business  life 
of  the  nation.  This  being  so,  let  every¬ 
one  (advertising  men,  magazine  men, 
newspaper  publishers)  lend  a  hand  to 
help  make  it  a  more  efficient  instrument 
of  business  promotion.” 
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TRADE  UNIONISM  AND  POLITICS.  carriers*  savings  bank.  religious  ad  movement. 

Henry  W.  Cherouny.  How  the  Columbus  Ledger  Helps  Baltimore  Business  Men  Extend  Cam* 


(Continued  from  U 

While  now  the  Socialists  are  prating 
their  vown  virtues  and  dilating  year  in 
and  otit  on  what  is  their  gospel  truth— 
the  nationalization  of  the  productive 
capital;  German  employing  and  em¬ 
ployed  trade  unionists  quickly  limit 
competition  among  themselves  and  thus 
enlarge  the  share  of  each  trade  in  the 
national  income  from  industry,  relying 
on  skill  and  knowledge  for  a  steady  in¬ 
crease  of  the  total  income  from  in- 

*^\he  newspaper  publishers  and  printers 
of  Germany,  England  and  America  (I 
mention  distinctly  the  International 
Typographical  Union  in  this  connect¬ 
ion)  were  always  not  only  the  most  ad¬ 
vanced  but  also  the  most  steady  and 
conservative  champions  of  pure  trade 
unionism.  After  many  unsatisfactory 
attempts,  since  1848,  to  bring  about  a 
union  of  employers  and  employes,  a  per¬ 
fect  league — “tariff  association” — came 
to  life  in  1906.  Its  success  rests  on  a 
pact  between  the  journeymen  and  print¬ 
ers’  national  trades  unions.  The  main 
features  of  this  remarkable  document 
read  thus : 

-j. — ( a)  The  Journeymen  Printers’ 
Union  binds  itself  to  admit  only  such 
employes  as  members  as  belong  to  the 
tariff  association  of  the  German  print¬ 
ers.  The  members  of  the  Employing 
Printers’  .^ssociation  are  bound  to  em¬ 
ploy  onlv  “tariff-true”  journeymen. 

(h)  The  Employing  Printers’  Asso¬ 
ciation  binds  itself  to  admit  only  “tariff- 
true”  journeymen  as  members.  The 
members  of  the  Journeymen  Printers’ 
Union  are  obliged  to  work  only  in 
“tariff-true”  printeries. 

Sec.  9. — Both  contracting  parties  bind 
themselves  to  proceed  in  comnron 
against  “slingers”  in  the  trade  (schleu- 
ders,  that  is,  against  unfair  competitors). 
Complaints  of  this  kind  are  to  be  made 
at  the  office  of  the  District  Joint  Com¬ 
mission,  who  have  to  refer  the  exam¬ 
ination  and  decision  of  the  question  of 
guilt  to  the  court  of  honor  which  is  to 
be  established  in  the  leading  city  of 
each  district.  The  court  of  honor  is 
bound  to  submit  the  facts  and  its  ver¬ 
dict  to  the  National  Joint  Commission, 
which  resolves  upon  further  measures. 

The  common  scale  of  the  “tariff  as¬ 
sociation”  is  prefaced  thus:  “This 
tariff  is  an  expression  of  what  master 
and  journeymen  printers  consider  right 
and  meet  in  the  printing  works  of  the 
German  Empire.” 

It  provides  for  a  normal  day  and 
equal  shop  custom  in  large  and  small 
towns.  Establishes  a  common  scale _  in 
the  whole  empire,  allowing  an  addition 
in  large  cities.  Regulates  the  number 
of  apprentices  in  press  and  composing 
rooms,  provides  for  an  equitable  method 
of  discharging  and  admits  special  con¬ 
tracts  in  regard  to  hours  of  labor  to 
suit  special  productive  purposes. 

THE  GERMAN  TARIFF  ASSOCIATION. 

For  the  introduction  of  the  common 
scale  and  the  carrying  out  of  the  pro¬ 
visions  of  the  contract,  the  following 
bureaus  were  established,  and  are  now 
in  'operation  in  95  per  cent,  of  German 
printerdom : 

1.  The  Printers'  Congress  consists  of 
nine  employers  and  nine  journeymen, 
and  meets  only  on  particular  occasions 
for  the  purposes  of  making  collective 
contracts  and  supervising  the  execution 
of  the  Common  Rule.  The  members 

‘of  the  Congress  are  elected  by  the  men 
in  the  printing  offices  in  each  of  the 
nine  districts  into  which  the  empire  has 
been  divided.  Thus  there  are  no  “mass 
meetings”  to  control  all  trade  affairs. 
Tenure  of  office  is  three  years. 

2.  The  National  Joint  Commission 
wields  the  executive  power  of  the 
league.  It  is  composed  of  three  em¬ 
ployers  and  three  employes,  all  ap¬ 
pointed  by  the  Congress. 

n.  The  District  Joint  Commissions 
are  composed  of  the  members  of  the 
Congress  living  in  the  districts  and  of 
the  two  chairmen  of  the  trade  courts 
domiciled  in  the  printing  center. 
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3.  The  Trade  Courts  have  jurisdiction 
in  all  difficulties  arising  in  individual 
offices  working  under  the  common  scale. 
They  consist  of  at  least  two  or  at  most 
five  elected  members  from  each  part,  and 
meet  at  least  twice  a  month.  Eligible 
are  only  union  employes  and  union  jour¬ 
neymen.  One  employer  and  one  jour¬ 
neyman  preside  and  appoint  two  secre¬ 
taries.  The  court  is  competent  when 
twv)  judges  from  both  camps  are  pres¬ 
ent.  Only  an  equal  number  from  both 
sides  can  vote;  if  there  happen  to  be 
present  more  members  of  one  side  than 
of  the  other,  the  surplus  members  can 
act  only  in  an  advisory  capacity.  A  tie  of 
votes  is  equal  to  a  dismissal  of  the  case. 
The_  costs  are  borne  by  the  defeated 
parties.  Any  dismissed  case  can  go  to 
appeal. 

4.  The  Common  I^abor  Bureaus  have 
to  take  care  in  the  first  instance  of 
union  men  and  union  offices,  and  then 
of  such  as  are  willing  to  sign  the  com¬ 
mon  scale  and  to  take  the  obligation  in 
writing.  Provision  for  union  men  who 
lost  their  situations  through  loyalty  is 
the  first  duty.  The  bureaus  are  under 
control  of  the  Joint  Commission.  In 
case  of  serious  difficulties,  the  two 
chairmen  of  the  branch  office  can  stop 
the  use  of  the  labor  bureau  until  settle¬ 
ment  is  reported  in  writing.  Difficu’ties 
arising  from  the  operations  of  the  labor 
bureau  go  before  the  Joint  Commission, 
whose  decision  is  final.  The  expenses 
are  borne  by  both  parties  to  the  com¬ 
mon  scale. 

5.  The  Common  and  High  Trade 
Schools  are  under  comnron  supervision, 
of  which  I  hope  to  speak  later  on.  The 
State  compels  every  employer  to  send 
his  boys,  and  every  ward  is  treated  ac¬ 
cording  to  law,  while  the  municipalities 
must  do  their  share. 

In  this  way  German  printerdom  has 
arrived  at  social  peace.  There  is  a 
common  scale  and  comnr.in  shop  cus¬ 
tom.  No  emplover  has  any  difficulties 
with  his  men.  Not  arbitration,  but  trade 
courts,  settle  all  cases  between  em¬ 
ployers  and  employes.  From  these 
courts  and  tho  Printers’  Leagues’  Union 
.Appellate  Division  dissatisfied  men  can 
appeal  to  the  State  courts. 

The  total  income  of  the  German 
printing  trade  has  been  considerably  in¬ 
creased  and  a  satisfactory  distribution 
thereof  has  resulted  from  the  alliance. 
I’n  to  the  year  of  1908  thirty  similar 
alliances  have  been  formed,  and  I  be¬ 
lieve  since  that  time  all  skilled  trades 
work  on  the  same  principles. 

The  country  increases  in  wealth  and 
stability  of  markets.  Because  where 
tacb  trade  defends  its  right  share  of 
the  national  income  and  divides  it  sat¬ 
isfactorily  in  the  form  of  profits,  sala¬ 
ries  and  wages,  there  is  a  healthy  and 
steady  purchasing  power,  a  large  do¬ 
mestic  market,  as  a  sure  foundation  for 
a  successful  export  trade,  enhanced 
through  superior  knowledge  and  skill 
of  the  rank  and  file  of  industry. 

This  ends  my  story.  I  shall  not  offer  any 
advice  to  the  trade,  because  whenever 
I  did  so  I  was  informed  that  comuTon 
sense  trade  ntles  might  suit  Europeans 
but  not  .Americans.  Only  leading  jour¬ 
neymen  printers  have  met  me  and  de¬ 
clared  their  readiness  to  take  the  matter 
of  reformation  in  hand  as  soon  as  the 
employers  would  be  ready.  Let  me  only 
remind  all  those  who  own  type  and 
presses  that,  whether  they  want  satis¬ 
factory  collective  agreements  with  arbi¬ 
tration  which  is  not  a  mockerv,  or  even 
preparation  for  war,  they  must  unite 
in  order  to  hold  a  strategical  position 
equal  to  that  of  the  journeymen.  With 
the  present  schisms  among  the  holders 
of  printing  material,  they  appear  in 
sorely  broken  up  columns,  while  their 
unions  form  one  bold  phalanx.  No  gen¬ 
eral  will  deploy  a  company  to  attack  the 
solid  front  of  a  good  officered  army 
corps.  Also,  in  bargaining  on  the  peace¬ 
ful  field  of  business,  he  always  gets  the 
best  terms  who  is  strategically  in  the 
best  position. 


Newsboys  to  Save  Money. 

W.  E.  Pope,  who  presides  over  the 
circulation  department  of  the  Columbus 
(Ga.)  Ledger,  a  short  time  ago  estab¬ 
lished  “The  Carriers’  Savings  Bank,” 
which  has  proved  such  a  success  that 
most  of  the  boys  connected  with  the 
paper  now  have  a  growing  bank  ac¬ 
count.  In  writing  about  the  matter  to 
The  Editor  and  Publisher  Mr.  Pope 
says : 

“We  own  and  control  all  the  delivery 
routes,  and  in  carrying  on  the  work  we 
found  that  as  a  rule  the  boys  are  started 
to  work  by  their  parents,  who  take  their 
earnings  from  them,  probably  for  the 
purpose  of  teaching  them  to  save  money. 
This  latter  scheme,  however,  works  the 
other  way.  First,  it  encourages  the 
boys  to  use  money  that  does  not  belong 
to  them — the  collections;  and  second,  as 
the  boys  get  nothing  for  spending 
money,  they  are  only  interested  to  the 
extent  of  delivering  their  papers  qs  soon 
as  possible  so  that  they  can  get  back  to 
their  play. 

“Our  first  effort  in  establishing  the 
Carriers’  Bank  was  to  obtain  the  co¬ 
operation  of  the  parents.  We  secured 
their  consent  to  let  the  boys  liave  all  the 
money  they  made  so  that  they  can 
handle  it  themselves  and  put  it  in  the 
bank  for  future  use.  The  result  has 
been  most  satisfactory,  for  the  boys  are 
now  anxious  to  make  every  cent  they 
can. 

“I  have  forty-three  boys,  and  over 
two-thirds  of  them  have  already  started 
savings  accounts  and  a  race  is  on  to  see 
which  one  can  save  the  most.  By  giving 
a  bonus  of  twenty-five  cents  every  two 
weeks  to  any  boy  who  has  not  received 
a  single  stop  order  or  complaint,  quite 
a  number  make  extra  money  that  way. 
I  also  give  every  carrier  a  commission 
of  ten  per  cent,  on  all  collections  over  a 
certain  amount.  This  is  also  extra 
money  and  it  encourages  the  boys  to 
push  their  collections.  They  are  also 
given  a  commission  on  all  new  orders 
turned  in  by  themselves.  In  this  man¬ 
ner  some  of  the  boys  make  as  high  as 
$2  a  week  extra,  over  and  above  the 
salary  of  $1.50  and  $2  that  we  pay  them. 

“Since  I  started  the  savings  depart- 
n»ent  my  pay  roll  has  dropped  down  to 
about  half,  as  practically  all  the  boys 
have  accounts,  allowing  their  money  to 
remain  in  the  office  and  be  placed  to 
their  credit.  We  pay  them  four  per 
cent,  on  all  deposits  of  $5  or  more. 
While  we  are  encouraging  the  boys,  the 
plan  helps  the  office  as  well.” 


Philippines  Printer  Resigns. 

John  S.  Leech.  Director  of  Printing 
of  the  Philippine  Islands,  at  Manila,  has 
resigned  from  office.  In  a  statement  he 
says  his  resignation  was  requested  after 
he  refused  to  divulge  cablegrams  of 
protests  sent  to  Washington  bv  mem¬ 
bers  of  the  Manila  Typographical 
Union  against  the  prospective  salary  cut 
by  the  legislature.  Mr.  Leech  adds  that 
he  felt  it  his  duty  to  remain  loyal  to  the 
men’s  organization,  of  which  he  is  an 
honorary  member.  Moreover,  he  main¬ 
tains.  he  must  recognize  the  men’s  right 
of  petition. 


Walker  on  Western  Lecture  Tour. 

Rvan  Walker,  the  cartoonist-lecturer, 
of  New  A’ork.  is  on  the  Pacific  Coast, 
where  he  is  filling  lecture  dates,  left 
open  by  the  illness  of  Eugene  V.  Debs, 
the  Socialist.  He  onened  his  course  last 
month  at  Grand  Junction,  Colo.,  and 
then  went  to  Seattle  and  cities  adjoin¬ 
ing  in  Washington  and  Oregon.  He 
will  also  fill  engagements  in  California, 
Utah.  Idaho,  Colorado  and  Kansas.  Mr. 
Walker’s  lectures  are  unique  and  have 
met  with  distinct  success.  He  illus¬ 
trates  them  himself,  using  colored  cray¬ 
ons  on  verv  lar^e  .sheets  of  paper  which 
are  placed  on  an  easel  of  his  own  in¬ 
vention.  Much  space  has  been  devoted 
in  the  newspapers  to  his  clever  draw¬ 
ings  and  ready  wit. 


paigns  to  Two  More  Newspapers. 

The  men  who  inaugurated  the  religi¬ 
ous  advertising  campaign  in  the  Balti¬ 
more  News  Jan.  4,  and  which  has  con¬ 
tinued  each  Saturday  since  with  a  half 
page  display  ad  have  extended  the  cam¬ 
paign  to  two  other  Baltimore  newspa¬ 
pers,  the  Sun  and  the  Evening  Sun. 

The  inauguration  of  this  religious  ad¬ 
vertising  campaign  early  in  the  year 
in  advertising.  For  the  first  time  in 
the  history  of  the  church,  modern  ad¬ 
vertising  methods  were  called  into  serv¬ 
ice.  In  the  extention  of  this  campaigpi 
to  the  Sun  is  the  best  indication  that 
the  Baltimore  business  men  who  are 
preparing  and  paying  for  these  ads 
have  been  satisfied  with  the  results. 

No  one  movement  on  the  part  of  the 
church  in  Baltimore  in  recent  years 
caused  more  discussion  than  these  ad¬ 
vertising  campaigns.  Graham  Taylor,  in 
a  recent  issue  of  Survey,  writes:  “oince 
the  Men  and  h'orward  Movement  em¬ 
phasized,  through  its  publicity  commis¬ 
sion,  the  value  of  using  the  press,  re¬ 
ligious  advertising  has  been  discussed  at 
many  conferences  and  attempted  in  a 
number  of  cities.  The  most  enterprising 
and  journalistic  attempt  to  advertise  the 
churches  in  the  daily  press  is  that  of  the 
allied  Protestant  churches  in  the  Balti¬ 
more  News.  A  whole  page  is  used  in 
each  paper  every  week.  The  lower  half 
of  it_  contains  notices  of  religious  serv¬ 
ices  in  the  usual  form.  The  upper  por¬ 
tion  is  devoted  to  display  headlines  and 
paragraphs,  really  advertising,  through 
cartoon  and  print,  the  attitude  which  is 
or  should  be  taken  by  the  church  toward 
some  uppermost  interest.” 

The  actual  handling  of  the  religious 
advertising  campaign  in  the  Baltimore 
News  is  in  charge  of  .Arthur  G.  Tur¬ 
ner,  manager  classified  department,  to 
whose  energies  and  initiative  is  largely 
due  the  practical  extension  of  the  idea. 


NEWSPAPER  WOMAN  SECRETARY 


Hughe*  Goe*  to  England  aa  As¬ 
sistant  to  John  A.  Reid. 

Miss  Katherine  Hughes,  formerly  a 
member  of  the  editorial  staff  of  the 
Montreal  Star  and  for  several  yean 
provincial  archivist  and  secretary  to 
Hon.  .Arthur  L.  Sifton.  Premier  of  Al¬ 
berta.  has  been  appointed  secretary  and 
assistant  to  John  A.  Reid,  the  newly  ap¬ 
pointed  agent  general  for  Alberta  in 
England,  to  be  stationed  in  London. 

Miss  Hughes  has  shown  herself  capa¬ 
ble  of  doing  a  man’s  wo.’ic  on  more 
than  one  occasion.  In  the  summer  of 
1909  she  made  a  tour  alone  through  the 
Peace  River  and  .Athabasca  districts  by 
frontier  stage,  river  boats,  canoe  and 
scows,  and  while  connected  with  the 
Edmonton  Bulletin  she  represented  the 
journal  in  the  press  gallery  of  the  Al¬ 
berta  Legislature.  .She  has  filled  the 
post  of  secretary  to  Premier  Sifton  with 
gratifying  success,  and  in  this  connec¬ 
tion  has  shown  marked  tact  and  abil'ty 
in  dealing  with  all  kinds  of  oeople. 

Miss  Hughes  has  written  several 
hooks,  her  most  ambit'ous  effort  being 
“Archbishop  O’Brien.  Man  and  Church- 
man.”  She  has  also  contributed  short 
stories  and  articles  to  Canadian  and 
Amer  can  magazines  and  is  a  contribu¬ 
tor  to  the  timber  section  of  the  Cana¬ 
dian  Encvclooedia. 

Miss  Hughes  edited  the  Christmas 
magazine  of  the  Edmonton  Bulletin 
from  1906  to  1908,  when  she  was  ap¬ 
pointed  to  the  post  of  provincial  archi¬ 
vist  and  private  secretary  to  Premier 
Sifton.  In  1909  she  filled  the  nos^ion  of 
vice-president  of  the  Canadian  Wom¬ 
en’s  Press  Club. 


Receives  Letter  to  Bret  Harte. 

•Although  fifty  years  have  passed 
since  the  late  Bret  Harte  began  his 
career  on  the  Humboldt  (Cal.)  Times, 
the  editor  of  that  paper  recently  re¬ 
ceived  a  letter  from  a  Santa  Ana  (Cal.) 
man,  addressed  to  Harte. 
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TIPS  FOR  THE  AD  MANAGER. 

J.  Walter  Thompson  Co.,  44  East  Twenty- 
third  street.  New  York  City,  is  handling  or¬ 
ders  for  the  Hearst  Magazine,  New  York 
City. 


J.  H.  Hartzell  Co.,  Bulletin  building,  Phila- 
ddphia.  Pa.,  will  place  the  advertising  for 
the  Commercial  Casualty  Insurance  Co.,  98 
William  street,  New  York  City. 


George  Batten  Co.,  Fourth  Avenue  building, 
New  York  City,  is  forwarding  contracts  to  a 
few  New  York  State  papers  for  the  Shinola 
Co.,  Clacking,  Rochester,  N.  Y. 


Frank  Presbrey  Co.,  456  Fourth  avenue. 
New  York  City,  is  renewing  copy  for  the 
Hamburg-American  Line,  45  Broadway,  New 
York  City. 


Stack  Advertising  Agency,  Heyworth  build¬ 
ing,  f^icago,  is  again  making  a  few  contracts 
with  Western  papers  for  Swift  &  Co.,  of  the 
same  city. 

Hugh  McAtamney  &  Co..  42  Broadway, 
New  York  City,  will  issue  the  advertising  for 
Brady-Murray  Motors  Corporation,  30  Church 
street.  New  York  City. 


Wood.  Putnam  &  Wood,  111  Devonshire 
street,  Boston,  Mass.,  are  sending  out  orders 
to  large  city  papers  for  the  National  Base¬ 
ball  Playing  Card  Co.,  Inc.,  Tremont  street, 
Boston,  Mass. 


Orders  are  going  forward  from  the  E.  P. 
Remington  Advertising  Agency,  1280  Main 
street,  Buffalo,  N.  Y.,  to  New  England  pa¬ 
pers  for  Spencer  Kellogg  &  Sons,  Inc.,  Kel¬ 
logg's  Tasteless  Castor  Oil. 


Simpson.  Showalter  &  Barker.  Vandermft 
building,  Pittsburgh,  Pa.,  are  asking  for  local 
rates  generally  on  6  000,  10,000  and  15,000 
lines  for  a  food  concern. 


W.  H.  H.  Hull  &  Co.,  Tribune  building. 
New  York  City,  are  placing  600  1.  1  t.  orders 
with  large  Sunday  papers  for  Lord  &  Taylor, 
“Merode”  and  “Harvard  Mills”  underwear, 
901  Broadway,  New  York  City. 


Foster  Debevoise  Co.,  15  West  Thirty- 
eighth  street,  New  Y’ork  Citv,  will  handle  the 
advertising  account  for  the  Royal  Mail  Steam 
Packet  Co.,  22  State  street,  New  York  City. 


Cowen  Co.,  John  Hancock  building,  Boston, 
Mass.,  is  reported  to  be  forwarding  orders 
generally  for  P-  Lorillard  Co.,  “Stag  Tobacco,” 
Jersey  City,  N.  J. 


The  Morse  International  Agency,  Fourth 
avenue  and  Thirtieth  street.  New  York  City, 
is  issuing  half  page,  1  t.  orders  to  large  city 
papers  that  use  the  Underwood  typewriter, 
for  the  Underwood  Typewriter  Ca,  of  Syra¬ 
cuse,  N.  Y. 


George  na*t<»n  Co..  Fourth  .\venue  building. 
New  York  City  is  putting  out  copy  on  Mn- 
tracts  for  the  American  Kitchen  Products  Co., 
“Steero  Bouillon  Cubes,”  170  William  street. 
New  York  City. 


Williams  St  Cunnyngham.  59  Madison  street, 
Chicago,  are  making  advertising  contracts  for 
Thomas  B.  Jeffery. 


Morse  International  Agency,  Fourth  avenue 
and  Thirtieth  street.  New  York  City,  is  plac¬ 
ing  240  inches  extra  space  on  contracts  for 
^echam’s  Pills. 


Darlow  Co..  City  National  Bank  building, 
Omaha,  Neb.,  is  forwarding  420  L  2  t.  orders 
for  the  Union  Pacific  Co. 


M.  Volkmann  Agency.  6  Beekman  street. 
New  York  Citv,  is  issuing  42  1.  62  t-  eon- 
tracts  to  Middle  West  papers  for  Vapo  Creso- 
lene.  New  York  City. 


Kilmer,  Binghamton,  is  putting  out  copy  on 
contracts  dirert. 


Edward  D.  Kollock,  201  Devonshire  street, 
Boston.  Mass ,  is  placing  3  t.  a.  w.  readers  for 
five  months  with  a  few  cities  for  Eimer  & 
.\mend  Co.,  New  York  City. 


The  Ireland  Advertising  Agency,  925  Chest¬ 
nut  street,  Philadelphia,  it  is  reported,  will 
shortly  place  orders  for  Diamond,  McDonald 
fc  Co.,  “Blueing.”  409  No.  Fourth  street,  the 
same  city.  It  is  also  sending  out  to  a  se- 


New  Orleans  States 
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lected  list  of  papers  1  in.  t  t  a.  w.  68  t.  or¬ 
ders  for  the  Kieeley  Institute,  Philadelphia,  Pa. 


Albert  Frank  &  Co.,  26  Beaver  street.  New 
York  City,  are  issuing  48  L  3  t.  a.  w.  t.  f.  con¬ 
tracts  for  the  White  Star  Line,  New  York 
City. 


H.  E.  James  Co-,  Philadelphia,  Pa.,  is  is¬ 
suing  208  inches  for  one  year  with  weekly 
papers  for  Sloan’s  Liniment  Co.,  of  the  same 
city. 


Blackburn  Agency,  Patterson  building.  Day- 
ton,  Ohio,  is  making  contracts  for  the  Pre¬ 
scription  Product  Co. 


The  Beers  Advertising  Agency,  New  York 
and  Havana,  is  just  starting  some  3  inch  1 
col.  ads  in  four  leading  Spanish  papers  for 
the'  Chicago  Pan-American  Co.,  8  issues  in 
each  paper  alternate  weeks,  in  Havana,  Cuba. 


ON  THE  KEYING  OF  ADS. 


Devices  Employed  to  Keep  Track  of 
Replies  Received. 

Belfast,  Ireland,  Oct.  9. 
The  Editor  and  Publisher: 

I  am  a  subscriber  to  The  Editor  and 
Publisher  and  look  forward  with  an¬ 
ticipation  for  my  weekly  copy.  As  an 
advertisement  manager  for  an  Irish 
newspaper  which  carries  a  large  num¬ 
ber  of  advertisements,  I  shall  be  glad  if 
you  will,  provided  the  subject  is  of  suf¬ 
ficient  interest  to  you,  answer  the  fol¬ 
lowing  queries  in  an  early  issue  of  your 
paper : 

Is  it  customary  in  large  American 
newspapers  to  have  numbers  to  adver¬ 
tisements,  both  display  and  smalls?  If 
the  smalls  appear  without  number  or 
code  letter  or  letters,  what  is  the  system 
for  checking  same?  I  take  it  that  in 
.America,  as  in  the  British  Isles,  adver¬ 
tisements  addressed  to  the  newspaper 
lioxes  always  bear  a  number. 

British  .Advertising  Manager. 

[There  is  no  general  rule  in  regard 
to  the  keying  of  advertisements.  Local 
display  advertisements  are  not  often 
keyed.  National  advertisers  quite  fre¬ 
quently  use  the  key  when  answers  are 
to  be  directed  to  the  home  office.  Some 
ask  that  replies  be  sent  to  Department 
-A.  or  B,  or  C,  etc.,  at  the  manufactur¬ 
er’s  address.  Others  use  figures  instead 
of  letters.  Sometimes  the  street  num¬ 
ber  is  changed  for  each  paper  in  which 
the  ad  is  nrinted.  This  does  not  cause 
the  confusion  in  the  delivery  of  mail 
that  one  would  naturally  suppose  might 
follow,  because  the  postman  is  familiar 
with  the  name  of  the  firm  and  its  cor¬ 
rect  address.  The  words  “Bureau  A, 
B,”  etc.,  may  be  substituted  for  “De¬ 
partment.”  Small  advertisements  usu¬ 
ally  carry  a  box  number,  to  which  an¬ 
swers  are  to  be  sent  at  the  office  of  the 
newspaper  carrying  the  ad.  By  keying 
the  ad  as  follows,  answer^ to  a  number 
of  advertisements  can  be  sent  to  the 
same  box:  Address  Ted  ford.  Box  112, 
Herald;  a  different  name,  fictitious  or 
otherwise,  being  used  for  each  one. — 
Ed.] 


PLENTY  OF  MONEY  IN  BANKS. 

“How  to  Get  Money  from  the  Sav¬ 
ings  Banks”  is  the  striking  headline  of 
an  advertisement  of  the  Weiler  Piano 
G).,  in  a  recent  Musical  Courier  Ex¬ 
tra.  The  introductory  text  is  so  good 
because  of  the  idea  it  presents  that  it  is 
worth  reproducing. 

“It  is  said  that  ‘money  is  tight;’  that 
there  is  plenty  of  money  in  the  banks, 
but  the  banks  are  not  lending  freely. 
If  you  cannot  get  money  from  the 
banks,  through  the  bankers,  why  not  go 
to  the  depositors?  The  money  in  the 
banks  doesn’t  belong  to  the  banks,  you 
know.  It’s  the  people’s  money.  The  peo¬ 
ple  can  draw  it  out.  The  people  can 
turn  it  over  to  vou,  if  they  want  to. 

“Do  you  realize  that  there  are  mil¬ 
lions  of  the  people’s  money  on  deposit 
in  the  savings  banks?  That  there  are 
many  thousands  of  dollars  lying  in  the 
savings  banks  of  your  town,  and  your 
territory — right  now? 

“Why  not  after  the  cash  in  the 
savings  banks?” 


The  Hardware  Review  has  leased  the 
entire  forty-first  floor  of  the  Wool- 
worth  building  for  a  term  of  years. 


Publications  examined  by  tbe  Association  of  American  Advertisers,  of 
wbicb  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulatioa 
was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 
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DISPATCH  . 

. . .  Pitttburgk 

PRESS  . 

. . .  Pittsburgh 

GERMAN  GAZETTE . 

.  Philadelpliia 

TIMES-LEADER . 

Wilkes-Barre 

GAZETTE  . 

. York 

SOUTH  CAROLINA. 

DAILY  MAIL . 

. . .  .Andersea 

THE  STATE . 

. . .  .Columbia 

(Sworn  Cir.  June,  1913.  D.  21,733;  S.21.960) 

TENNESSEE. 

NEWS-SCIMITAR  . 

...  .Mempbis 

BANNER  . 

....  Nashville 

TEXAS. 

STAR-TELEGRAM  . Fort  Wor* 

SworncirculsHon  over  25,000  <laily.  Only  daily  ia 
Fort  Worth  that  pennitted  1912  examination  by 
Association  of  American  Advertiaera. 

CHRONICLE  . .T7TT7 . Houston 

The  Chronicle  guarantees  a  circulation  of  35,- 
000  daily  and  42,000  Sunday.  Increase  in 
advertising  rates  effective  January  I,  1913. 


THE  SUN..... . .  .Baltimore  WASHINGTON. 

h«$  a  combined  net  paid  circulation  or  - 

127,000  copies  daily,  M,000  of  which  POST-INTELLIGENCER  . Seaitls 

are  served  in  Baltimore  homes.  -  -  " - . 


MICHIGAN. 

PATRIOT  (Morning) . .Jackson 

Daily  (Except  Monday) 

AvartM  Yanr  of  1912 
Daily .  IOiM9  Sunday .  Il,fi29 


MINNESOTA. 


TRIBUNE.  Mom.  h  Eve . Minneapolis 

MISSOURI. 


PORT-DISPATCH  . St.  Louit 


NEW  AD  INCORPORATIONS. 

Los  Angeles,  Cal. — Stereo- Advertis¬ 
ing  company;  capital,  $20,000.  Direc¬ 
tors;  H.  S.  Gay,  E.  W.  Duke,  F.  H. 
Duke. 

New  York,  N.  Y. — Department  store 
merchandising  service,  Manhattan,  gen¬ 
eral  advertising  and  publishing  business ; 
capital,  $10,000.  Incorporators:  Albert 
F.Crohardt,  A.  A.  Greehoot  and  FHep 
V.  Lucy. 


CANADA. 

BRITISH  COLUMBIA. 


WORLD  . Vsneouvet 

ONTARIO. 

FREE  PR^S  .  .. . ..Lond^ 

_ QUEBEC. _ 

LA  PATRIE . Mentred 


LA  PRESSE  Ave.Cir.forl9l2. 1 14.371  Montreal 


Salisbury  Post’a  Trade  Number. 

The  Salisbury  (N.  C.)  Evening  Post 
recently  issued  a  Trade-in-Salisbury 
number  containing  twenty-eight  pages. 
It  was  profusely  illustrated  and  the 
articles  and  advertisements  presented 
ample  evidence  of  the  enterprising  char¬ 
acter  of  this  town.  J.  F.  Hurley,  editor 
and  publisher  of  the  Post,  has  done  ef¬ 
fective  service  in  impressing  upon  near¬ 
by  towns  that  “Salisbury’s  the  Place.” 


Bninmick  Bldg..  New  York 


Advertising 


Chicago 


NoNKMHKK  I,  1913.  THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 

ad  field  personals,  live  ad  club  news.  IjlpTiW  IF  M 

L.  A.  Hornstein,  advertising  manager  The  Cleveland  Publicity  Association  „  ,  1  t  rj 

of  the  Mcrgenthaler  Linotype  Co.,  and  has  inaugurated  a  series  of  educational  rUDlishers  rvCpfesentatlves 

Mrs.  Hornstein  have  returned  from  a  banquets  to  which  members  of  the  retail - - 

trip  through  Cuba.  New  Orleans  and  merchants’  board  of  the  Chamber  of  ALLEN  61  WARD 

Chicago.  Commerce  are  invited.  Carl  H.  Fast,  Bnmswick  Bldg.,  New  York 

- -  advertising  manager  of  the  Halle  Bros.  Advertising  Bldg.,  Chicago 

J.  Keinington  Chester,  who  was  the  Co.,  was  the  principal  speaker  last  week.  - : 

first  editor  of  Advertising  He  urged  the  value  of  making  and  re-  ANDERSON.  C.  J..  SPECIAL  AGENCY 

LoiK  on,  IS  now  the  American  represen-  taming  customers  aside  from  the  mere  III 

tatTvo  of  the  Charleton  Illustrations,  making  of  sales.  “The  retail  merchant  Marquette  B^,  ^.go,  ID. 

with  olVices  in  the  Hatiron  building.  New  should  regard  his  goods  in  the  same  ‘ 

York  City.  light  as  the  manufacturer,  that  is,  as  raw  iouiki  as  no  AKiUAa4  r-rt 

- .  .  materials,  and  not  as  a  finished  product  ^  ni?i  niv  m  11  ’  nu  ru- 

Frank  J.  Money,  advertising  manager  until  the  customer  is  absolutely  satis-  Brunswig  Bldg.,  N.Y..  Ma  lers  Bldg.,  Chic, 
of  the  Hupp  Motor  Car  Co.,  Minneapo-  figd,”  said  Fast.  Jesse  H.  Neal,  Root  Chemical  Bldg.,  at.  i^uia. 

lis,  has  returned  from  a  trip  to  Prince  Newspaper  Aissociation,  read  the  first 

Edward  Island.  bulletin  of  the  National  Vigilance  Com-  BUDD,  THE  JOHN,  COMPANY 

- mittee-  A  P  Hartwell  of  the  Kinnev  Bruaawick  Bldg.,  N.  Y.;  Tribuna  Bldg., 

Robert  M.  Parker,  who  for  the  last  &  Levan  Co.,  spoke  on  “Maintaining  Chic.;  Chemical  BIi^.,  St  Leuit 
two  years  has  been  ad^rtising  manager  Prices  by  Maintaining  Quality;”  W.  G.  _ 

of  tlie  Cliase  Motor  Truck  Co.,  _Syra-  Davies,  of  Steam  &  Co.,  talked  on  “Cor-  CARPENTER-SCHEERER  SP.  AGCY 
cuse,  N.  Y.,  has  resigned  to  fill  a  similar  respondence  Between  Price  and  Qual-  Fifdi  Ave.  Bldg.,  New  York 

position  with  the  Palmer-Moore  Co.,  of  jty;”  and  R.  H.  Griswold  on  “Price  People  $  Gaa  Bldgn  Chicago 

that  city.  From  the  Buyer’s  Point  of  View.”  The  - 

7“  .  ,  ,  A  .chairman  was  A.  M.  Briggs,  president  of  CONE,  LORENZEN  81  WOODMAN 

G.  P.  Talbot,  recently  with  the  Au-  association  and  chairman  of  the  ex-  Brmuafick  Bldg.,  N.  Y-;  Mailer*  Bldg., 
gusta  (Ga.)  Herald,  and  formerly  in  gcutive  committee  of  the  A.  A.  C.  A.  Chic.;  GummI  Bldg.,  Kanaai  Gtjr 

the  advertising  department  of  the  Sa-  _  _ 

The  members  of  the  Buffalo  (N.  Y.)  DE  CLERQUE,  HENRY, 

^  Ad  club  who  did  not  attend  the  aifilia-  Chicago  Office,  5  S.  Wabash  Ave. 

Mac  Williamson  succeeds  Bert  Estes  meeting  in  Cleveland,  were  given  an  l^ew  York  Office.  1  W.  34*  St 

as  advertising  manager  of  the  McAlester  J^ea  of  what  they  missed  when  those  - 

towh  I  News-Capital  discussed  “Sidelight  on  p  «« 

(Ukia.;  wews  L-apiiai.  .  /•  -vpianH  AHfp«t”  at  tbi*  HENKEL,  F.  W.  __  _  __ 


Marquette  Bldg,  Chicago,  ID. 
Tel.  Cent.  1112 


Bruuwick  Bldg,  N.  Y.;  'TrilMM  Bldg, 
Chic.;  Chemical  Bldg.,  Sl  Louis 

CARPENTER-SCHEERER  SP.'AGCY 
Fif*  Ave.  Bldg,  New  York 
People's  Gas  Bldg,  Chicago 


Brunsafick  Bldg.,  N.  Y-;  Mailer*  BMg, 
Chic.;  GumMi  Bldg,  Kaua*  Ciljr 


4ew  York  Office.  I  W.  34*  St 


Lticav  SSJVl  OltVStVl  L/ll  |_tCKIVI7t  C  vr/ 

the  Cleveland  Adfest”  at  the  weekly  ••ENKU.,  r.  V, 


M.  A.  Pollock  has  been  appointed  as-  A™®"®  sP^^kers  were 

sistant  advertising  manager  of  the  Lo-  Charles  B  Thomas,  who  wa^  c\ai'-man 
comobile  Companv  of  America.  of  the  affiliation  meeting;  James  Wallen 


'eople'*  Ga*  Bldg,  Chicago 
Tel.  Raadol^  3465 


Advertising  Agents 

AMERICAN  SPORTS  PUB.  CO. 
21  Warrea  St,  New  York 
Tel.  BarcUr  7095 


ARMSTRONG.  COLLIN  ADV-  CO. 
115  Broadway,  New  York 
Tel.  4280  Rector 


BRICKA.  GEORGE  W,  Adv.  AgsM. 
1 14-1 16  Ea*t  26*  St,  New  York 
Tel.  9101-9102  Mad.  Sq. 


FRANK,  ALBERT  k  CO. 

26-28  Beaver  St,  Nw  York 
Tel.  Broad  3831 


HOWLAND.  H.  S,  ADV.  AGCY,  lac. 
20  Broad  St,  New  York 
Tel.  Rector  2573 


LEE-JONES.  Inc, 

General  Advertising  Agent*, 

Republic  Building,  CUcagm 


comobile  Companv  of  America.  of  the  affiliation  meeting;  James  Wallen  - - 

_  and  O.  C.  Moore,  whose  speeches  KEATOR,  A.  R.  - - - 

Everett  Sisson,  for  many  years  pub-  abused  much  interest  The  excellent  601  H^ford  Bl<^,  III  aapYFM  r  a. 

lisher  of  the  Continent.  Chicago,  has  entertainment  provided  by  the  Cleveland  Tel.  Randolph  6065  C  fc  TO. 

been  appointed  Pacific  Coast  manager  club  and  the  benefits  derived  from  the  -  TnW  Bldg,  New  Yorl 

for  the  Curtis  Publishing  Co.,  with  convention  were  discussed.  LINDENSTEIN.  S.  G.  T**-  Beekman  1914 

headquarters  at  San  Francisco.  -  •  118  East  ^  Sl,  New  iTori-  _ _ 

-  The  weekly  luncheon  of  the  Utica  (N.  30  Nor*  Dearborn  Sl,  Chi^ 

Charles  M.  Lobdell  has  resigned  a.s  Y.)  Ad  Club  was  taken  up  with  a  dis-  _  ANKRUM  ADVERTISINP  i 

advertising  manager  of  Julius  Kayser  &  cussion  of  the  character  of  advertise-  e  ' 

Co..  Kayser  Gloves.  ments  in  the  local  newspapers.  The  NORTIWU^  FRANK  R.  ^  431  S 

-  speakers  selected  certain  forms  of  dis-  225  Fif*  Ave,  New^^rk  •  Sl,  OiKag* 

Change*  on  Philadelphia  Time*.  play  ads  and  pointed  out  their  merits  Tel.  Madi*oa  Sq.  2042  _ _ 

Several  changes  on  the  staff  of  the  “"d  def^s.  A  resolution  was  adopted  - 

Philadelphia  Evening  Times  are  an-  ‘"cmg  100  as  the  membership  limit  of  O’FLAHERTYB  N.  Y.  SUBURB.  LIST  CLASSIFIED  AD  COMPANY 

nounced.  Herman  Suter  has  resigned  '"c  club.  150  N_^u^  Street,  Nw  York  Geariog  H*u*e  For  All  A« 

as  general  manager  and  B.  S.  Deuse.  of  Tel.  Beekman  3636  Karpea  Bldg,  ^icago. 

the  New  Y'ork  office  of  the  Frank  A.  “Commercial  Art  From  the  Adver-  - 

Munsey  Co.,  is  now  acting  business  tiser’s  Standpoint,”  the  first  of  a  series  PAYNE  k  YOUNG  - 

manaeer.  of  lectures  to  be  read  before  the  Fort  747-8  Maroueiie  Bide  rkL.— ,  _ 

I.  B.  Gordon,  managing  editor  of  the  Worth  (Tex.)  Ad  Men’s  Club,  was  the  200  Fif*  Ave,  New  York  GUENTHER-BRADFORD  k  C 

Times,  for  the  past  year  and  a  half,  feature  of  the  meeting  last  week.  The  _  Chicago,  III. 

has  resigned  to  become  chief  of  public!-  lecture  emphasized  the  part  played  p,  htmam  *,  p AwriAi  i 

ty  for  the  Fusion  forces  in  the  Phila-  in  modern  advertising  by  illustrations,  rtj  1  inam  &  KANL^La,  - 

delphia  campaign.  This  position  was  and  dwelt  on  the  value  of  photographs  t T 'iT*"  THE  RFPR«t  Ar^\/  AncKir- 

offered  to  Mr.  Gordon  in  view  of  his  in  making  effective  ads.  Tal.  Murray  Hdl  1377  ‘HE  BEE^  AGENC 

effective  editorial  work  for  the  reform  -  ...  .  N  Y  o«  iim  S*' 

administration  in  Philadelphia.  The  Bay  City  (Mich.)  Ad  Club  has  ^ 

Mr.  Munsey,  proprietor  of  the  Even-  pledged  to  the  management  of  the  Pana-  T®»k 

ing  Times,  has  selected  a^hi^new  irian-  ma-Pacific  Exposition  that  in  behalf  of  People*  Ga*  Bldg,  Qiicago 

aging  editor.  George  G.  Shor,  well  Bay  City  it  will  supply  the  building  for  tup  cvorkoi-  Ar%»,  ...... 

known  as  a  member  of  the  New  Y  ork  the  State  of  Michigan,  the  legislature  of  VERREE  81  CONKLIN,  lac.  EArORT  ADV.  AGEh 

Evening  World  staff.  the  State  having  refused  to  provide  an  225  Fif*  Ave,  New  York  SpecialUla  on  Elxport  Advei 

The  Evening  Times  has  of  late  made  appropriation  for  that  purpose.  The  Tal.  Madnoa  Sq.  962  Chicago.  111. 

considerable  headway  the  past  year,  building  is  to  be  an  .Yladdin  house,  con-  “ —  - - ^ - - 


225  Fif*  Ave,  New  York 
Tel.  Madkon  Sq.  2042 


150  Na**au  Street,  New  York 
Tel.  Beekaian  3636 


747-8  Marquette  Bldg,  Chicago 
200  Fif*  Ave,  New  York 


286  Fif*  Avenue,  New  York 
People'*  Ga*  Bldg,  Chicago 


225  Fif*  Ave,  New  York 
Tal.  Madiaoa  Sq.  962 


MEYEN.  C,  81  TO. 

Tribuae  Bl«l|,  New  York 
Tel.  Beefaaaa  1914 


ANKRUM  ADVERTISING  AGENCY 
,  Cla**ified  Specialial* 

431  S.  Deatbora  Sl,  Chicago,  ID. 


Geanag  Hoo*e  For  All  Ageada* 
Karpea  Bldg.,  Chicago. 


GUENTHER-BRADFORD  8c  CO, 

Chicago,  III. 


THE  BEERS  ADV.  AGENCY 
Lat.-Am.Of,  37  Cul^  Si,  Havana, 

N.  Y.  Office,  1 1 1 1  Flatiron  Bldg. 


THE  EXPORT  ADV.  AGENCY 
SpecialUla  on  Export  AdvertUing 
Chicago.  111. 


making  substantial  gams  in  both  circula-  structed  in  Bay  City  with  Michigan  ma-  president  of  the  league,  entitled  “Friend-  higher  type  of  publicist  namelv  rh. 
tion  and  advertising.  terial,  and  to  cost  not  less  than  $25,000.  ly  Criticism  of  the  Advertisements  of  merchandiser.  ’ 

-  President  R.  B.  Lawrence  of  the  Ad  Local  .Advertisers,”  in  which  allusion  - 

AD  FIELD  NOTES  Glub  announced  that  the  North  American  was  made  to  the  banking  and  depart-  The  fourth  annual  convention  of  the 

P  Qloimwav'ro  one  Construction  Co.  had  pledged  $10,000  to-  ment  store  advertising.  The  paper  con-  Associated  Advertising  Clubs  of  Iowa 

of  the  olS  advertisbg  agencies  in  ward  the  cost  of  the  structure.  eluded  with  many  very  beneficial  sug-  was  held  last  week  at  Davenport,  and 

BosJon  is  eLSrhs  foref  o7m  -  ^  discussion  followed  proved  the  most  successful  in  iL  history 

rhas  P  PanHall  D  T  MarNirhol  E  D  Election  of  officers  by  the  Kansas  City  m  which  nearly  every  one  present  took  of  the  organization.  All  the  officers  were 
Clinton  Iordan’  Willis  P  Shu’mway!  (^o.)  Advertising  League  last  week  re-  part  The  club  is  planning  a  big  fund  re-elected  for  the  ensuing  year.  They 

Artlim  H  Merritt  Sri  E  ShuTwav  suited  as  follow:  C.  L.  Brittain,  presi-  to  advertise  Portland  at  Toronto.  are:  President,  C.  H.  Weller,  Iowa 

and  Carl  L.  Fife  ai^e  now  all  associated  dent;  \\^  H.  Besack  and  Godfrey  Plat-  fall  meeting  of  the  Charter  vice-presidents,  H.  E.  Kiester  and 

with  Mr.  Shumway,  Senior,  as  stock-  '^gecretar'^trSsurer  ^  Ad^esses  ^d  Club  rs'^hfld  laTt  weer/t  irTaLre^S 

holders  m  this  company.  secretary-treasurer.  Andresses  j£  j.^  Conn  The  speakers  included  y^°®d.  and  treasurer,  O.  J.  Benjamin. 

- 1—  were  made  by  Frank  L.  Talbot,  Joseph  «am«r^  ^onm  ine  speakers  included  ^ity  was  chosen  as  the  next  con- 

Announcement  has  been  made  that  A.  Geispacker  and  President  Brittain.  t  n«ur^L  p^r^dsey^^^^^  vention  city  More  than  $3,000  was 

the  secretary  of  the  commonwealth  has  •  ^  f  k  K  Winchell  Smith,  Thomas  A.  Curry  and  p*"  advertising 

panted  the  application  of  the  Morse-  Honesty  m  advertising  cannot  be  ob-  Henry  K.  Hannah.  The  members  were  ,  ^  President  Weller  m  his  annual 

Benson  Co.,  Scranton,  Pa.,  to  change  tamed  by  legislation,  declared  Will  G.  entertained  to  straight  talks  on  the  sub-  recommended  the  publication  of 

its  corporate  title  to  the  Morse  Adver-  Farrell  to  the  members  of  the  Salt  Lake  effective  advertising  ^  and  more  extensive  or- 

tising  Co.  Arthur  E.  Morse,  former-  .Advertising  Club  at  their  meeting  last  - ganization  work.  Among  the  speakers 

ly  advertising  manager  of  the  Tribune-  week.  It  must  come  from  cystalliza-  Timothy  Thrift,  president  of  the  Na-  ‘he  various  sessions  were:  W.  H. 
Kepublican.  is  president.  tion  of  public  sentiment  against  the  dis-  tional  Advertising  Managers,  addressed  Field,  business  manager  of  the  Chicago 

-  honest  seeker  of  publicity  or  purchaser  the  members  of  the  Syracuse  Advertis-  Tribune;  J.  D.  Power,  instructor  in  ad- 

Tlie  Charlotte  (N.  C.)  News  is  crow-  of  newspaper  space.  The  career  of  the  ing  Men’s  Club  last  week  on  “Gingering  vertising  at  the  University  of  Missouri; 

ing  considerably  over  the  fact  that,  ac-  “faker”  is  bound  to  be  short  in  any  com-  Up  the  Sales  Force.”  He  gave  a  very  P.  S.  Flearen,  secretarv  of  the  A.  A. 

cording  to  the  statements  filed  with  the  mimity  to-day,  continued  Mr.  Farrell,  interesting  talk  and  said  that  modern  C.  A.;  O.  R.  McDonald.  Des  Moines; 

government  by  its  esteemed  contempo-  -  business  methods  and  competition  are  L  C.  Norwood  and  Dr.  Mabel  Clare 

Riries,  it  is  the  only  paper  in  Charlotte  The  feature  of  Portland  (Me.)  Ad  gradually  forcing  the  advertising  man  Williams.  A  midget  newspaper  gottep 

that  .shows  a  gain  in  circulation  since  Men’s  League  meeting  last  week  was  a  from  his  position  of  importance  in  the  up  by  the  staff  of  the  Davenport  Timt^ 

1912.  well  prepared  paper  by  H.  W.  Allen,  commercial  world  and  developmg  a  proved  a  big  hit  with  the  ad  men 


Announcement  has  been  made  that 
the  secretary  of  the  commonwealth  has 
granted  the  application  of  the  Morse- 


THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST 


Novembkk  I 


MODEL  15 


MODEL  9 


BUILT 

in  our  Brooklyn 
Factory ;  were 
ordered  during 
our  fiscal  year 
Oct.  1,  1912,  to 
Sept.  30,  1913 


$1750  $4150 

This  Smashes  all  Records  for  one  year’s  business  and  is  convincing 
evidence  that  the  wide  awake  Printers  and  Publishers  are  satisfied  that 

The  Linotype  Way  Is  the  Only  Way. 


Out  of  these  1730  Linotypes 


Were  Multiple  Magazine  Machines,  thus  emphasizing  that 
The  Multiple  Linotype  Way  Is  the  Modern  Way 

All  two-letter  Linotypes  are  covered  by  patents  having  a  number  of  years  to  run.  No  Linotype  having  two-letter  matrices, 
multiple  magazines,  or  the  other  improvements  which  place  the  present  machine  far  ahead  of  the  earlier  models  can  be 
used  without  the  consent  of  this  company.  Any  person  or  persons  counterfeiting  or  imitating  our  machinery,  or  using 
such  goods,  will  be  held  strictly  accountable  in  the  courts. 

MERGENTHALER  LINOTYPE  COMPANY 


TRIBUNE  BUILDING,  NEW  YORK 


CHICAGO: 

1100  South  Wabash  Ave. 


SAN  FRANCISCO: 
638-646  Sacramento  St. 


TORONTO:  Canadian  Linotype,  Ltd.,  35  Lombard  St. 

RUSSIA,  SWEDEN,  Mergenthaler 

NORWAY,  DENMARK,  )■  Setzmaschinen-Fabrik,  G.m.b.H. 

HOLLAND:  J  Berlin,  Germany 

BOGOTA  (Colombia):  Dr.  Manuel  M.  Escobar 

MELBOURNE,  SYDNEY,  WELLINGTON,  MEXICO  CITY :  Parsons  Trading  Co. 


NEW  ORLEANS: 
549  Baronne  St. 

BUENOS  AIRES:  Hoffmann  &  Stocker 

RIO  JANEIRO:  Emile  Lambert 

PORTO  ALEGRE  (Brazil) :  Edwards,  Cooper  &  Co. 

SANTIAGO  (Chile) :  Enrique  Davis 

TOKIO:  Teijiro  Kurosawa 


SOUTHERN  EUROPE,  AFRICA,  AND  THE  FAR  EAST:  Unotype  A  Machinery,  Ltd.,  London,  England 


